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FOREWORD

CHAIRMAN, ENTERPRISE ASIA
TAN SRI DR FONG CHAN ONN

On behalf of Enterprise Asia, we are pleased to welcome
you to SIGNATURE 2021: The Showcase of Entrepreneurial
Successes in conjunction with the Asia Pacific Enterprise
Awards (APEA) 2021 Regional Edition.
The SIGNATURE 2021 series is our tribute to the forces
that are driving entrepreneurs and enterprises in Asia
forward, who in turn are doing their part in driving the
region ahead. The APEA 2021 gathers all country chapters
into one exclusive Regional Edition and it continues on for
countries the Awards has its presence in, showcasing the
crème de la crème among entrepreneurs and enterprises
in Asia and the Pacific.
As advocates of entrepreneurship, we believe that
hand-in-hand with the importance of their work, it is their
continuous drive and resilience that are key components
to their stories. For this reason, the official publication for
the APEA 2021 Regional Edition has been re-introduced to
focus on the vital forces behind these entrepreneurs’ and
enterprises’ hardships and successes, as they make their
marks and paint their legacies.
Not only do we recognise and honour the importance of
these entrepreneurs and enterprises as signature icons,
we present to you the faces and stories of these people
moving our economies forward to a bigger and better Asia.

As ink flows to form a person’s name, a lasting impression is made.
Whether this form of authentication is to express an acceptance or
to claim the style rights over a piece of music or a masterpiece,
a signature leaves no room for unoriginality. A signature is like a
piece of art - exclusive to an individual. It is a semblance of his
identity, his individuality, his element.

A Signature
Always
Reveals A Man’s
Character &
Sometimes Even
His Name.
- Evan Esar -

The awardees of the prestigious APEA 2021 Regional Edition show
nothing short of one thing: AUTHENTICITY. The Award honours
the real driving force behind entrepreneurs and enterprises today,
which is often the boldness to take risks and embark on dreams;
to strive and to stand tall as the leaders in their industries, leaving
a legacy in place.

SIGNATURE 2021 showcases just this. The individuals
and organisations featured in the coming pages are those
who have pushed limits, changed landscapes, become
pioneers in their fields, and are leaving their imprints in this
world. These innovators are game-changers deviating from
the norms of what makes the world spin, and have taken
the helm in gearing it towards a better today, and a better
tomorrow. This is all through their persistency, creativity,
and sheer willpower. These passionate, driven and aspirated
entrepreneurs are fundamentally surpassing limits as key
players in today’s effective economic growth.
This is why SIGNATURE 2021 not only share the names
of such individuals and enterprises, but reveals the person
behind the name. We are proud to come together and
applaud these entrepreneurs and enterprises for what they
have became, and for what they continue to be as they leave
their marks in this world.
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ASIA’S MOST PRESTIGIOUS
AWARDS FOR ENTREPRENEURSHIP

The Asia Pacific Enterprise Awards (APEA) is a regional recognition programme for entrepreneurial and organisational
excellence across Asia. It is also a platform for business leaders and leading enterprises in the region to network, exchange
knowledge and form lifetime acquaintances. As Asia’s most prestigious awards for entrepreneurship, the Awards are given
in honour of business leaders and enterprises who have shown outstanding performance and tenacity in developing
successful businesses, whilst not neglecting the social responsibilities that come with leadership. The APEA aims to band
leading entrepreneurs and enterprises across Asia to spur greater innovation, fair practices and growth in entrepreneurship.

Enterprise Asia believes and observes transparency and accountability in all of its undertakings. This is extended to the
judging process as well. Enterprise Asia strives to share as much information as possible on the judging process. However,
there are several aspects of the judging process that must be kept confidential, in order to maintain a fair, independent and
effective evaluation. The below conditions are maintained at all times for the judging process:
• The entire judging process is exclusive to the panel of judges.
• Details of the jury panel are kept confidential to discourage soliciting and maintain impartiality.

NOMINATION PROCESS

NOMINATION

RESEARCH & ANALYSIS

• Completion of Nomination Form
• Submission of Supporting Documentations

• Pre-Selection of Nominees
• Self-Nomination

SELECTION

• Audit Presentation
• Selection Interview
• Judges Deliberation

WINNER
ANNOUNCEMENT

ENTERPRISE ASIA
WORLD SERIES CHALLENGE

AUDIT / VERIFICATION

• Audit by Official Auditors
• Verification of Supporting Documentations

VIRTUAL AWARDS
CEREMONY

POST-AWARD

• Media Publicity • Winners Gallery
• Networking in Participating Countries
• Participation in Enterprise Asia activities
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The EA.gle Framework is the proprietary model developed through years of research and real-life
input from top entrepreneurs and leading businesses. At the heart of the model is the development
of purpose and vision for enterprises, supported by agile and effective leadership at all levels,
resulting in the creation of value and delivery of consistent results.
As the overarching strategic framework defining successful enterprises, the EA.gle Framework
is a proven model for measuring the coherence of the entrepreneur and enterprise’s vision and
purpose against actual results and readiness for current and future challenges.

8

APEA 2021 REGIONAL EDITION | AWARD CATEGORIES

AWARD CATEGORIES

ENTERPRISE

LEADERSHIP

SPECIAL ACHIEVEMENT AWARD

The Special Achievement Award is the highlight of the Asia Pacific Enterprise Awards. Winners
are entrepreneurs who have shown remarkable performance in the communication of their
visions, brands, and strategies, setting new standards and leading their business to success over
a sustained period of time.

ENTREPRENEUR OF THE YEAR AWARD

An entrepreneur who have shown exceptional leadership and are the captains of their respective
industries. Going beyond building businesses, recipient of the Entrepreneur of the Year Award
must have shown demonstrated stewardship of his or her industry, while championing the growth
and sustainability of the community, market and country.

MASTER ENTREPRENEUR AWARD

Awarded to outstanding entrepreneurs who have demonstrated entrepreneurial attributes
that serve as role models for emerging entrepreneurs, including the tenacity and perseverance
to continue innovating. These individuals continue to provide the vision and direction to their
companies.

FAST ENTERPRISE AWARD

Awarded to enterprises that have demonstrated rapid growth, in terms of revenue, market share,
user base, profit and/or brand recognition.

INSPIRATIONAL BRAND AWARD

Awarded to brands that are both inspired and inspiring. These are transformational brands that
seek to promote goodness, wellness and/or sustainability – the ‘heroes’ within the brand universe.

CORPORATE EXCELLENCE AWARD

Awarded to organisations that have demonstrated effective talent mobilisation and organisational
capability to deliver consistent business results; while remaining aligned to the organisation’s
purpose.
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ABOUT ENTERPRISE ASIA

A NON-GOVERNMENTAL ORGANISATION

VISION

Enterprise Asia is a leading non-governmental
organisation
in
pursuit
of
entrepreneurship
development, and the promotion of equal opportunities
for entrepreneurs and enterprises across the region.
The organisation is supported by a panel of prominent
industry and government leaders who truly believe in
the mission of championing entrepreneurship in Asia.

To create an Asia that is rich in entrepreneurship as an
engine towards economic and social development that
is both progressive and sustainable within a world of
economic equality by Encouraging Entrepreneurship,
Embracing Diversity, Promoting Excellence, and
Practicing Integrity.

2006
Since

> 2000 Members

PA R A D
ENTERPR

>15

DE

Annual regional programmes

IIP
R

DEMOCRATISING
ENTREPRENEURSHIP (DE)
ASIA
ENTREPRENEURSHIP
FORUM
The Forum serves as an open platform for thought
leaders and C-level executives to unite and shape
regional initiatives to improve the well-being of
communities.

The Awards aim to recognise entrepreneurial
and corporate excellence, hence spurring
greater innovation, fair practices and growth in
entrepreneurship.

www.apea.asia/regional/asia-entrepreneurshipforum-2020/

www.apea.asia

14

14

>15

>USD 50 Billion

>400

>2000

Countries & Markets

Industries

International Delegates

ACCELERATING GROWTH (AG)
ENTERPRISE ASIA
CENTER FOR
ENTREPRENEURSHIP

To accelerate the growth of entrepreneurs in
Malaysia and across Asia through evidence-based
industry best practices, curation of transferrable
framework for shared values practices, and
aggregation of innovation and innovative practices.
www.enterpriseasia.org/programmes/eacfe/
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ASIA PACIFIC
ENTERPRISE
AWARDS

AG

Countries & Markets

Members’ Cumulative
Net Worth

Winners (since 2007)

INVESTMENT IN PEOPLE (IIP),
RESPONSIBLE ENTREPRENEURSHIP
(RE)
ROOM 2 INFINITY
An entrepreneurial sharing session to educate business
and concurrently empower youths on thought-provoking
topics, promoting entrepreneurship in the process.

FUTURE
ENTERPRISE
An integral thought leadership and inspirational sharing
by business leaders and entrepreneurs on strategies
and experiences in addressing increasingly challenging
business landscape across Asia.
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INSTITUTIONALISING SUSTAINABILITY (IS)
ASIA RESPONSIBLE
ENTERPRISE
AWARDS

INTERNATIONAL
CSR & SUSTAINABILITY
SUMMIT

IGM OF
ISE ASIA

The Summit aims to gather the world’s top CSR
experts and practitioners to engage in the most
stirring conversations in CSR today, while providing
a platform for attendees to strengthen ties and
identify opportunities to shape Asia towards a
more sustainable and progressive market.

The Awards aim to recognise and honour
deserving Asian businesses for championing
sustainable and responsible business
practices.

www.enterpriseasia.org/area/ics

www.enterpriseasia.org/area

>70%

IS

Senior Level Executives
(CEOs, VPs, CSR
Manager, etc.)

19

>19

>300

Industries

International
Delegates

7

Countries &

Award

Markets

Categories

>500
Winners
(since
2011)

CARBON
CHAMPION

P
RE

An independent, third-party endorsement and
authentication of low carbon and decarbonisation
efforts of organisations globally.

EI

www.carbonchampion.org

EMPOWERING INNOVATION (EI)
INTERNATIONAL
INNOVATION
AWARDS

INTERNATIONAL
INNOVATION
SUMMIT

The Summit provides a global platform powerpacked with latest innovation insights and
networking opportunities for an elite community
of C-level executives, entrepreneurs, and thoughtleaders who are charged with driving innovation
and growth in their respective organisations.

The Awards recognise outstanding innovations in
the categories of Product, Service and Solution,
and Organisation and Culture with the goal to
encourage organisations to continue investing in
innovation.

www.innosummit.org

www.innovationaward.org

CHILDFUND ASIA
Proceeds of Childfund Asia are channelled towards
programmes that support and promote children’s
rights.

1 MILLION BIKES,
1 MILLION LIGHTS

This project aims to ease the commuting journey to
school for children living in rural and impoverished
parts of Asia, by providing each of them with a bicycle.

>80%

Senior Level Executives
(CIOs, Founders, Head of
Strategy, etc.)

>15

Industries

>300

International
Delegates

>10

Countries & Markets

>15

Industries

>60

Winners
(since 2017)

INNOMARK

A stringent international innovation certification
that certifies outstanding innovations through a
proprietary 8D benchmark.
www.innomark.org
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INTERNATIONAL ADVISORY BOARD

T AN SRI DATUK SER I
DR F ONG CHAN ON N

D A T U K SER I
D R V I C T OR W EE

Former Minister of Human
Resources of Malaysia

Former Chairman of Tourism
Malaysia

TU A N Y A N G TE R U TA M A
TU N DA TO ’ S E R I U TA M A
AHMAD FUZI BIN
HAJI ABDUL RAZAK
Governor of Penang State, Malaysia;
Secretary General of World Islamic
Economic Forum Foundation

DR E U G E N E CHI EN
Ambassador-at-Large of Republic of
China, Taiwan; Former Minister of Foreign
Affairs and Minister of Environment of
Taiwan; Chairman of Taiwan Institute for
Sustainable Energy (TAISE)

Chairman of Enterprise Asia

Advisor to Enterprise Asia

Advisor to Enterprise Asia

Advisor to Enterprise Asia

Tan Sri Datuk Seri Dr Fong Chan Onn served as
the Minister of Human Resources of Malaysia
from December 1999 to March 2008. Prior to
that, he was the Deputy Minister of Education
from October 1990 till December 1999. He is
also the deputy chairman of University Tunku
Abdul Rahman’s Council and was chairman
of Star Publications (Malaysia) Berhad and of
Sustainable Energy Development Authority
(SEDA Malaysia).

Datuk Seri Dr Victor Wee was the Chairman
of Tourism Malaysia, the government agency
charged to promote Malaysia’s tourism
industry. He was previously the Secretary
General of the Ministry of Tourism, Malaysia,
the Program Chairman of the United Nations
World Tourism Organization (UNWTO) and
Advisor to the Ministry of Finance.

Tuan Yang Terutama Tun Dato’ Seri Utama
Ahmad Fuzi Bin Haji Abdul Razak presently
is the Penang’s 8th Yang di-Pertua Negeri in
Malaysia. He is also the Secretary General
of the World Islamic Economic Forum and
a founding advisor of Enterprise Asia. He
has previously served as the Chairman of
Amanahraya-Reit Managers Sdn Bhd (ARREIT)
and has sat on the board of numerous publiclisted companies in Malaysia, including
Maybank Islamic Bank.

Dr Eugene Chien was the Former Minister of
Foreign Affairs and Minister of Environment
of Taiwan. He received his B.Sc in mechanical
engineering from National Taiwan University
and a Ph.D. in aeronautics and astronautics
from New York University, and in 1978,
he served as the Dean at the College of
Engineering, Tamkang University.

Dr Fong is a senior member of the Malaysian
Chinese Association (MCA) – the second
largest party “Barisan Nasional” coalition in
Malaysia. He served as the head of the Party’s
Economic Bureau until October 2008 during
which he led the Party’s team in presenting
its views, proposals and recommendations
to various national economic programs,
including the first, second and third National
Economic Consultative Council, the various
national development plans and the yearly
National Budget.
Dr Fong has also written several books and
published numerous articles in international
journals or chapters in books. He holds a PhD
in Operations Research/Industrial Economics
and Masters in Business Administration
from University of Rochester, New York
and a First Class bachelor’s degree in
Electrical Engineering from the University of
Canterbury, New Zealand.
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Dr Wee obtained his undergraduate degree
in Economics from the University of Malaya,
Master of Arts from Brown University,
U.S.A. and Ph.D. in Economics from Bristol
University, United Kingdom. Dr Wee had
also participated in training at the East West
Center in Hawaii, Institute of Manpower
Studies at the University of Sussex, and
Harvard University. He was also the Senior
Director of Macroeconomics of the Economic
Planning Unit, Prime Minister’s Department,
where he was instrumental in formulating
Malaysia’s macroeconomic policy framework.
As a member of the World Bank, he helped
review the planning and implementation
methodology of Saudi Arabia in 2003 and
assisted in a UNDP mission on the formulation
of Saudi Arabia’s long-term economic strategy
in 2004. During the Asian Financial crisis, he
served as the Deputy Head of the National
Economic Action Council (NEAC) Secretariat,
where he was involved in the drafting of the
National Economic Recovery Plan, which was
used as the blueprint for Malaysia’s efforts to
bring about recovery from the crisis.

He was previously the Secretary General of
the Ministry of Foreign Affairs Malaysia. He
was serving at the Malaysian missions abroad
in Moscow, the Hague, Canberra, Washington
and Shaka. Also, as the Secretary General, he
played a prominent role in organising the
Non-Aligned Movement (NAM) Summit
in 2003. In addition, he had served as the
Director General, Institute of Diplomacy and
Foreign Relations Malaysia; Ambassadorat- Large; Malaysia’s Representative to the
ASEAN High Level Task Force (HLTF) on the
Drafting of the ASEAN Charter and Malaysia’s
Representative to the High Level Panel (HLP)
on the Drafting of the Terms of Reference of
the ASEAN Human Rights Body.

Dr Chien was elected twice as a legislator in
Taipei City. In 1987, he became the first Minister
of the Environmental Protection Administration
under Chiang Ching-kuo’s presidency. In 1991,
during Lee Teng-hui’s presidency, he was
appointed as the Minister of Transportation
and Communications, Representative of Taipei
Representative Office in the UK, and Senior
Advisor of National Security Council. During
President Chen Shui- bian’s time, he served as
the Deputy Secretary General of the Office of
the President and subsequently as the Foreign
Minister.
In 2007, Dr Chien founded the Taiwan Institute
for Sustainable Energy (TAISE), raising public
awareness on climate change. Since 2008, TAISE
has hosted the “Taiwan Corporate Sustainability
Awards (TCSA)”. TCSA is now recognised as
the most prestigious corporate sustainability
award in Taiwan. Dr Chien has been serving
as Chairman of the Telecommunications
& Intelligent Transportation Technology
Development Foundation since 2013 and is
currently the Ambassador-at-large of Republic
of China, Taiwan.
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LT. GE N .
SUDHIR SHA R M A

G WE N DO L Y N G A R C I A

DR SHAIKHA
A L MA S K A R I

Ex-Quarter Master General
Indian Army

Governor of Cebu Province, Philippines:
Former Deputy Speaker of the House of
Representatives of the Philippines

Chairperson of Al Maskari Holding

Advisor to Enterprise Asia

Advisor to Enterprise Asia

Advisor to Enterprise Asia

Lt. Gen. Sudhir Sharma retired from the Indian Army in the year
2008, after four decades of an illustrious and brilliant career
of selfless service to the nation. During his career he has seen
active service in India and other countries and has held very
critical and challenging appointments in higher echelons of
defense management, including a diplomatic assignment in
London as the Defense Attaché of India. He commanded the
largest operational force in the world and led the logistics and
administration of the 1.3 million strong Indian Army in his last
assignment before retirement.
Gen Sharma, an acknowledged expert relating to national
security and anti terrorism matters is very highly regarded
in the defense arena, wherein his exemplary leadership and
astute strategic thinking has earned him many prestigious
awards and commendations, including one for gallantry. He
has been felicitated with awards by the Presidents of India on
two occasions for his leadership and devotion to the country.
The General holds a masters degree, as also an M Phil in Defense
and International Security and often lectures on leadership
and national security at various forums. A strong votary of
sustainable and responsible development he has developed
expertise in areas of environment, renewable energy and
ecology. Gen Sharma now writes on national strategy and
security issues and lectures business leaders on decision
making, motivation and positivity. He is deeply committed and
passionate about entrepreneurship and has helped and guided
many start up companies to realise their potential.

Gwendolyn Garcia is the incumbent governor of Cebu
Province. She was the deputy speaker of the 17th
Congress, the first woman representative of the 3rd District
of Cebu since 2013 and the governor of the province from
2004 to 2013.
As Governor, she has driven Cebu to international
recognition, reinvented government by professionalising
the delivery of public services, and led the province to
unprecedented growth. Gwendolyn Garcia aggressively
pursued a 12-point agenda for her administration,
implementing economically viable development
programs that effectively responded to the needs of the
Cebuano constituency - in infrastructure, water, power,
health, education, agriculture and food production,
women and children, business, tourism and the
environment. She also made sustainable tourism a
priority, and steered Cebu to become the premier tourism
destination in the country and the region. She was the
first and only Governor to publicly declare an all-out war
against communist insurgency, resulting in the declaration
of Cebu as an insurgency-free zone. Aside from that, she
has also filed bills to protect women from exploitation
from foreign nationals.
Through the programmes that Gwendolyn Garcia
implemented during her term as Governor, she has
steered Cebu to unprecedented heights of progress
and development, rightfully claiming its place as the
Philippines’ premier province.

Dr. Shaikha Al Maskari joined her family’s petroleum
company in 1989, one of the oldest Arab Gulf’s privately
owned oil and gas companies, established by her mother
in 1958. The establishment mastered the full scope of oil
and gas services for both down-stream and up-stream.
Upon her gaining control of the reins, she effected two
major organisational restructurings.
In 2008, empowered by young Al Maskari technocrats
teaming with their “family” of international experts,
Al Maskari Holding (AMH) was set up, as the umbrella
organisation for Al Maskari family companies and
assets world wide, engaged in oil, gas, renewables,
mining, healthcare, security, public safety, private equity,
facilities management, food services, security and HR
Services. Dr. Shaikha has been whole-heartedly involved
in many aspects of service for her country along with
the establishing of many charities, both regionally and
across the world. She is currently also the chairperson of
a comprehensive list of successful companies.
Dr. Shaikha Al Maskari studied for a BA at the University
of London, MA and PhD (Prog/geology) at Indiana
University and trained in geophysics with the US
Geological Survey. Shaikha has never hesitated to
walk away from lucrative but tainted deals. She deems
good governance “empirical in business operations and
management and a spiritual duty, elaborating that “No
creed commends fraudulent pursuit of wealth”.
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Dr. Harald Link
Chairman & President

B.Grimm Power Public Co., Ltd.
Energy Industry

Information about Entrepreneur
Dr. Harald Link is the Link’s third-generation leader of B.Grimm,
established in 1878 in Thailand, a multinational conglomerate
with businesses across energy, building and industrial systems,
healthcare, transportation, lifestyle, real estate, digital and capital
partners. He has been at the helm of B.Grimm for over 30 years.
Under his leadership, B.Grimm continues to set its sights on the
future while holding true to the company’s core belief of “Doing
business with compassion for the development of civilisation in
harmony with nature,” based on its values of positivity, partnership,
professionalism and pioneering spirit.
Harald Link started working at B.Grimm in 1978 after graduating
with a Master of Business Administration (MBA) from St. Gallen
University in Switzerland. At the age of 23, he learned the family’s
business from his uncle, Herbert Link, and his father, Dr. Gerhard
Link. From 1981-1986, he sat on the company’s Executive
Committee and became Chief Executive in 1987.

www.bgrimmpower.com
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Company Achievements and Role as Entrepreneur

Doing business with
compassion will increase
the spiritual, mental and
physical wellbeing of
all and will also lead to
sustainable prosperous
businesses.
In 1997, Harald experienced the hardest time in his business career
when B.Grimm was hit hard by Thailand’s financial crisis which
saw the Thai Baht devalued by more than 50% almost overnight.
After successfully overcoming this stormy period, B.Grimm
continued to diversify further and in the 1990s ventured into the
energy sector with its investment arm, B.Grimm Power, which went
public in 2017, earning 27 billion Thai Baht in revenue in its first
year, with gross profit of 8 billion Thai Baht. Today, B.Grimm Power
has grown from its first greenfield industrial power plant in Amata
City in Chonburi to one of Thailand’s fastest-growing industrial and
renewable power producers.
Other Interesting Facts about Entrepreneur
Dr. Link is touted as one of Thailand’s foremost philanthropists.
Keeping in line with his company’s compassionate philosophy,
Dr Link actively engages in a multitude of social programmes.
Interests close to his heart are education, environment, sports,
music, religion and arts. He plays a leading role in supporting
World Wide Fund For Nature (WWF-Thailand)’s ambitious Save
the Tigers programme and reforestation across the country. He
has been working with partners to end wildlife trafficking with a
goal to stamp out the root cause of disease outbreaks such as
the COVID-19. The World Health Organisation (WHO) estimates
that 70-75% of new emerging infectious disease are zoonotic and
aggressive wildlife protection efforts will not only protect these
creatures but also mitigate the severity of future pandemics.

As Chairman and President, Dr. Link, plans to ramp up B.Grimm
Power’s current generation capacity of over 3,000 megawatts to
over 7,000 megawatts by 2025. With its license to import Liquefied
Natural Gas (LNG), the company is ready to start a new business by
selling electricity directly to real estate developers under a captive
Independent Power Supply (IPS) model.
Dr. Link is focused on the long-term goal of renewable energy
as B.Grimm Power will be carbon-neutral by 2050. The company
is pushing for energy transition ranging from decarbonisation,
renewable energy and smart grids to green hydrogen production.
The firm has obtained the first commercial green bond in Thailand
and the first green project finance in Cambodia, Laos, Myanmar,
Vietnam and Thailand (CLMVT) countries for B.Grimm’s renewable
business.
B.Grimm Power has already produced renewable electricity in
many countries. The firm is active in Vietnam, South Korea, the
Philippines, Cambodia, Laos, and Thailand and has started the
first project in Indonesia. It is also in discussions with Myanmar
and Malaysia. By the end of 2021, B.Grimm Power will probably be
in nearly all the Association of Southeast Asian Nations (ASEAN)
countries and several outside ASEAN.
Vision, Mission & Future Plans
Dr. Link leads the company with the vision: “Empowering the World
Compassionately”.
The five capabilities which are essential to B.Grimm Power winning
the future are the capability to find attractive opportunities, the
capability to be an attractive partner of choice, the capability to
build, operate, and maintain starting from greenfield, the capability
to finance the company’s growth, at attractive rates and the
capability to embrace digital transformation.
B.Grimm Power has a strong foothold across priority locations and
business areas from which to expand its business, supported by
excellent partners. The strategic initiatives of B.Grimm Power will
empower the company to be a leading Utility Solution Provider.

CAREER HIGHLIGHTS

2017

B.Grimm Power was
listed as “BGRIM” on
the Stock Exchange of
Thailand

B.Grimm Power and Asian
Development Bank (ADB)
issued Thailand’s first Green
Bonds, certified by Climate
Bonds Initiative

2018

2019

Opening of the largest solar
power project in ASEAN,
in Tay Ninh, southwest of
Vietnam

B.Grimm Power and Energy
China consortium to build
the world’s largest hydrofloating solar project for
Electricity Generating
Authority of Thailand (EGAT)

2020

2020

Start development of
the Hybrid Electricity
Generation Project
of the U-Tapao
International Airport and
the Eastern Airport City

Obtain first Green Loan in CLMVT
region certified by Climate Bonds
Initiative to develop solar power
project in Vietnam

2020
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Dato’ Sri Victor Hii
Lu Thian

Managing Director & Chairman
ASTEEL Sdn Bhd
Manufacturing Industry

Information about the Entrepreneur
Dato’ Sri Victor Hii Lu Thian, fondly referred to as ‘Ah Thian’, is a
visionary man with a big heart. Ah Thian is known as one who
is always jovial, with a great sense of humour! His passion for
entrepreneurship spanned over 21 years and today, he helms the
biggest integrated steel mill in East Malaysia, ASTEEL Group where
he is the Founder and Managing Director. He started his career in
YKGI Holdings Bhd.
With a strong academic foundation in Business Administration,
Science in Project Management and Executive Secretary, he
embarked on his journey as the Chairman of the Federation of
Malaysian Manufacturers (Sarawak Branch), council member of
the Federation of Malaysian Manufacturers (FMM); Chairman of
Malaysia Iron & Steel Industry Federation (MISIF) Sarawak Branch;
Council Member of Sarawak Manufacturers’ Association (SMA);
and Deputy Chairman of Persatuan Industri Demak Laut (PIDE).
Dato’ Sri Victor attributes his success to his mentors. He is also an
avid believer that learning is a lifelong process.

www.asteel.com.my
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Dato’ Sri Victor leads a team of over 300 employees. The company
aims to create 1,000 jobs by expanding its business operations.
The rollout of their factories, branches and establishments of Envio
concept stores would provide more employment opportunities to
the local communities. As part of its expansion plan, ASTEEL
has set up various branches across major cities and towns. With
its headquarters in Kuching, ASTEEL has branches in Sibu, Miri,
Bintulu, Mukah, Kota Kinabalu, Tawau and Klang. There are plans to
open more branches in the northern region of Sarawak, to offer rollforming services and supply roofing materials to local customers.
They are also plans to set up a few more roll-forming factories in
the greater part of the northern region of Sarawak as they foresee
that the area has the potential to achieve rapid progress and
development and emerge as a developed state.

Everything starts with
a positive mindset
and believing in your
capabilities, nothing is
impossible, when you
believe.

A very important milestone for ASTEEL Group is the Group’s
penetration into the overseas market, with the most recent one in
Manila, Philippines. ASTEEL also has a branch in New Zealand and
is set to launch one in Kalimantan, Indonesia.

Other Interesting Facts about Entrepreneur
Dato’ Sri Victor is a philanthropist. This year, the homegrown Sarawak company undertook various corporate social
responsibility initiatives, including donating face masks and hand
sanitisers to healthcare workers, providing aid for flood victims and
donating food and funds to families that are in need in Sarawak.
Company Achievements and Role as Entrepreneur
In 2017, Dato’ Sri Victor was appointed Managing Director of YKGI.
He restructured the business model by divesting out the noncore and loss-generating business. He focused on moving the
business into a more downstream segment of the steel industry
and divested the loss-making coil business and focussed on
operations in East Malaysia. With a downstream business which
includes manufacturing and trading of metal roofing products,
ASTEEL Group strengthened its position as a one-stop building
solutions provider for roofing and walling, structural decking, and
steel framing systems.
The divestment improved YKGI Group’s financial performance and
reduced the need for high working capital. Today, ASTEEL, as a
subsidiary under YKGI Holdings Berhad aims to be the leading
building materials solution provider in Borneo and the region. In
line with trends in the market, ASTEEL has strategically placed its
focus on providing safe, strong, and reliable roofing, and building
materials to its stakeholders.
Dato’ Sri Victor has played an instrumental role in steering the
company towards attaining long-term sustainable growth, ensuring
shareholder value creation, safeguarding ASTEEL’s corporate
reputation, strengthening investors’ confidence, and providing
employment to Malaysians, which are in line with ASTEEL’s 5-year
Master Plan.

Dato’ Sri Victor introduced the ASTEEL Envio Concept Store in 1993
in major towns and cities in Sarawak and Sabah such as Miri, Bintulu,
Mukah, Kota Kinabalu, and Tawau. The Envio concept store is a
one-stop outlet specialising in building materials. ASTEEL Group
has plans to open Envio concept stores throughout East Malaysia.
As part of ASTEEL’s 5-year Master Plan, the Group has begun their
Smart Manufacturing journey to leverage on technology. Smart
Manufacturing will not only improve productivity, efficiency, and
optimisation of resources to continue producing quality products
but also open opportunities for upskilling of their workforce.
From its humble beginnings 25 years ago, ASTEEL Group now has
14 companies and diversified business ventures and expansion in
Borneo. ASTEEL’s success is a result of its commitment to 6 pillars:
Skilled and Talented People; High Quality and Reliable Products;
Continuous Process Improvement; Regulatory Compliance;
Innovation and Technology; and Compassion and Empathy.
However, its success is not without challenges, the company
has endured difficulties especially during the country’s economic
downturn.
Vision, Mission & Future Plans
Dato’ Sri Victor accredited ASTEEL’s success to its planning
strategies in setting achievable targets and monitoring the
progress diligently, as part of its 5-year master plan. He strongly
believes that the success of a corporation is dependent on
crucial factors such as implementing continuous improvement,
employee engagement and employee empowerment, researching
and adapting to the market needs and trends, and embracing new
technology for ASTEEL Group to improve the quality of its products,
services, and processes.

CAREER HIGHLIGHTS

2013

Managing Director of
ASTEEL Sdn Bhd, ASTEEL
Development Sdn Bhd
and ASTEEL (Sabah)
Sdn Bhd

Managing Director
of ASTEEL Resources
Sdn Bhd

2017

2019
Managing Director of
ASTEEL Ajiya Sdn Bhd

Managing Director of
YKGI Holdings Berhad

2014

Appointed ASTEEL Group
Chairman on January 1 and
Managing Director of ASTEEL
Dynamic Sdn Bhd, ASTEEL
Synergy Sdn Bhd, ASTEEL
(Sarawak) Sdn Bhd, AS Tiles
& Interior Design Sdn Bhd
and AS Singai Sdn Bhd

Managing Director of
ASTEEL Works Sdn Bhd

2018

2020

2021

Director of AS Scaffolding
Sdn Bhd, AS Trans Paint
Sdn Bhd, and ASTEEL (NZ)
Private Limited
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Dato’ Munirah Looi
Founder & CEO

Brandt International Sdn Bhd
Professional & Business Services Industry

Information about the Entrepreneur
Dato’ Munirah Looi’s life mission is “making an impact” on others.
She’s a wife, daughter, daughter-in-law, explorer, educator/mentor,
coffee lover and women agenda advocate. She holds an MBAHRM from UK. She is a member of International Who’s Who of
Professionals and Life Member of International Business Leaders.
She has held many key leadership and management roles prior to
setting up Brandt and worked extensively throughout Asia and US.
She’s an experienced Customer Experience & Digital Strategist,
Human Performance and Change Management practitioner. She
has coached and mentored many individuals from new joiners,
management associates, all the way to high potential talents and
C-Suite individuals.

www.brandtinternational.com
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Company Achievements and Role of the Entrepreneur

Making an Impact
on others.

Under her leadership and entrepreneurship for the past 16 years,
the company Brandt International, which she founded in 2004, has
grown and now employs more than 1000 workforce in Malaysia
with a low attrition of less than 10%. Currently Brandt is present in
Singapore, Jakarta and Manila.

Other Interesting Facts about the Entrepreneur
Dato’ Munirah Looi is a strong advocate of her 5Ps of personal
success and has shared her success stories at various events
and platforms. Currently, she’s also writing a book to share her life
success. She attributed her success by doing what she loves and
is passionate about. It is through this passion, her purpose and
reasons for her personal life journey becomes meaningful. She
understands that life is not without challenges, and she adopts
positivity and perseverance in dealing with life challenges.
She exhibits calmness, steadfastness and strength in times of
adversity and it is these traits that allowed her to navigate the
organisation in times of adversities, not once but 3 times in the
course of her entrepreneurship journey. She exercises patience
and believes all things will come our way when the time is right.
She is a resilient leader, a person who sees failures as temporary
setbacks. She will maintain a positive attitude and a strong sense
of opportunity during periods of turbulence and finds ways to move
forward and avoid getting stuck.

For 11 years between 2009 to 2020, Brandt International has
achieved a Compound Annual Growth Rate of 29% with three delivery
centres in Malaysia. Brandt also services clients in Singapore, Hong
Kong, China and Australia. Brandt’s clients include high-growth
internet companies and multinational companies (MNCs). In 2020,
Dato’ Munirah and her team navigated the COVID-19 pandemic
and achieved a 35% year-over-year (YOY) revenue growth with
the highest recorded revenue of US$11 million. She successfully
raised RM2 million from Equity Crowdfunding Malaysia (ECF) at
a pre-money equity value of RM45 million early this year. In 2021,
she secured strategic partnerships in Cambodia, Vietnam and US
as part of new markets expansion plans.
Vision, Mission, & Future Plans
Buoyed by the outstanding performance in 2020 and successfully
meeting financial targets in Q12021, Dato’ Munirah has reset the
company’s growth ambition and plans to achieve a company
valuation exceeding RM200 million by 2023. By leveraging on
existing track records and case studies, the plan is to expand to
new markets by strengthening business development capabilities
for market access, enhance value-added offerings through AIenabled technology and strengthen internal capabilities.

She always pursues others to follow their passion and not be afraid
to fail. In order to stay on top of the game, one needs to believe
in themselves, take on their challenges and conquers one’s fear.
Never let anyone bring you down. You got to keep going and more
importantly enjoy the journey along the way.

CAREER HIGHLIGHTS

1996

Head of Quality,
Citibank Malaysia
& Regional Head
of Learning &
Development,
Citibank, Singapore

Vice President,
Country Training and
Development Head,
Citibank Malaysia

1998

2000

Senior Vice President,
Head of Customer
Experience/Chief
Human Performance
Strategist and Head
of Business Consulting,
SCICOM Sdn Bhd

Global Head, Customer
Experience, Citibank NA,
New York

2004

Elected member
of Outsourcing Malaysia
(OM) for over 7 terms.
OM is a chapter of
PIKOM, the country’s
National ICT Association

Founder & CEO Brandt
International

2002

2010

2012
2014

- President of CCAM
and an Executive
Council for Asia
Pacific Contact
Centre Associations
Leadership (APCCAL)
- Founder of The
Women Extraordinaire
Foundation

Vice-President of CCAM
(CRM & Contact Centre
Association of Malaysia)

2014

2016

President of Professional
Women NetworkMalaysia (PWN-KL)
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Dennis Anthony H. Uy
Founder & CEO

Converge ICT Solutions Inc.
Telecommunications & ICT Industry

www.convergeict.com
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Information about the Entrepreneur
Being the first to introduce fiber in the Philippines in the mid-1990s
Dennis Anthony H. Uy’s Converge should have had the competitive
advantage of profits, market share and brand recognition. But the
lack of marketing and the undeveloped broadband market made
Uy’s advantage a long time coming. In 2020, it finally came when
the global pandemic spurred Filipinos’ need for reliable internet
connection and Uy came to the fore.
The Founder and CEO of Converge, Dennis is a Filipino immigrant
from China, having left Fujian shortly after the Cultural Revolution
and located in the province of Pampanga. Since his teenage
days, he has started businesses in-step with technology, renting
Betamax tapes, selling computers, venturing into broadcast
communications then finally fibre technology.
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Responding to the explosive demand, Uy moved quickly to expand
the workforce, doubling the number of installation teams, tripling its
customer service personnel, and adding over 400 service vehicles
in 2020. With the exponential demand fuelling the steady growth
Converge has been experiencing since 2018, Uy pushed through
with his long-awaited plans to go public in October 2020. Converge
debuted on the Philippine Stock Exchange with the second-biggest
initial public offering in the bourse’s history at that time.

A strong will and a
clear vision of what
you want to achieve:
that’s what led me to
where I am today.

With a fresh infusion of capital, Converge began 2020 with
the announcement of a $100-million partnership with Keppel
Midgard Holdings Pte Ltd, for securing international capacity on
the transpacific submarine cable system, the Bifrost. This signals
Converge’s commitment to firm up its international network.
Vision, Mission, & Future Plans

Other Interesting Facts about the Entrepreneur
Contrary to most business moguls, Dennis doesn’t believe in
taking risks — he found success in a field he’s already deeply
knowledgeable in: technology. Like many entrepreneurs, he
endured his own share of losses. He attempted to get into the
export-import business in agriculture; but given the Philippines’
fragmented agricultural industry and his lack of experience in the
field, Dennis lost millions of pesos in the process. Having found his
footing in technology a few years later, his hard-earned lesson is,
“take the obvious choice and know where you’re good at.”
Company Achievements and Role of the Entrepreneur
With Converge gaining traction beginning 2019 and the leadership’s
response to the surge in demand at the height of the COVID-19,
the company posted a 78% increase in net income in 2020, hitting
₱3.388 billion versus the ₱1.9 billion recorded in 2019. Revenues
increased by 71.3% year-on-year to ₱15.65 billion for the year ended
December 31, 2020. Majority of the demand was fuelled by the
residential segment which saw a growth of 96% or from 508,692
subscribers at the end of 2019, to breaching the 1-million mark by
end-2020. According to market statistics, Converge captured 54%
of all net adds to the fixed market broadband in 2020.

Dennis Uy’s vision is to bring world-class technology to all Filipinos,
a goal underpinning Converge’s plans since its inception. Having
witnessed neighbouring countries’ leaps in digital transformation
– particularly Singapore and Vietnam – Uy’s dream has been to
achieve the same for the Philippines. Converge is implementing
a strategic plan to connect unserved areas (such as Visayas
and Mindanao) to its backbone while deepening its reach in
underserved markets in Metro Manila. To improve accessibility,
Converge’s broadband products are being offered at affordable
prices to make highspeed internet accessible to more Filipinos.
With Converge now completing its domestic fibre backbone and
widening its last-mile network, the plan is to complement its
broadband service with digital services and content over the digital
highway it is building.
As the first-mover in the fibre broadband space and the only
operator of a pure, end-to-end fibre network, Uy is resolute that the
singular focus on fibre is the way to go. Looking at the blue ocean
opportunities ahead in fibre broadband, Uy’s advice is simple:
“know your strength, and leverage it.”

CAREER HIGHLIGHTS

1996

2020
Incorporated Converge ICT Solutions Inc., Founder and CEO

Founded ComClark Network and Technology
Corporation

Listed Converge ICT Solutions Inc. on the Philippine Stock Exchange

2007
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Sudhir Agarwal
Founder & CEO
Everise
Professional & Business Services Industry

www.weareeverise.com

26

Information about the Entrepreneur
Sudhir Agarwal brings more than two decades of corporate
leadership and management experience to his role as Founder and
Chief Executive Officer of Everise. With a proven record of helping
enterprises achieve long-term growth and years of overseeing
corporate mergers and acquisitions, migrations, business
development, outsourcing, and vendor and client management, he
has spearheaded multiple expansions for multiple companies in
the customer experience (CX) industry.
Today, Sudhir is at the helm of Everise leading and expanding the
business operations to becoming the world’s leading customer
experience solutions and technology business. To realise his
vision, Sudhir first partnered with Everstone Group to build Everise
into a next-generation industry leader, and was then instrumental
in the acquisition of Everise by a new partner, Brookfield Asset
Management. Today, Everise is powered by 11,000 champions in
seven markets, delivering over 575,000 experiences per day in 32
languages.
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Whatever you choose to
do, make sure you are
passionate about it and
stick with it.”
Sudhir believed “When disruption is the norm, the businesses who
put their customers first, are the ones who rise above it.”
Sudhir began his journey with Genpact in 1999. Following Genpact,
Sudhir was a founding member of Aegis, one of the largest BPO
companies in India. Growing the company from a mere five
employees operation, he scaled the operation from its humble
beginnings into India, Sri Lanka, South Africa, Europe, the Middle
East, Australia, Argentine, the US and Asia. Sudhir founded Sunrise
BPO with a vision to create a unique customer experience company
that is digitally enabled.

When not at the helm of Everise, Sudhir likes to play golf with his
two daughters and go on unforgettable holiday adventures with his
family to new places like the South Pole.
Company Achievements and Role of the Entrepreneur
Sudhir’s tenacity with creating a disruptive CX transformation
brand goes hand in hand with his determination. Everise increased
sales by 30% year over year and tweaked its business model
and marketing to cater to fast-growing companies. Through the
dedication of making Everise a people-first organisation, Sudhir
and his team achieved an industry-leading Glassdoor rating that
has mounted up from a 2.5 to a 4.6/5 today along with a 19%
global employee referral rate and 94% recommend rate, leading
other competitors in the market.
According to Diversity Inc., Everise can count itself among the Top
10 Hall of Fame level of companies, with 45% women and 32%
People of Colour in Senior Management, compared to 35.5% and
24% respectively. The company is also proud of its 7% Mature Age
and 1.5% People with Disabilities population.

Sudhir earned his bachelor’s degree in Commerce from Delhi
University and his Master of Business Administration in Strategy
and International Business from Manchester Business School,
UK. Sudhir started out as a door-to-door salesman which gave
him resilience and unforgettable lessons. As an impactful orator,
Sudhir is regularly invited to speak at various prestigious forums.

Before the COVID-19 pandemic, Everise already has a work-athome solution and placed 10% of agents in a remote working
environment. Within two weeks of the pandemic, Sudhir and the
entire Everise team banned together and worked overtime to shift
95% of its employees into the work-at-home programme. A recent
survey found that 96% of its people prefer a blend of both homebased and office work. Everise projects their Experience Centres to
evolve into Experience Hubs, where their employees will have the
flexibility to spend a portion of their time.

Other Interesting Facts about the Entrepreneur

Vision, Mission, & Future Plans

Sudhir has won numerous prestigious awards including two
consecutive year wins for Executive of the Year by Singapore
Business Review’s Management Excellence Awards (2019, 2020),
30 Best Leaders to Watch in 2020 from The Silicon Review, was
named one of the 100 People Transforming Business in 2020 from
Business Insider, and most recently was a guest judge on the hit
Asia reality show The Apprentice: ONE Championship Edition.

A major goal of the company is to be the world’s leading technologyenabled outsourcing company. Over the next 6-12 months, they
plan to continue to grow organically and augment their capabilities
and market offering in 2021 in the Latin American, European,
Indian, and Singaporean markets.

CAREER HIGHLIGHTS

1999

Founded Everise, with a vision to create
the next-generation technology-enabled
outsourcing firm with expertise in
transforming healthcare and technology
experiences globally

Graduated with MBA in International
Business from the Alliance
Manchester Business School

2016

2018

2020
Awarded People-Focused CEO of the Year and
Executive of the Year from prestigious award
organisations

Launched a joint-venture with BPO giant,
UBASE, from Korea to create a Multilingual
Hub in Malaysia

2019

- Recognised as one of the 30 Best Leaders to
Watch, Outstanding Leaders in Asia, Executive
of the Year for the second year in a row, and
one of the 100 People Transforming Business in
Asia from formidable publications
- Led the Brookfield acquisition of Everise
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Avin C. Ong

Founder, Chairman & CEO
Fredley Group of Companies
Food & Beverage Industry

Information about the Entrepreneur
Avin C. Ong is a self-made entrepreneur. He is the Founder,
Chairman and Chief Executive Officer of the Fredley Group of
Companies, a master franchise collection of 250 restaurant and
café branches operating nationwide with 9 separate concepts
in the company portfolio, including Macao Imperial Tea, Nabe
Japanese Izakaya and Hot Pot, Mitasu Yakiniku, New York Fries &
Dips, Liang Crispy Rolls, Café Kitsuné and Maison Kitsuné.
Unknown to many, Avin once packed and assembled hangers to
help his family make a living. He got himself into tutoring at the
age of 7, and even dabbled in the food and beverage industry as
early as high school, selling fruit shakes at the nearby wet market.

www.fredleygroup.com
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Vision, Mission, & Future Plans

It is not going to be
easy, but it is going
to be worth it.

The entrepreneur sets the Company’s Vision and takes the lead
when it comes to brand acquisition, oversees the company’s
growth from operations to expansion to bringing in new brands.
He works with the Research and Development team to make sure
that they are constantly making changes and improvements. He
looks into process re-engineering to make sure they adapt to the
changing environment through technology and digitalisation. He
oversees the profits and expenses of the company on a daily basis.

Other Interesting Facts about the Entrepreneur
In 2018, this 28-year-old man was adjudged as an Injap Sia
Outstanding Young Entrepreneur. He was also hailed as a young
visionary restaurateur in the Asian Dragon Magazine. Despite his
busy schedule at work, Avin also spends his time giving back to
the community. He spearheads the company’s corporate social
responsibility initiatives and is also a Street Educator. In 2021, he
was chosen as one of the Asia Tatler Generation T Honourees and
the CEO of the Year at the Asia Leaders Awards.

Fredley Group of Companies will acquire more brands in order
to open more branches and provide more job opportunities for
the Filipinos and to be an IPO by 2025. The company wants to
strengthen the presence of Fredley Foundation in their community.
FGC aims to provide the best quality and service to the customers,
to be the leading, if not number 1 player in the food service industry
and to stay as a game changer.
Avin shared, “Entrepreneurship is not something easy. Success
cannot happen just overnight. Although it is not easy, it is going
to be worth it. As an entrepreneur, you just have to keep fighting,
persevere, work hard, stay creative and adaptable to the changing
environment.”

Company Achievements and Role of the Entrepreneur
As the Founder, Chairman and CEO of the company, Avin is very
hands on, he works directly with the department heads to make
sure that in everything they do, they are aligned. With his leadership,
the company was able to acquire 9 brands and has opened over
250 branches nationwide.

CAREER HIGHLIGHTS

2014

2017
Establishment of Shiral Food and
Beverages, Inc.

Established Fredley Food and
Beverages, Inc.

2017

2018
Establishment of Modern Tradition
Restaurant Group Corporation

Completed his Masters Degree
in Business Administration
(Ateneo de Manila University)

Asia CEO Awards, Entrepreneur
of the Year

Injap Sia Outstanding Young
Entrepreneur Award

2018

2020
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Dr. Ming-Hsi Chuang
President

Gwo Xi Stem Cell Applied Technology Co., Ltd.
Healthcare, Pharmaceutical &
Biotechnology Industry

www.gwoxi.com.tw

30

Information about the Entrepreneur
Dr. Ming-Hsi Chuang is the president of Gwo Xi Stem Cell Applied
Technology Co., Ltd. As an entrepreneur from a different industry
background, Dr. Chuang has successfully led a pharmaceutical
company through integrating different industry feature quickly.
Under his leadership, Gwo Xi’s revenue continues to grow annually,
and three new stem cell drugs have entered clinical trials.
Dr. Chuang attaches great importance to innovation in the
pharmaceutical industry. Under his leadership, the R&D team has
accumulated 23 SCI publications and obtained nearly 70 patents.
He has completed his master’s degree and doctoral degree in
business management in a very short period.
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With the maturity of cell culture technology and the improvement
of relevant laws and regulations in various countries, cell therapy
became more and more commercialised. Dr. Chuang seised the
opportunities and researched and roll out four kinds of cell product
development platforms. Gwo Xi provides CMO or CDMO services
of stem cell therapy product like IC foundry business services. This
has driven the rapid development of Taiwan’s stem cell industry.

Innovation,
Outstanding,
Responsibility.

Vision, Mission, & Future Plans

Other Interesting Facts about the Entrepreneur
Dr. Chuang has served as the general manager of the electronic
materials industry. He worked long hours which caused his liver to
suffer. Fortunately, he had an opportunity to acquaint himself with
a dietary supplement that develops a base on stem cell growth
factor by Gwo Xi Company. After taking the dietary supplement,
his physical condition gradually improved. This exchange made
him deeply learning the health benefits of stem cell products, and
seriously thought about how to help more people like him lose their
health because of work. In 2012, Dr. Chuang decided to join the
Gwo Xi Stem Cell Applied Technology Co., Ltd. and help Gwo Xi to
become the leader of the bioindustry.

In 2020, Gwo Xi expanded its blueprint and moved into the National
Biotechnology Research Park (NBRP), which is the largest science
park of the bioindustry in Taiwan. They established the ATMP
Lab for the development of advanced medical products. Through
cooperation with Academia Sinica, they co-developed advanced
cell reprogramming technology and will start clinical trials in the
next few years.
As the next move, Gwo Xi will cooperate with experts and scholars
from worldwide to integrate resources from industry, government,
academics and hospitals. Gwo Xi will also look for partners to work
with them and promote Taiwan’s technology and products to the
international market. Dr. Chuang will continue to lead his team to
invest in stem cell drug investment as he believes stem cells can
save people’s lives.

Company Achievements and Role of the Entrepreneur
In the beginning, Dr. Chuang found traditional laboratory-based
stem cell manufacturing has a high production costs and no quality
control in its products. Dr. Chuang improved the manufacturing
process to a modular based process and production capacity
increased by over five times.

CAREER HIGHLIGHTS

2012

Gwo Xi launched Phase
I clinical trial for new
stem cell drug, GXHPC1
(Indication: liver cirrhosis)

President- Gwo Xi Stem Cell
Applied Technology Co., Ltd

2015

2017

2020
Gwo Xi files IPO in Taiwan

Master degree from
National Tsing Hua
University, Taiwan

2018

Gwo Xi was established PIC/S
(Pharmaceutical Inspection
Co-operation Scheme) Good
Manufacturing Practice (GMP)
factory and Advanced therapy
medicinal product (ATMP) Lab

Doctorate degree from
Chung Hua University,
Taiwan

2020
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Rama Shankar Pandey
Managing Director

Hella India Lighting Ltd
Automotive Industry

www.hella.com
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Information about the Entrepreneur
A leader with clarity of intent and passion driven by purpose, Rama
Shankar Pandey graduated from NIT Calicut. His classmates
called him Entrepreneur of the Class. In 2006, he joined Hella Asia
Singapore to lead its Indian Independent Aftermarket Start-Up and
received the Employee of the Year recognition in 2009 for Asia, as
his start-up expanded to 100 members with 100 partner offices
nationwide, three regional offices and over 30,000 secondary retail
business associations, and Automotive Repair Workshops.
Today, he is not only one of the youngest Managing Director in
the country at Hella Lightning Ltd. But he also heads the Region
Asia for Hella Germany and he contributes to global SOE division
of Hella Germany as Board Member in the executive management
of this division. He successfully turned the loss-making entity to a
nationally awarded, one of the most innovative company in India
and among Top 25 Great Manufacturing Places to Work, mainly
through business model innovation and gave it a larger social
purpose. As Director of the Indian Set-up at Hella Asia Singapore,
he built the foundation of Hella’s Indian Aftermarket start-up from
scratch.
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road deaths in India. Thus, he created a new Vision of the Company,
“Technology of Tomorrow for the Life of Today” on Indian Roads,
which became a shared vision among employees, suppliers and
customers of the company, instantly as it addressed to solve a real
life problem beyond business, yet had a very strong business case
for the company.

Technology of
Tomorrow for the Life
of today.

Other Interesting Facts about the Entrepreneur

Rama was born in Madhubani, Bihar in 1977. In his early days, he
was greatly influenced by Dr. A.P.J. Abdul Kalam, former President
of India who inspired him to work in the area of creating wealth
for development and skilling of India’s vast pool of unemployed
youths. The passion to make a difference in skilling India was so
deeply imbibed by Dr. Kalam in Rama that while he was leading a
business at BOSCH India, he and his College Friends along with
professionals from many corporates like BOSCH, WIPRO, INFOSYS,
LUCENT, MOTOROLA and many in Bangalore founded a selffunded trust named “www.prayaas.org” in 1998, with the purpose
of skilling and educating underprivileged youths.
Rama also holds a Diploma in Business Finance from the Institute of
Chartered Financial Analysts of India and completed the Executive
General Management from the Indian Institute of Management,
Bangalore. He also completed AIMA’s flagship Global Advance
Management Programme by the University of California at Silicon
Valley. He is the chairman of Aftermarket committee at Auto
Component Manufacturer Association (ACMA) and also ChairmanACMA Connected vehicle Cross Functional Team (CFT). He is
Chairman, Road Safety Sub Committee at Federation of Indian
Chambers of Commerce & Industry (FICCI) and Chairman, North
Regional Task Force on Road Safety at Confederation of Indian
Industry (CII). He is Governing Council Member at Automotive Skill
Development Council (ASDC). He is also Founder Drive smart drive
safe & Prayaas Bangalore.
In 2011, just a year after Rama took the leadership position,
Hella India Lighting was just recovering from a long legal dispute
and complete loss of business. Rama seized the opportunity to
relook the company’s strategy and worked on a business model
innovation. At that time, the commercial vehicles industry was still
using light and signaling devices which were 20-25 years behind
time in terms of safety technology. He adopted a Blue Ocean
strategy with the main goal of arresting the alarming number of

Rama is known more as social activist than CEO due to his massive
contribution to India’s movement on “Road Safety”. His contribution
to build India’s Largest collaborative platform “India Against
Road Crash” with Society of Indian Automobile Manufacturers
(SIAM), ACMA, FICCI, ASDC, National Sports Club of India (NSCI),
Federation of Automobile Dealers Associations (FADA) and many
other institution of repute along with Ministry of Road Transport
and NGO D2S is notable , as it can be seen from the achievement of
campaigns like www.onecroresteps.com, #SafeSpeedChallenge,
www.indiaagainstroadcrash.org . As BOSCH Alumni, his core area
of interest is technology and people development.
Company Achievements and Role of the Entrepreneur
During the recent COVID-19 pandemic, Rama’s leadership skills
were apparent. Despite almost zero revenue and slow business
recovery, he kept the team together through group meetings and
communication with the employees. He set out the direction for the
company under the new normal and strengthened trust between
engineers, managers and shop floor associates which resulted in
zero attrition among migrant workers at the plant, no production
losses during business recovery and a never before companywide
interdependence among the teams was achieved.
Vision, Mission, & Future Plans
Rama believes that the successes of the last few years is a
reflection of what is going to happen and values the support
of all stakeholders. He holds on to the vision of achieving
entrepreneurial success by resolving real life problems such as
road deaths in the transport sector and nurturing skilled youths
who are underprivileged and unemployed. His dream project
#RiseOfTechnicians and #ProfessionaliseCommercialDrivers in
India is in the direction to give respect and dignity to these skilled
professionals who are not regarded worth in the society today.

CAREER HIGHLIGHTS

1997
2004

Business
Manager of
BOSCH India

Co-Founder
of Prayaas (A
youth skilling &
Employability
Empowerment
Institute)

1999

2004
2006

2014
Managing
Director of Hella
India Lighting Ltd

Company
Business Manager
of The Timken

2010

2017
Executive
Committee
Member
ACMA

President
- CWC, DRIVE
SMART DRIVE
SAFE

2016

2018

Chairman of
Road Safety
Sub-Committee
at Federation of
Indian chambers
of commerce &
Industry (FICCI)

- Chairman
Aftermarket
committee
ACMA
- Governing
Council Member
of The TIE
Chandigarh

2018
2019

2019

2021
ChairmanConnected Vehicle
CFT ACMA

- Managing
Director
HELLA Philippines
Inc.
- Governing
Council Member
of ASDC
- Chairman, North
Regional Task
Force on Road
Safety at CII

2020

Regional
Head for ASIA
for Special OE
Hella
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Kirapat Jiamset
Governor

Metropolitan Electricity Authority
Energy Industry

www.mea.or.th
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Information about the Entrepreneur
Kirapat Jiamset is the Governor of Metropolitan Electricity
Authority (MEA), the state enterprise in the Energy Utility Group
under the Ministry of Interior. Kirapat is an experienced electrical
engineer with a long experience in power distribution. He joined
MEA after graduating from the Prince of Songkla University. His
working profile ranges from engineering and technical support to
installation and maintenance of distribution networks. His most
prominent jobs were the underground wire project in Bangkok’s
Central Business District during 2014 to 2017, and the introduction
of the digital platform in power distribution service areas of the
MEA, covering Bangkok, Nonthaburi and Samut Prakan.
Kirapat is determined to led MEA to be a High Performance
Organisation. During the COVID-19 pandemic he ensured that
MEA’s service quality is maintained. His strategic plans include
appointing working groups to receive cope with receiving data and
information and to handle risk management and adjust working
procedures during the pandemic.
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The success of MEA is
also the nation’s success.
Don’t just do it but complete
it effectively.

Kirapat is greatly responsible for improving the Domestic Electric
Power System to facilitate smart living for MEA customers. The
Smart Metro Grid is one of the best innovations to provide smart
service for customers. This project is to set up a network of digital
smart electrical grids, smart meters and two-way data transferring
systems. In the current COVID-19 pandemic, Kirapat has been
appointed to the Crisis Management Committee to manage and
resolve problems affected by the outbreak. MEA currently has
8,012 employees, assets totalling 224,842.51 million Baht and
205,958.85 million Baht income.
Vision, Mission, & Future Plans

Other Interesting Facts about the Entrepreneur
Kirapat is a practitioner, analytical thinker and planner but an
easy-to-reach executive. He is always open to new ideas from
employees. He introduced the “Direct Question, Direct Answer
with the Governor : Kirapat” programme to give employees the
opportunity to raise questions which will be answered by him
directly.
Company Achievements and Role of the Entrepreneur
“CHANGE when we are still strong, and think out of the box for
new things.” Kirapat created the C-H-A-N-G-E value; C-Customer
Focus, H-Harmonisation, A-Agility, N-New Ideas, G-Governance and
E-Efficiency. The CHANGE value guides MEA staff to be ready for
external changes and encourage them to create new innovations
and new working behaviours. MEA has been recognised through
several awards such as the Asia Responsible Enterprise Awards
2020 (Investment in People).

Kirapat’s Vision is Energy for City Life, Energise Smart Living. MEA
focuses on the importance of customers and supports changes in
the business. It provides operational guidelines for executives, field
staff and office workers in their work and to drive the organisation
to its goals under the five themes of MEA’s Strategic Plan —
Distribution - Grid Modernisation, Retail – Digitalisation, Service
Provider - Value Creation, Workforce - Smart + Efficiency and Green
Governance – Trust.
Kirapat’s Mission is to “Innovate and operate smart energy system
to empower city life for smart living.” MEA aims to improve its
business operations, innovation development and smart electrical
system to improve people’s quality of life and support society with
revolutionary innovations.
Under MEA’s future plans, Kirapat aims to strengthen the electrical
distribution system to empower city life for Smart City and provide a
secure and stable electrical system by applying digital technology.
Social and environmental issues are also part of MEA’s plan. MEA
seeks to balance the use of renewable energy and strengthen its
relations with stakeholders and support government policies in
these areas.

CAREER HIGHLIGHTS

1983

2014
Director of Bang Yai District

Started with MEA as
electrical engineer

2009

Assistant Governor
(Technology and
Material Management)

Deputy Governor
(Technology and
Material Management)

2016

2018

Deputy Governor
(Strategy and
Organisation
Development)

Appointed as MEA
Governor

2018
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Sara Lamsam
President & CEO

Muang Thai Life Assurance
Public Company Limited
Financial Services Industry

www.muangthai.co.th

36

Information about the Entrepreneur
Sara Lamsam is the President and Chief Executive Officer of
Muang Thai Life Assurance Public Company Limited (MTL).
He holds a Bachelor of Science in Business in Administration
from Northeastern University (USA) and Master of Science in
Administrative Studies from Boston University. His favourite
hobbies are triathlon, running and riding motorbikes.
With over 28 years of experience, he led MTL to become a leader
of Thailand’s life insurance industry. He has taken a leading role to
enhance the life insurance business with innovative ideas, holistic
thinking, and change management and transformation leadership
to tackle major business challenges.
He is also actively involved in the enhancement of rules and
regulations. He has worked as the president of the Thai Life
Assurance Association and the Office of Insurance Commission to
set a strategic roadmap to build new standards for the sustainable
life insurance industry. He has been in many business positions in
the insurance industry and the financial sector such as Chairman
of the Federation of Thai Insurance Organisation and Chairman of
the Thai Financial Planners Association.

APEA 2021 REGIONAL EDITION | MASTER ENTREPRENEUR CATEGORY

Company Achievements and Role of the Entrepreneur

To be the customers’
trusted lifetime
partner through
innovative life, health
and investment
solutions by putting
customers at the
heart of everything
we do.

Lamsam believes that MTL must work with partners and
intermediaries to achieve mutual business goals. The Company has
joined forces with many industries such as hospitals, e-commerce
& digital platforms, energy, retail & lifestyle, universities,
telecommunication, social media and real estates. Lamsam has
also expanded the business across CLMV countries and affiliated
companies such as AIGEN, Fuchsia Venture Capital and Benix.
Lamsam’s distinctive qualities include creativity and leadership.
He also focuses on increasing internal capability in all dimensions
such as internal process (paperless, RPA and straight-through
process), talent improvement such as Cap-Off, Agile Workshop,
UX Design Thinking, Innovation Challenge and Hackathon,
workplace enhancement such as The Garage by Muang Thai
Life (workspace on new projects under agile work) and effective
internal communication and learning for all staff such as LearnRu
(an all-in-one modern and mobile learning platform), and Muang
Thai Link, a platform where employees can communicate and
share their ideas.
Vision, Mission, & Future Plans

Other Interesting Facts about the Entrepreneur
Lamsam strongly believes in the importance of reskilling and
upskilling. He diligently seeks ways to encourage others to
realise the benefits of life insurance as well as sufficient financial
knowledge. Under his leadership, the years 2020-2021 marked a
strong breakthrough in innovative products such as Elite Health,
D-Health and D-Care and excellent services such as MTL Health
Buddy which is considered a total health solution service, and
advanced health ecosystem such as teleconsultation, and MTL
Mini Click, which is an after-sales service through Line Application.

Sara Lamsam aims to build MTL to become the Regional Life
Insurance Leader with international governance standard and
promote MTL’s sustainable growth to enhance the image of the
Thai life insurance industry in the long run. He has focused on
digital, ecosystem, financial solution, total health solution, service
excellence, big data, risk management, cybersecurity, workforce of
the future and regional company.
At the moment, he is developing paperless, Straight-Through
Processing Claim and Robotics Process Automation to enhance
internal capability. Environmental, Social, Corporate Governance
has also been developed to enhance the Company’s image of
sustainability and societal impact.

CAREER HIGHLIGHTS

2001

1993

2010

2002
Business Process Reengineering

Training and Development Officer

2021
President

Executive Vice President

1995

President and Chief Executive Officer

2004
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Nazeer Ahamed Mohamed
Zackiriah
Founder & Managing Director

www.nazmibrunei.com
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Nazmi Textile Mall
Retail Industry
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Success is not just
good luck: It is a
combination of hard
work, perseverance,
good credit standing,
opportunity, readiness
and timing.
Information about the Entrepreneur
Nazeer Ahmed Mohamed Zakariah is the personification of
persistence and determination. Well-known today as the Founder
and Managing Director of Nazmi Textile Mall, Nazeer came from
humble beginnings. Nazeer Ahamed Mohamed Zackiriah was
born in Tamilnadu, India in January 1955. Since a child, his dream
was to become a businessman. At the age of 23, Nazeer came to
Brunei Darussalam and started off his business journey as a textile
salesman. After 14 years in the industry and despite having limited
capital, Nazmi opened his own textile shop in 1992 in Bandar Seri
Begawan.
Other Interesting Facts about the Entrepreneur
Nazeer’s marketing strategies evolve according to the changing
nature of consumers’ buying behaviour and habits. Getting hands
on and conducting continuous on-the-job research has helped
Nazeer to bolster his confidence and guided him when he was

expanding his business. He believes that many things in life grow
out of needs, and to meet these needs, you develop determination.
This determination, he believes, helps an entrepreneur to take on
challenges and to also find different ways of tackling situations.
Company Achievements and Role of the Entrepreneur
In 2000, Nazeer opened his flagship outlet at the Delima Jaya
Complex. The shop sold fabrics of quality, incorporating exclusive
designs, imported directly from Italy, Japan, Indonesia, India
and the Middle East, among others. In 2004, Nazeer become a
notable figure in the business community where he was elected
as the President of the Indian Chamber of Commerce in Brunei
Darussalam. Nazeer then opened the Nazeemah Department
Store at Medan Tanjong Bunut in 2011. In the same year, Nazeer
was elected as Vice President III of the Brunei-India Friendship
Association.
Vision, Mission, & Future Plans
Today, Nazeer runs a business empire with nine outlets in Brunei
and one in Dubai. Nazmi Textile Mall is available in Delima
Serusop, Manggis, The Mall Gadong, Athirah, Yayasan, Tanjung
Bunut, Annajat Complex and other flagship stores such as Nazmi
Qairah Fashion House, Home of Textile, Economy and Home
Décor. Nazeer’s perseverance in running a business empire that
encompasses 13 outlets — 12 in Brunei and one in Dubai — is
supported by a solid team of employees. The textile empire
employs close to 100 staff and generates revenue of 15 million
Brunei dollars. Each outlet is managed according to principles
that Nazeer has steadfastly held on to, such as placing customer
satisfaction as the priority.
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“Nazeer reminds his supporters, “Loyalty to your customers is as important as excellent service.”

Determination and discipline form the backbone of Nazeer as an
entrepreneur whose business now include home décor and fashion in
addition to textiles and fabrics. Also an active philanthropist, Nazeer
gives back to the community - he is a regular benefactor to various
charitable organisations and the underprivileged.
Moving forward, Nazeer plans to expand the business in textile,
fabrics and home decor across Brunei to include all 4 districts. Nazeer
reminds his supporters, “Loyalty to your customers is as important as
excellent service”.

CAREER HIGHLIGHTS

1992

2004
Opened Nazmi
Textile Mall

Opened first textile
shop in Bandar Seri
Begawan

40

2000

Naz Fashions LLC, the
exclusive fabric outlet
in Al Ghurair Centre
in Deira Dubai, was
established

President, Indian
Chamber of
Commerce Brunei

2005

2010

Vice President of
the Brunei-India
Friendship Association

Won Asia Pacific
Entrepreneurship
Awards - Outstanding
Category

2011

2012

Won Asia Pacific
Entrepreneurship
Awards - Outstanding
Category

Won Asia Pacific
Entrepreneurship
Awards - Outstanding
Category

2014

2021

Founder and
Managing Director,
Nazmi Textile Mall
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Vannee Leelavechbutr
Founder & CEO

Neo Target Company Limited
Professional & Business Services Industry

www.neotarget.com
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Information about the Entrepreneur
Vannee Leelavechbutr may be petite in stature but is big in tenacity.
Her love for taking on challenging projects began since she was
young. At the age of 15, Vannee successfully organised a charity
ball at her high school and raised half a million baht for the Thai Red
Cross. Her passion for initiating new ideas and projects was ignited
then and she went on to study at the Faculty of Communication
Arts at Thailand’s prestigious Chulalongkorn University.
After graduation, Vannee started her career with PRESKO, a top
public relations agency. Realising PR activities alone will not
generate the highest impact, she initiated different promotional
methods to communicate her story. Her idea of “Poster with a
happy boy drinking milk” for a dairy client was a huge success
which led to the start of a new Production Department at the
company where she worked. One notable accomplishment while
working at PRESKO was organising the launch of “New Horizon
from NEC” which featured the “Universe” theme comprising a timelapse tunnel showcasing the past, present and future.
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successfully created a strategic tool called “Repu Dimension” and
applied it for managing reputation building campaigns for a wide
range of clients.

My meaning of
success is being a
person of value.

Foreseeing that regionalisation is the trend of the future, Neo
Target entered an alliance with Mileage Communications group
to reach out to 10 Asian countries. The group, headquartered in
Singapore, currently has 16 offices in 10 countries.

Other Interesting Facts about the Entrepreneur
Later in her career, Vannee joined JWT and founded JWT’s PR Unit
(currently Verve) where she successfully created and managed
reputation building campaigns for a wide range of clients from all
industries, from local government agencies to companies listed in
the international Fortune 500’s.
Company Achievements and Role of the Entrepreneur
Vannee founded Neo Target in 2002, a PR agency which provided
reputation consulting, content and strategy to clients. Neo Target
was one of the first agencies to use advertorials in newspapers.
Vannee and her team spent more than three years researching
on how to adjust Neo Target’s business model into a Reputation
Consulting Firm to meet their diverse clients’ needs. The company

Understanding the significance of brand recognition for business
growth, Vannee led Neo Target to form Gravy Marketing Consulting
Group, an alliance of marketing-related companies specialising
in branding, research, crisis management, creative design and
production. Judging from the recent performance of the company’s
growth, providing a wide spectrum of professional services to fulfil
customers’ needs was an excellent step for Neo Target.
Vision, Mission, & Future Plans
Nowadays, social media plays an important role in connecting
with people and is the most prevalent and influential platform
to disseminate information to the target audiences and general
public. At the same time, negative news and fake news have also
risen tremendously. Neo Target has been focusing on developing a
preventive strategy for many years. Since last year, the company has
formulated a full crisis handling package, and has an experienced
team for implementation, including setting a crisis communication
committee structure, consultation, training and execution.

CAREER HIGHLIGHTS

1980

- Corporate Communication
Director, TN Group
- Distributor of NEC
telephone, Nixdorf
Computer

Senior Account Group
Director, PRESKO
Public Relations

1990

1992

1998
Founder of JWT PR unit
(Verve)

Advisor to Minister of
Commerce (Mr.Amares SilaOn), Ministry of Commerce

1993

2010
Founder of Neo Target Image
Communication Consulting

- Executive Director of
JWT Thailand
- General Manager of
JWT dialogue, a direct
marketing company

2002

CEO, Gravy Business
consortium, to provide full
service marketing solution

Partner with Mileage
Communication SG. Currently
there are 16 offices in 10
countries in Asia, a member
of Global PR network

2018

Partner with Influential
Brand Singapore

2016
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Chuwit
Jungtanasomboon
Founder & CEO

North East Rubber Public Company Limited
www.nerubber.com
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Agriculture Industry
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When you are stuck,
don’t give up. Take time
and try a new way
to do it.
Information about the Entrepreneur
A former farm sweeping boy in his family farm, Chuwit
Jungtanasomboon decided to forgo his education in Bangkok at
the age of 19 to seek a life. He travelled back home to help in the
cassava farming business. He saw an opportunity in the chicken
farming business and realised that chicken manure can be an
excellent fertiliser for growing rubber. The Jungtanasomboon family
hence became the first family to bring in rubber to plant in the
North Eastern region in 1984. This idea was considered out of the
ordinary at that time as many thought that only the Southern region
was suitable for rubber plantations. This is the story of Chuwit
Jungtanasomboon, the Founder and CEO of North East Rubber
Public Company Limited, or NER, the company that produces and
distributes processed products made from natural rubber.
Inspiring villagers saw that growing rubber is possible in the North
Eastern region, Chuwit brought in rubber products to sell in the
Eastern region but the move incurred a high transportation cost. To

reduce transportation cost, Chuwit decided to build a factory in the
region and purchased rubber from the locals at a fair price.
The turning point for the company was during its first three years
of operations when future contracts caused the business to face
financial losses. Chuwit resolved the crisis by meeting directly with
clients to manage delivery issues, offering to deduct the account
payable by USD100 per ton from new orders. Following this move,
the company changed its operating strategy to Matching Order
and Cost Plus Margin, which generated profits for the company’s
continuous growth until today.
Other Interesting Facts about the Entrepreneur
Chuwit believes in giving opportunities to deserving groups. An
example is providing former prisoners from the Buriram Province
Prison work at his factory. Chuwit believes that everyone has a
critical point in their life, but problems can be solved by positive
thinking.
Company Achievements and Role of the Entrepreneur
Chuwit is someone who think fast, acts fast, is a fighter and
dedicated to work. He is also the creator of a different management
method, for example, using a strategy to employ 100% local labour
and compensating employees based on the company’s productivity
which earns higher than daily wages.
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“Start acting immediately once you have thought of it, don’t wait to know 100% because there will
always be unpredicted problems along the way. Past experiences have helped us overcome various
problems very well.”

Vision, Mission, & Future Plans
As the founder and CEO, Chuwit believes in the company’s Vision as
developing into a sustainable business by using clean energy that is
friendly to both the community and environment.
The company’s Mission is to use 100% renewable energy in the

production process, reduce waste products from the production
process to zero (zero waste) by producing biogas from chicken
manure and wastewater from the factory, and to reduce carbon
dioxide emission by growing napier grass.
North East Rubber Public Company’s future plans is to install solar
power panels on the roof of the plant and operate biogas projects for
renewable energy production.

CAREER HIGHLIGHTS

2006

Built the plant and
purchased manufacturing
machines for Mixture
rubber product, which uses
technology to mix rubber
with rubber mixtures to form
a homogeneous product
ready to be moulded for
further industrial use

Founded the North East
Rubber plant in Buriram
province for production
of Ribbed Smoked
Sheets (RSS)
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2009

2013

Completed the 2nd
Generation Executive
Energy Program (EEP)
from The Energy
Institute for Industry,
Federation of Thai
Industries

Built the plant and
added production
machinery for
products in the
Standard Thai Rubber
(STR20) category,
which is rubber that
is processed and
compressed into
bars according to the
required standard sizes

2016

2017

Led the company to
be listed on the Stock
Exchange of Thailand
and transformed into a
public limited company
by changing its name to
North East Rubber Public
Company Limited

Completed the 136th
Generation Director
Accreditation Program
(DAP) from Thai Institute
of Directors

2018

2018
2021

Chief Executive Officer
of North East Rubber
Public Company Limited

North East Rubber Public Company Limited.
“Leader of manufacturer seller and exporter of quality pre-products of nature rubber
as RSS, STR and MIXED RUBBER by environment friendly process for all over industry.”
“Aside from maintaining the quality of products for the utmost satisfaction of our customer,
social and environmental responsibilities are also taken into great interest.”
STANDARD THAI RUBBER

[STR]

MIXTURE RUBBER

RIBBED SMOKED SHEET

[RSS]

CLEAN ENERGY
GREEN ENERGY

SOLAR ROOFTOP
Green electricity
from sunlight thru
our cell on factory
rooftop

Factory :
398 Moo.4, Kokma Sub-district,
Prakhonchai District,
Buriram Province, 31140 Thailand
Tel : (+66) 44 666 928, (+66) 44 666 929
Fax : (+66) 44 666 212, (+66) 44 666 213
Email: ner@nerubber.com

BIOGAS SYSTEM
Clean hot energy
from our recycle
of wastewater
treatment thru
our BIOGAS
system

Bangkok Office :
589/156 29th Floor,
Central City Tower,
Debaratna Road, Bangna Nuea, Bangna,
Bangkok, 10260 Thailand
Tel : (+66) 83 009 7500
Fax : –
Email: ner@nerubber.com

www.nerubber.com
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Kevin Tsai

CEO & General Manager
PChome Online Inc.
E-commerce Industry

corporate.pchome.com.tw
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Information about the Entrepreneur
Kevin Tsai, born in 1970 in Nantou, Taiwan, is the CEO and
general manager of PChome. Tsai, who used to be a supervisor
in a chain retailer of consumer electronics, possesses more than
twenty years of managerial experience in both virtual and physical
channels. Tsai joined PChome Online in 2003 in charge of the
operation and sales of consumer electronics. During Tsai’s time
in PChome serving as director of e-commerce division and vice
general manager, in addition to his successful management in
IT products, he actively introduced daily commodities, cosmetics
and boutiques into PChome. Given Tsai’s contribution, PChome
gained an annual growth of 20 percent in sales of PChome’s B2C
business, which made it the largest B2C shopping website and the
pioneer of e-commerce provider in Taiwan.
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Since Tsai became General Manager of PChome in 2017,
he implemented the operation strategy intending to open
collaboration and resources sharing. Furthermore, Tsai heard
the need of organisational optimisation and initiated PChome
Innovation Project which, with strategic alliance, explored more
business partners from different industries including e-commerce,
telecommunications, credit card, payment service, logistics and
entertainment.

When the going gets
tough, the tough gets
going.

Vision, Mission, & Future Plans

Other Interesting Facts about the Entrepreneur
Tsai majored in architectural design. His sensitivity to pictures and
colours helped the product design, web design and advertising
presentation of e-commerce field. He reformed the office
decoration and staff uniform, hoping to unite the staff and bring a
new atmosphere to the company.
Company Achievements and Role of the Entrepreneur
In 2016, Tsai took the position of chief operating officer (COO) and
with the world first 24-hour delivery, built the largest self-operated
warehouse of an e-commerce company in Taiwan in which
more than two million products were stored. Under Tsai’s lead,
PChome dedicated to the improvement of user experience and the
collaboration with renowned brands and thus set multiple selling
records in Taiwan e-commerce history. Meanwhile, PChome also
initiated strategic alliances with different industries to thoroughly
penetrate Taiwanese people lives.

PChome will keep optimising and innovating e-commerce industry
in the future and strengthen the mutually beneficial bond between
customer service and different industries. For example, PChome
will keep ahead of the industry by using the technologies of AIoT
to make its own intelligent warehouse more efficient. Moreover,
PChome will also carry out innovative selling strategies to widen
customer reach with big data analysis and O2O integrated context
marketing. PChome uses its own e-commerce platform as a
starting point to make itself the most complete and comprehensive
e-commerce ecosystem in Taiwan.
Tsai, elected as both CEO and General Manager of PChome since
March 2019, will continue leading the 20-year-old company to set
the milestone in the industry. Additionally, to satisfy all customer
bases, with the resources in PChome ecosystem, Tsai is devoted
to building tight external connections and making PChome the
e-commerce giant of diversified innovation.

CAREER HIGHLIGHTS

2016

- Became General Manager of PChome
- Held the Double 11 evening party and hit the
performance record high

Took the position of Chief Operating Officer

2018

- Elected as both CEO and General Manager of PChome
- Started up green shopping plan

Committed to build membership economy and
P Coin Ecosystem

2017

2019
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Ang Ken Choon
Managing Director

Pilot Construction Sdn Bhd
Construction Industry
www.pilotgroup.com.my
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If we make a
promise, we must
keep it.
Information about the Entrepreneur
Sitting down with Ang Ken Choon with his soft spoken manner and
grandfatherly looks, one cannot help but feel his genuine interest to
guide anyone who asks for his help. His warm smile and white hair
hide a determined spirit that made him an entrepreneur.
Hailing from Kuala Langat in Selangor, Malaysia, Ang’s background
is similar to many young men in the 1950s and 1960s. At a time
when Malaysia’ economy was in its infant stage, many relied on
physical skills to develop a business and Ang was no different.
Despite having attended only primary school, Ang decided to take
on a slightly different route rather than depend on labour intensive
opportunities. He started a small business trading in domestic and
commercial furniture in 1968 that was the seed that planted the
journey of Pilot Construction Sdn Bhd.
In the 1970’s, Malaysia was seeing a steady influx of Japanese multi
nationals who have chosen the country as an ideal manufacturing
hub. Not wasting an opportunity despite language and
communication barriers, Ang started offering his services to supply
quality commercial furniture to these businesses which eventually
expanded to customised furniture and renovation works.

Other Interesting Facts about the Entrepreneur
In the last 42 years, Pilot Construction’s growth is one driven
by listening to their customers. Professionalism and taking
responsibilities seriously were something that Ang learned from his
customers. A systematic approach with smart time management
made delivery on time an achievable goal and this in turn gave Pilot
its credibility.
“It is the actions you do that will make your customers trust you”. Ang
shared, “Our customers were seeing what we were doing physically
and how we were working hard to help them”.
Company Achievements and Role of the Entrepreneur
Ang’s ability to instil the right culture in his team is the reason why
Pilot Construction has been able to grow. In the early 1980’s, his
earnest efforts paved the way to even bigger success. The company
name become one synonymous to quality work which opened
doors for Pilot to be appointed by many Japanese multi nationals
as a main contractor. Throughout the 1980’s and 1990’s, the scale
of projects awarded kept growing and Pilot became the “go to”
construction firm for international Japanese companies with values
of RM50 million in 1980’s to today’s figure of RM180 million.
Ang believes that companies should always consider breaking out
of their comfort zone. He is an advocate of self-improvement and
believes in embracing technology as the way forward. Even after
the company’s successes in building manufacturing facilities and
hypermarkets, Ang led the company into a new realm with the
construction of the latest landmark in Penang – The Penang Design
Village.
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“The level of education doesn’t determine one’s success but hard work and integrity does. If you
remain honest, you will find that your journey is a blessed one with customers who will be there to
help you along the way.”

Vision, Mission, & Future Plans
Pilot’s Vision is to establish its position as a leading and trusted
construction company with Added Value Construction Solutions. Ang
has laid down a mission to achieve that vision in 2025 by maintaining
a professional attitude, embracing Innovation, guiding with clear and
good leadership to ensure operational excellence, while upholding
trust and integrity.
Pilot believes in achieving Zero – Zero Loss Making, Zero Accident,
Zero Environmental Incidents and Zero Defects.

For Pilot Construction Sdn Bhd, the next stage in their pursuit
in fulfilling their vision would be looking into the expansion of
their services into neighbouring markets. Their experiences and
knowledge give them excellent project management skills, coupled
with well trained staff that understand and work with the values that
Ang has nurtured deep into the working culture of Pilot.
A humble gentleman to the end, who now takes time off to golf
competitively locally and abroad, Ang imparts this advice, “The level
of education doesn’t determine one’s success but hard work and
integrity does. If you remain honest, you will find that your journey
is a blessed one with customers who will be there to help you along
the way”.

CAREER HIGHLIGHTS

1979

First factory renovation services
for Japanese customer,
National. (Now known as
Matsushita/Panasonic’)

Incorporate Pilot Construction
Sdn Bhd in Malaysia

1980
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1981

Expanded portfolio of
construction service with the built
of Giant Hypermarket

1st project as main contractor
of Construction divisionMatsushita’s Sport Centre

2002

2014

- Completed SanDisk’s 		
SEA high requirement factory
(Phase 2) in a record of 8
months.
- Completed Penang’s first
Premium Outlet – Penang
Design Village

Completed SanDisk’s SEA high
requirement factory (Phase 1)
for SEA in a record of 9 months.
(SanDisk’s 1st Greenfield Back End
Manufacturing Plant)

2018

2021

Completed Micron’s Greenfield Back
End Manufacturing plant in SEA.
(Part of Micron’s NAND Centre of
Excellence in South East Asia)
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Patcharasri Benjamas
Founder

POWERSHOT Co., Ltd.
Consumer Goods Industry

Information about the Entrepreneur
A Fighter, a Believer, a Winner — Patcharasri Benjamas or
‘Kalamare’ has been recognised in Thailand as a famous TV
host, news reporter and best-selling author. She is the founder of
POWERSHOT Co., Ltd. who believes that being the best version of
yourself enables not only great health, confidence, top performance
but also make a difference in this World.
As a little girl, she loved playing the Monopoly board game and
dreamed of being an entrepreneur someday. Today that little girl’s
dream has been manifested into reality. She is now a successful
entrepreneur with yearly gross sales above 40 million USD ( 1,500
million THB). To achieve her goals and overcome obstacles and
social criticism, she never stops learning, embracing her self-belief
and commitment to strong discipline in everything she does.

www.hipowershot.com
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She applied her childhood favourite game of Monopoly to her
business action plans and created marketing and promotion plans
which saw her gaining a strong customer base and customer
engagement and loyalty which saw over 50 per cent repeat
purchases. This solo entrepreneur with zero business experience
is now running a company with over 40 employees, earning 5-star
business awards and gearing up POWERSHOT to seek listing on
the stock exchange in a few years.

Stay Focused,
Stay Brave, Stay Strong,
Stay Positive,
Be The Best Version.

Vision, Mission, & Future Plans

Other Interesting Facts about the Entrepreneur
“Pay it forward” is the key. Kalamare believes in living a wellbalanced life. Besides working extremely hard, she practices
meditation and always contributes to charity activities, supporting
hospitals, schools, temples and charity projects. Her quest for
business success is not just for herself but also for others. In
2015, Kalamare was awarded ‘The Most Admirable Order of
the Direkgunabhorn’, a Royal recognition for those who have
contributed to the country, religion and people.

Kalamare believes everyone has the ability to shine in this world.
She is a living example of how a person who started a business
in her 40s can rekindle a long desire to revive her beauty and
health as someone who is in her 20s. This desire is reflected in the
success of the POWERSHOT brand. The secret is finding top-grade
ingredients which Kalamare sourced through years of research and
development with the R&D team. Within years, POWERSHOT has
developed almost 20 products.

Company Achievements and Role of the Entrepreneur
Kalamare’s journey as an entrepreneur is an interesting one. From
a person who has no idea of how to sell something, she started
marketing her products through her own Facebook and Instagram
accounts. She successfully garnered a huge customer base
through strong customer relations and communications which
saw her followers reaching over 6 million on social media and
above 180,000 people on her official online account.

CAREER HIGHLIGHTS

1997

2005
Authored a best-selling book

News reporter

2019
Founded POWERSHOT Co. Ltd.

TV host

2003

2019

Successfully led the company
to achieve 5 business awards
of Thailand

Created more than 3 million
USD sales volume as a solo
entrepreneur

2020
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Vishal Tulsian

President Director & CEO
PT Bank Amar Indonesia Tbk
Financial Services Industry

www.amarbank.co.id
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Information about the Entrepreneur
Vishal Tulsian founded Indonesia’s first and only fully regulated
digital lending start-up (FinTech), Tunaiku in 2014. He is also the
CEO of PT Bank Amar Indonesia Tbk (Amar Bank). Vishal recognised
a gap in Indonesia between those with money who were already
served by big banks, and those without money and with no access
to financial services. He believes technology can positively impact
people’s lives by improving their financial awareness/security and
saving habits. He successfully transformed a traditional banking
environment to achieve 25x growth in five years and set a vision
to bring smiles to 200 million faces by 2025, via financial inclusion
and literacy. Passionate about innovation, Vishal is a recognised
FinTech industry expert, respected digital banking authority
and driver of many revolutionary industry initiatives. A qualified
Chartered Accountant and Company Secretary, he also completed
the prestigious Harvard Business School Executive Management
Programme, a Master’s degree in the UK, and 40+ certificate
courses.
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Company Achievements and Role of the Entrepreneur

Things are either
controllable or not. Give your
best effort and attention
to the controllable and
have faith that the noncontrollable will always turn
out in your favour.
With senior industry contacts and professional technology
business relationships (in Silicon Valley and other global locations),
Vishal contributed to hundreds of media articles. He is regularly
invited as keynote speaker/panellist for well-known local and
international digital banking events such as MoneyLive, Banktech
Asia, MediciGlobal, and World AI Show.
Other Interesting Facts about the Entrepreneur
Born in India, Vishal has also lived in Europe, Africa and Asia;
with a broad education covering finance, marketing, management
and technology. He worked at Standard and Poors India where
he developed a deep understanding of credit; then headed a
business in Estonia to reverse six consecutive years of losses to
profit within eight months. Vishal has received several personal
industry awards for outstanding business leadership – Top
Leader on Digital Implementation by IT Works Magazine in (2020),
Top CEO Bank from Top Business Magazine (2019), and Most
Admired CEO - Excellent Leadership for SME Expansion Strategy
by WartaEkonomi News (2019).

As one of Indonesia’s first homegrown FinTech start-ups, Tunaiku
is a pioneer in the country’s banking sector. Amar Bank is becoming
one of Indonesia’s forerunning FinTechs, now recognised globally
in the banking and financial services industry. Vishal is responsible
for setting up.
Tunaiku, from inception, including idea conception, to sourcing
and securing partners and gathering a team in a new country
and obtaining approval from regulators. He overcame significant
challenges in the early days – firstly with regulatory approval in the
little known FinTech sector, and secondly with attracting talents to
the little known start-up.
Under Vishal’s leadership, Tunaiku made notable achievements
including significant employee growth from just 17 in 2014 to over
a thousand in 2021. Revenue recorded considerable growth from
USD 7 million to USD 300 million in just six year. The Bank also
received 22 industry-recognised prestigious awards since 2017.
Under Vishal’s leadership, Amar Bank reached profitability in just
two years of operation, and in 2020 over USD410 million (IDR5
trillion) in loans were disbursed to more than 400,000 customers
(100,000 of which are MSMEs) via digital lending platform Tunaiku.
Vishal led a capital injection for Amar Bank in June 2019, and
the Bank’s core capital has now reached more than IDR1 trillion,
and the banking license upgraded from a BUKU I to BUKU II. In
January 2020, Vishal led Amar Bank’s IPO on the Indonesian Stock
Exchange with 1.2 billion shares released. Recently he led the
launch of Indonesia’s first mobile-only/Cloud-based digital bank
(Senyumku) in partnership with Google.
Vision, Mission, & Future Plans
A man of vision and action, Vishal has positioned Amar Bank to
tap the opportunities from Indonesia’s rapidly growing digital
financial services market. With its sufficient capital base, strong
management team and the right regulatory licenses and support,
he believes this is a pivotal time for digital financial services
in Indonesia. Vishal sees strong growth potential in providing
unsecured loans to micro-businesses (Tunaiku and Tunaiku
for business) and mobile-only digital bank services for the
underbanked population and to help people form healthy financial
habits through AI technology (Senyumku).

CAREER HIGHLIGHTS

2007

Founded Tunaiku Indonesia’s first digital
lending product based
on predictive and big
data analytics

Led business
turnaround for lossmaking manufacturing
business to profitability
in just over one year

2013

2013

Recognised as one of
very few expatriates
to clear the Banking
Regulator’s Fit and Proper
Test without prior banking
experience

As Managing Director
rebranded Bank
Amin into Amar Bank
Indonesia’s first
fintech bank

2015

2019

Named Top CEO Bank
(Top Business Magazine)
and Most Admired CEO for
Excellent Leadership for
SME Expansion Strategy
(WartaEkonomi News)

Appointed as the CEO and
led substantial business
growth with total assets
increasing from < US$10
million to US$250 million
and operating profit of
>US$10 million (from a net
loss in 2013)

2019

2020

Won Top Leader on
Digital Implementation
(IT Works Magazine)

Recognised for business
success and pioneering
work in Fintech and
charting a regulatory
path with documentation
as an industry case
study by Ivey Publishing

2020
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Kumar Manokharan
Founder & Managing Director

Vyramid Electrical & Engineering Sdn Bhd
Engineering Industry

Information about the Entrepreneur
Kumar Manokharan born in Penang in 1983, decided to venture
into the electrical business in 2014. Started as a Founder and
now as a Managing Director of the company, Vyramid Electrical
& Engineering has grown rapidly in Penang and later expanded to
other states in Malaysia. Kumar graduated in Master of Business
Administration (MBA) and Bachelor of Business Administration.
Kumar faced several challenges at the beginning of the business,
the most significant being insufficient funds. Other challenges
include business rivalry and securing project awards tenders.
To overcome the competition, the company conducted intensive
analytic studies of the market conditions and consumer demand.
The company also reengineered its value/pricing structure with
quality service.

www.vyramid.com
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of over MYR 70 million. The number of full time employees have
grown from just five to 20 and the company now has its own new
3-storey building. Moving into the future, Vyramid plans to be listed
in the coming year and expand its business to the Middle East and
developing countries.

Success is not in
what you have, but
who you are.

Vision, Mission, & Future Plans

Other Interesting Facts about the Entrepreneur
Kumar’s entrepreneurial strengths include his business acumen,
tenacity, self-discipline and total immersion to undertake all the
financial risks. He also believes that consistent commitment and
self-determination are key elements for success. In his free time,
Kumar loves to play football and jog or workout at the gym.

Kumar’s mission is to provide excellent service to clients or
customers by managing and exceeding customer expectations
with strict quality and safety control and to be the expert in the
electrical industry and a leader in electrical installation with
high safety features. Vyramid is committed to every project with
adherence to standard operating procedures (SOPs). It is also
committed to innovation to gain a larger share of the market.
Kumar also believes that a flexible and smart working environment
will increase productivity.
Kumar’s advice to aspiring entrepreneurs is to invest in themselves
by improving their skills, knowledge and experience as without
self-investment one won’t be able to build a business, let alone
sustain one.

Company Achievements and Role of the Entrepreneur
Kumar believes that starting a successful business is not all
smooth sailing. Personally, his business had to overcome a
challenging period in 2014 to reach its current position as a major
player in the Mechanical and Engineering (M&E) engineering field.
Vyramid Electrical & Engineering Sdn. Bhd. is now a leading private
owned Mechanical & Electrical contractor in Penang with a turnover

CAREER HIGHLIGHTS

2014

2019
Completed Diploma in Business
Management

Company Established

2021
Published in ‘Successful People in
Malaysia’ by British Publishing House

Complete Degree Bachelor of Business
Administration

2015

2020

- Received 2 Excellence Award in Electrical
Engineering Industry
- Completion of Master of Business
Administration (MBA)

59

APEA 2021 REGIONAL EDITION | MASTER ENTREPRENEUR CATEGORY

William Chiang
Founder & Chairman
William Tools Co., Ltd.
Industrial & Commercial Products Industry

www.wtools.com.tw
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Information about the Entrepreneur
William Chiang is the founder & chairman of William Tools
Co., Ltd. He holds a degree in Mechanical Engineering from the
Taipei University of Technology. In 1979, he worked as the head
of the processing section of GOODWAY Machine Corp., mainly
responsible for product design and development. He also served
as one of the founding shareholders of Dess Industrial Co., Ltd.
In 1999, William Tools Co., Ltd. was founded, and is currently the
leading professional manufacturer of hand tools in Taiwan.
A farmer from Taichung, William Chiang left his hometown and went
to study at the Taipei University of Technology. After graduation,
he joined GOODWAY Machine Corp. and later jointly funded the
establishment of Dess Industrial Co., Ltd. at a time when Taiwan’s
economy was booming and the domestic demand for construction
tools saw a significant increase. Later, William Chiang withdrew
from his joint endeavour due to differences in business philosophy.
At that time, some partners thought it was more important to make
money. He did not agree and he still insisted on good products in
his heart.
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Continually pursuing
excellence for perfection,
and be appreciative
to build a happy
enterprise.
In 1999, William Chiang and his wife started their own business,
and they cooperated with Michael Wu, (current General Manager
of William Tools). One specialised in technology and design, and
the other in charge of business, sales and production. The journey
was very hard. Even so, William Chiang did not change his original
objective and insisted on maintaining quality as his priority. His
persistence resulted in William Tools’ products being different
from its competitors and are valued by major international hand
tool manufacturers.
In 2000, William Tools developed the first curved streamlined
ratchet handle in Taiwan. Due to its design and functionality, the
product saw overwhelming demand and sales grew substantially.
Due to the increased awareness on work safety, the demand
for torque tools increased significantly and William Tools
invested heavily in the development of such tools. The company
successfully developed its Screen Torque Wrench and won praises
from the hand tool industry. Subsequently, the company developed
other torque-related products such as the Torque Screwdrivers,
Break-Away Safety Adapters, Torque calibrators and Multipliers.
At the same time, William Tools became designated partners with

major international manufacturers such as the American Stanley
Group, American AutoZone, American Milwaukee, and Hangzhou
Great Star Industrial Co., Ltd. from China.
After over two decades, William Tools is now one of the top 10 hand
tool manufacturers in Taiwan. This success can be attributed to
William Chiang’s persistence in quality and his modest leadership.
However, he believes that the success of the company can only be
realised through teamwork.
Other Interesting Facts about the Entrepreneur
William Chiang believes that the success of William Tools today,
is by no means his own, but through the efforts of his colleagues.
Each colleague is important to him. Always be willing to listen to
the voices of colleagues, value their talents, and always adjust
the company’s operation strategies to create a humane corporate
culture. Quality is something that he attaches importance to. Good
quality leads to good products, and good products wins customers’
trust.
Company Achievements and Role of the Entrepreneur
The company adhere to the concept of “Continually pursuing
excellence for perfection”, and the most important key factor, is
to not only grasp the market trends, but also to maintain good
relationships with both upstream and downstream.
The company’s turnover in 2020 has reached USD22.76 million,
an increase of 20% from 2018. In 2020, the company invested
USD960,000 in R&D, which is an increase of 3.9%. William Tools
currently has 155 employees.
Vision, Mission, & Future Plans
Moving forward, William Tools aims to increase its volume and
diversity of products including aerospace-class torque wrench.
The company also aims to operate its own brand in addition to
existing original equipment manufacturing (OEM) and original
design manufacturer (ODM) models and to be expand its CSR
activities and sustainable operations.

CAREER HIGHLIGHTS
1999
2021
Shareholder of Eclatorq Technology Co., Ltd

Founder & Chairman of William
Tools Co., Ltd

2006
2021
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Ang Lee Leong

Founder & Managing Director
Yew Lee Pacific Manufacturer Sdn Bhd
Manufacturing Industry

Information about the Entrepreneur
Ang Lee Leong, aged 54, the Founder and Managing Director of
Yew Lee Pacific, singlehandedly developed the company to what it
is today – Yew Lee Pacific Manufacturer, one of the Top 3 industrial
brush manufacturers in Malaysia. Ang was born in Ipoh, Perak
along with 2 other younger siblings. Ang came from a poor family.
His father was a hawker selling bamboo juices while his mother
worked as a scrub sewing nurse. Those early day hardships
sparked his dream of becoming a successful entrepreneur that can
give his family a good life.
After completing his secondary education, Ang started working as
a normal trading salesman. Soon after, he decided to take a step
forward to open his own trading company. The business did not
start off good and he faced a lot of criticism from people who

www.yewlee.com.my
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Company Achievements and Role of the Entrepreneur

Failure and determination
are the keys to success.
Without failure, there
will be no improvement;
Without determination,
there will be no moving
forward.

Yew Lee Pacific Manufacturer currently has an annual revenue
of between USD 5 million and USD 10 million with more than 100
employees and growing.
With the overwhelming support from their valuable staffs,
customers and suppliers, the Company now have the opportunity
to expand their services to both local and international markets to
serve them better.
Ang plays a crucial role in the growth of the company as he will
share insightful experiences from the past and give valuable
guidance to the staffs.
Vision, Mission, & Future Plans
The Company’s Vision is to be the leading brush manufacturer in the
region through promoting cost-effective solutions and trustworthy
services to business partners both locally and internationally. The
Company Mission is to remain committed to provide excellent
quality products and trustworthy services and to continue to invest
in Research and Development and staff training.

did not believe that the business would succeed. But Ang was
determined to ensure the company survived and saw the potential
for a market for industrial brushes, and invested in machines to
manufacture industrial brushes.

Moving forward, Yew Lee Pacific Manufacturer hopes to be listed
on the ACE Market of Bursa Malaysia.

Other Interesting Facts about the Entrepreneur
From a salesman to an owner of a trading shop, to an owner of
a five-acre manufacturing facility, Ang believes that failure and
determination are the keys to success as without failure, there will
be no improvement, and without determination, one cannot move
forward.

CAREER HIGHLIGHTS

1992

Set-up manufacturing
operations in a doublestorey shop lot in Kawasan
Perindustrian Bandar Baru,
Ipoh, Perak, Malaysia

Started as a trading
company as Yew Lee
Machinery where the
primary business focus
was in the trading of
machine hardware and
industrial brushes

2004

2006

Obtained the ISO
9001:2000 Quality
Management System
(QMS) Certification

Relocated entire
manufacturing and
business operations
to a detached
factory at Kawasan
Perindustrian
Menglembu, Ipoh,
Perak, Malaysia

2008

2009

Moved to current
owned 5 acres
factory premise in
Kawasan Perindustrian
Pangkalan II, Perak,
Malaysia

Set up a trading
branch office in Klang,
Selangor to better
serve customers in
central region of
Peninsular Malaysia

2012

2016

Established PT Yew Lee
Indonesia and Yew Lee
(Thailand) Co. Ltd to
expand regionally

Expanded its
manufacturing capacity
for its industrial brush
production facility
(located adjacent to its
existing production facility
in Kawasan Perindustrian
Pangkalan II, Perak,
Malaysia)

2019
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Benajaya Sdn Bhd
Construction Industry

COORDINATED CONNECTED COMMITTED

66

Information about the Company
Benajaya Sdn Bhd was incorporated in Malaysia on 29 April 2009. The
company specialises in horizontal directional drilling and duct laying
including civil engineering, telecommunication and infrastructure
works. Under the leadership and management of Robin Chen Wei
Min, the founder and managing director, the company has grown to
be an established contractor with an excellent reputation with its
clients and suppliers. The company workforce comprises of very
experienced, dedicated and highly motivated staff.
Benajaya’s Mission is not just to continue to provide quality service
to clients but to raise the bar for greater success. The company’s
Vision is to be recognised as the premier One-Stop Total Solutions
Provider to all clients. Benajaya’s Quality Policy is to provide the
highest quality workmanship in all the projects it undertakes and at
competitive rates along with On Time Delivery and Zero Complaints.
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Achievements and Impact

We strive to exceed
clients’ expectations
with good quality
work.

Benajaya established its main office in Melaka in 2009, opened
the office in Seremban in 2016, and the Subang Jaya office in
2018. The company started with 9 permanent staff and about 15
subcontract workers. Benajaya has come a long way since then with
30 permanent staff and 55 subcontract workers.
The company has also achieved a commendable annual turnover
over the years - from a mere 2 million ringgit to 14 million ringgit
currently. Benajaya constantly bears in mind that timely completion
is crucial for sustainable growth and ensuring productivity is the key
towards a profitable operation.
Future Direction

Corporate Culture and Initiatives
The one word to describe Benajaya’s corporate culture and initiative
is the personal involvement of the directors and all the company
employees - on site as well as in the office. It can be seen at all
levels of the work force - their unconditional commitment to give
their best. It is indeed a happy working atmosphere. The company
also emphasises and practises very strong safety culture whereby
the safety of all staff is critically evaluated before implementation.

Moving forward, Benajaya plans to purchase more HDD machines,
hire new and qualified experienced staff and also to implement
regular training programmes to upgrade the skills level of its
workforce.

Growth Initiatives
The horizontal directional drilling (HDD) market is highly competitive
with major vendors competing on the basis of price and products/
services. Benajaya’s dedication to high performance standards
will continue to strengthen its relations with clients and expand its
customer base. Benajaya will strive to protect clients’ interest to
meet increasing challenges in the HDD industry.

C O M PA N Y M I L E S T O N E S

2017

Obtain Gardenia Bakeries (KL) Sdn Bhd and
Binaan Pesona Grata Sdn Bhd Project worth
RM 2,221,116.50 and RM 3,232,655 respectively

Received Naxus Communication Sdn
Bhd Project worth RM 5,130,190

2019

- Received On Semiconductor Malaysia Sdn Bhd
Project and Kibing Minerals (M) Sdn Bhd Project
worth RM 4,121,700 and RM 3,030,000
respectively
- Won The Golden Bull Award 2020 and SME 100
Awards 2020

Obtain Nexperia Malaysia Sdn Bhd
Project worth RM 2,329,000

2018

2020

2021

Obtain Aligan Industries Sdn Bhd and
Aspect Synergy Sdn Bhd (Subsidiary Of OSK
Property Holdings Berhad) Project worth RM
2 million and RM 2.3 million respectively
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Bintang Bulk Mover
Sdn Bhd
Transportation & Logistics Industry

Information about the Company
Bintang Bulk Mover Sdn. Bhd. is a logistic company that provides
transport related services. It was incorporated in 1993. Its history
goes way back in the 1960’s when it started off as an enterprise
with one conventional cargo lorry which was used to transport
goods from Kuala Lumpur to Teluk Intan, Perak. Today, after more
than 38 years in the transport industry and backed by a strong and
professional management team, it has more than 500 trucks of
various sizes.
Bintang Bulk Mover’s Mission statement is to provide readilyavailable resources at all times, to continually improve on its
operational performance and to maintain a high standard of
customer service.

www.bintanggroup.com
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Achievements and Impact

Available, Capable
and Reliable.

Bintang Group has set benchmarks in safety, security, performance,
efficiency, punctuality, respectability, professionalism and reliability
in the sector. The fully trained personnel with many years of
background in the sector, bring a wealth of experience to the
company and is one of its major assets. Bintang Bulk Mover is
one of the logistic organisation that is certified ISO 9001:2015, ISO
45001:2018, ISO 14001:2015 and ISO 39001:2012. As a leading
logistic provider, the company is confident it can raise the standard
of safety and service of the industry in Malaysia.

Corporate Culture and Initiatives
From its humble beginning, currently the company has a fleet of
over 500 vehicles that serve a wide spectrum of clients. About 80%
of the vehicles are used for transporting cement for YTL Cement,
Tasek Cement, Cement Industries of Malaysia Berhad and others.
The remaining 20% consists of chemical tankers, food flour tankers,
car carriers and tipper trucks. In 1998, the company moved to
its own premises in Rawang with 11 acres of land equipped with
infrastructure facilities, thus enhancing its ability to maintain a high
standard of customer services.

In addition, Bintang Bulk Mover has made Health & Safety as its core
value to integrate into its businesses as well as employees, visitors,
contractors, transporters and operational facilities.
Future Direction
Bintang Bulk Mover will continuously develop and provide reliable
and cost-efficient transport solutions that meet and exceed
customer’s satisfaction. The company will constantly access the
supply chain and find solutions to further improve delivery services
in term of speed and efficiency.

Growth Initiatives
Bintang Bulk Mover is a growing organisation. With its experience
and know-how accumulated over the years and backed by a team of
professional and committed staff, the company has built up a strong
reputation in the bulk cement transportation sector.

C O M PA N Y M I L E S T O N E S

1963

Ventured into cement
tanker transportation
services

Started out as an
enterprise with one
conventional cargo lorry

1982

1993

Expanded and moved
into our Head Office in
Rawang, Selangor with 11
acres of land to support the
operations with a number of
infrastructure facilities

Began its expansion
plan and became an
incorporated enterprise
on 20 Jan 1993

1998

1998

2002
Ventured into chemical
transportation services

New branch in Chemor,
Perak with 4 acres of land
for tippers operation and
workshop which services
the northern region

2001

Acquired 14 acres of land
in Port Klang, Selangor
for business expansion
and logistics hub,
Ventured into food
flour transportation
services

Ventured into car
carrier transportation
for Proton and
Perodua

2007

2013

Acquired 21 acres of
land in Kota Setia,
Perak for future
expansion
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Fredley Group of
Companies
Food & Beverage Industry

www.fredleygroup.com
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Information about the Company
The Fredley Group of Companies is a Philippine-based master
franchise collection of over 250 restaurant and café branches
operating nationwide with more than 2,000 employees and 9
separate brands. Brand portfolio includes Macao Imperial Tea,
Nabe Japanese Izakaya and Hot Pot, Mitasu Yakiniku, New York
Fries & Dips, Hosaku International Buffet, 107 Co-Working by Macao
Imperial Tea, Liang Crispy Rolls, Café Kitsuné and Maison Kitsuné.
Fredley Group of Companies’ passion for creating exceptional
dining experience is reflected in the best-of-class restaurants in its
portfolio. The company takes pride in providing top quality food,
service and atmosphere by bringing to the Philippines premium and
innovative foreign restaurants that live up to the quality expected of
a global brand while catering to the local taste.
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Growth Initiatives

From humble
beginning comes
great things.

The company’s growth strategy is through franchising where they
can inspire and encourage more aspiring entrepreneurs to start
business.
Achievements and Impact

Corporate Culture and Initiatives
In a span of 7 years, the company has now 5 subsidiaries with over
2,000 employees. From 37 operational branches in 2018, it now has
over 250 branches nationwide. The company launched the first of
many in the Philippines, a hotpot concept that serves more than 24
soup bases, an international buffet with a 171-meter long conveyer,
milk tea drinks in reusable cups and tumblers, ParTea gallon and a
portable hotpot and yakiniku. An e-store was launched to cater to the
customers at the comfort of their homes. There is also a customer
loyalty programme wherein customers can gain points and rebates
and there are over 5,000 Elite card members.
When the first COVID-19 lockdown was announced in 2020, the
group immediately distributed more than 3,000 cups of milk tea and
packed foods to the front liners.

The Fredley Group of Companies is committed to provide training
to employees to develop and hone their skills. It aims to make
employees more competent in the field of their expertise. The
company has developed a system to help employees grow within
the company and they now have a customised accounting and a
human resource information system. They also conduct 1-1 weekly
meetings with the department to address any concerns. In addition,
the company conducts yearly strategic planning to discuss shortterm and long-term goals.
Future Direction
In future, the company will acquire more brands and will have
300 operating branches to provide more than 3,000 jobs by the
end of 2021. It also targets to be ISO certified by 2023 and to be
a publicly listed company by 2025. Fredley Group of Companies
will be an industry benchmark for innovative restaurant concepts,
and overall premium dining experience through exceptional
products, operations, customer service, technology and employee
engagement.

C O M PA N Y M I L E S T O N E S

2014

2018
Opened 3 branches in Metro Manila

Opened 1 branch in Metro Manila

2021
Launched 140 branches nationwide

Opened 35 branches in Metro Manila
and Visayas

2016

Launched over 250 branches nationwide

2019
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Matchmove Pay Pte Ltd
TM

www.matchmove.com
72

Financial Services Industry
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Everyone,
everywhere can
Spend. Send. Lend.TM
Information about the Company
MatchMove, founded in Singapore in 2009, began as a business-tobusiness online media and entertainment company offering feelgood entertainment content, including music, videos, and games,
localised for APAC audiences, to global brands such as Yahoo! as
well as regional media and telecommunication providers including
Media Prima, Telkomsel, Starhub and Media Corp. MatchMove’s
mission was to give everyone at least one minute of happiness each
day.
Shailesh Naik, Founder & Group CEO

Corporate Culture and Initiatives
During this phase of the business, MatchMove noted that a key
challenge with serving customers across the region was a lack of
easy to access and seamless to use digital payment options. At the
time, less than 3% of the ASEAN population had a credit or debit card
and were effectively excluded from the growing digital economy.
Pivoting to payments in 2014, MatchMove received a licence from
the Monetary Authority of Singapore and in parallel developed an
innovative and fully Payment Card Industry Data Security Standard
(PCI-DSS) certified financial services platform – the MatchMove
Bank Operating System (MMBOS) – with the mission of providing
everyone everywhere the ability to Spend. Send. LendTM and
improving their digital quality of life.
Growth Initiatives
Recognising that Spend, Send, and Lend are the three major
financial activities people need, the MatchMove Bank OS is purposebuilt to support these products as a technology-driven, API-first
TM

financial services platform. With only a few lines of software
code, any app can become a bank and offer white-label financial
services, from basic banking accounts to international payments,
from lending to payment cards. With this platform, MatchMove’s
clients can easily build engaging customer experiences that
incorporate seamless financial activities under their own brand.
With MatchMove’s partnerships with Mastercard, Visa, and Rupay,
branded payment cards are a click away.
This is a true win-win situation. Customers win with more choice
and bespoke financial services through the brands and channels
they already know and love. Enterprises win with frictionless
and integrated customer experiences, as well as new streams of
customer engagement and revenue.
To further empower these enterprises, MatchMove LightSpeed is
an industry-first solution, exclusive to MatchMove, that enables an
enterprise to build and launch an own-brand payment app in less
than three minutes, with own-brand Mastercard, Visa, or Rupay
cards in three days.
Achievements and Impact
Since 2014, MatchMove has launched more than 60 white-label
wallet and prepaid card programmes with clients, with an additional
50 programmes planned for launch in 2022. MatchMove has issued
more than 3 million cards to end customers globally, performed more
than 28 million transactions, executed more than US$ 1.5 billion in
transaction value, and expanded into India, Indonesia, Thailand, the
Philippines, and Vietnam.
MatchMove has seen clients develop completely new and
innovative business models using the Bank OS platform, including
teaching children financial literacy, corporate expense management,
employee flexible benefits, salary accounts, subscription remittance
services, transportation wallets, fuel cards, loan disbursement,
collections, investment accounts, and more.
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“MatchMove has issued more than 3 million cards to end customers globally, performed more than
28 million transactions, executed more than US$ 1.5 billion in transaction value, and expanded into
India, Indonesia, Thailand, the Philippines, and Vietnam.”

MatchMove has continued to innovate and to provide new services
leveraging MatchMove’s expertise in technology-enabled domestic
and international payments. These include launching new products
such as BOSS Mobile Money, a remittance platform focusing on
financial inclusion, RemitSend, a business-focused remittance
subscription service, and DelytePay, an inclusive and simple to use
mobile wallet.
RemitSend exemplifies MatchMove’s commitment to speed and
innovation. The product was envisioned during the start of the
COVID-19 pandemic. With a fully remote team, it was designed, built,
and launched in 100 days. MatchMove follows this same approach
with all its major projects, whether they are new product launches,
new market expansions, or new features for clients.
One of the greatest challenges that any fintech faces when
expanding to new countries is compliance with all local and
international regulations and laws. Working closely with licenced
financial institutions and national regulators, the MatchMove Bank

OS is certified and fully compliant in every market. This removes the
compliance complexity for enterprises and enables almost instant
market entry for any globally focused company.
Future Direction
Looking ahead, MatchMove is preparing to expand into Hong Kong,
Malaysia and Taiwan in 2021, with Australia, China, Japan, New
Zealand, South Korea, and others in APAC in 2022. MatchMove is
also exploring more financial products, including insurance and
investments, to provide a complete financial experience.
MatchMove views transparent, affordable, digital payment services
and fair finance to be key to the economic growth of APAC and
the regrowth of micro, and small and medium-enterprises and
employment opportunities worldwide. The MatchMove Bank OS
is envisioned to be a key enabler in the future of inclusive and
accessible financial services.

C O M PA N Y M I L E S T O N E S

2014

Pivoted to payments,
so that everyone,
everywhere can Spend.
Send. Lend™

74

Launched MatchMove
Bank OS, the API-first
payment platform

2018

Entered Thailand & Vietnam;
Launched MatchMove
LightSpeed, empowering
businesses to launch their ownbrand payment app in 3 minutes

Entered India

2016

2019

2020
Entering Hong Kong & Malaysia

Entered Indonesia and
the Philippines; Launched
RemitSend, a next generation
remittance subscription
platform for SMEs

2021

APEA 2021 REGIONAL EDITION | FAST ENTERPRISE CATEGORY

Banking-as-a-Service
Embedded Finance

SPEND

SEND

LEND

Payments &
Disbursements

Cross Border
Remittance

Loans &
Financing

Put a
Bank i n
™
Any App
Your Logo

Virtual Bank

YOUR CUSTOMER NAME

Create seamless
customer experiences
with embedded, ownbrand financial products
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Medicap Sdn Bhd
Healthcare, Pharmaceuticals &
Biotechnology Industry

SDN BHD
www.medicap.com.my
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Information about the Company
Medicap was established in 2017 with the task of synergising
medical experts and visionaries into a single entity. Medicap began
with a plan to marry invasive and non-invasive medicine through the
common grounds of medical science. It now has 3 in 1 integrated
healthcare hubs throughout Malaysia. The company’s medical
advisors range from general practitioners to specialists that have
been in practice for more than 35 years in their respective portfolios.
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and symbiotic partnerships with necessary companies. Medicap’s
long term objectives include promoting and enhancing its business
through premium quality and well-structured medical services to
become a medical centre tagged with excellence and quality. It will
seek to establish a minimum 95% customer satisfaction rate and to
achieve constant marginal profits.

Creating Wealth
Through Good
Health.

Achievements and Impact

Corporate Culture and Initiatives
MediCap is currently experiencing a time of exciting growth and
unique opportunities and anticipate the trend to continue in the
next decade. In the next few years, Medicap will work closely with
healthcare institutions to continue making progress on quality and
services. Medicap invests heavily in human resources, in recruiting
needed physicians and in the newest technologies. It will continue
to integrate new practices and systems to explore community
partnerships where Medicap can make a difference.
Growth Initiatives
Medicap will put in place branding strategies to minimise business
risks. It will work with stakeholders, invest sufficient funds to meet
operations and branding, adopt effective marketing strategies to
promote the business, minimise overhead costs, build strategic

C O M PA N Y M I L E S T O N E S

2017

- Introduction of the 1st Pulsed Electro
Magnetic Field Therapy, creation of
the Medical Board since 35 years ago.
- Bringing in the Japan Technologies of
Vessel Blood Analysis Device, a noninvasive health check device

- The establishment of Medicap Sdn Bhd
- The establishment of the 1st Medicap
wellness brand – Rejuvenate Wellness
Centre

2018

2019

To ensure that the company’s marketing strategy stays relevant in
the healthcare market, Medicap will integrate more innovative and
creative service methods. This will include staying updated on the
latest industry techniques and ideas that comply with local and
international industry standards. Medicap will adopt an effective
communication channel to enable business transactions as well as
provide a platform to make enquires and provide fast solutions.
Future Direction
Moving into the future, Medicap will establish ten Medical Integrated
Hubs incorporating wellness, primary healthcare and dialysis
services. It will also establish distribution channels for Rapid Test
Kits Distributorship, Vaccine Distributorship, Medical Devices
Distributorship and Non-Chemical Medication Distributorship. Other
initiatives include acquiring primary healthcare clinics, establishing
a wellness resort and medical complex and a Medical Talentcorp.

- Establishment of Medicap 3 in 1 healthcare
hub in Sarikei, Sarawak, Malaysia.
- Achieve the 1000 patient’s milestone in
Sarikei wellness centre within 3 months of
operation.
- Establishment of Medicap 3 in 1 healthcare
hub in Bintulu, Sarawak, Malaysia.
- Achieving the 1st partnership with local
council of Kluang for the Medicap 3 in 1
healthcare hub in Kluang, Johor, Malaysia

- Introduction of Medicap 3 in 1
healthcare hub projects, consist
General Clinic, Dialysis Centre and
Wellness Centre.
- Establishment of the 1st Medicap 3
in 1 healthcare hub in Sibu, Sarawak,
Malaysia

2020

2021

- Establishment of the 1st Medicap 5 in 1
healthcare hub with additional services in
dental care and aesthetic care in Puchong,
Selangor, Malaysia.
- Establishment of the 1st Medicap Mini Medical
Hub in Kota Bharu, Kelantan, Malaysia.
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One Universal Production Sdn Bhd
Media & Entertainment Industry
www.oup.com.my
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Bringing happiness
to everyone through
world-class thematic
experiences.
Information about the Company
One Universal Production (OUP) is a thematic creation company
that started off with three members in 2015. “Bringing happiness
to everyone through world-class thematic experiences” is the vision
and mission that fuels the operation of the company. The creative
solutions proposed by the team aims to engage and entertain
audiences through thematic experiences and hospitality interaction,
including live-action shows, festivals, roadshows, exhibitions, onground activations and corporate events.
Years of experience in the family business trade has taught the
founder of the company to be hands-on with his teams and clients.
As an entrepreneur and innovator, he took the leap from the furniture
trade into the entertainment industry. Later, he followed his instinct
to venture into events and live shows, building up the fundamentals
business of OUP. He’s an advocate for trying new methodologies
and ideas to create unforgettable experiences for the audiences,
where he leads the team to continually surpass client expectations.
Corporate Culture and Initiatives
At a time of new technology and information, OUP is always on
the hunt for cutting edge technology and designs of its clients.
OUP is not a conventional event company. The team consists of
talents from entertainment and production backgrounds, where
artists and expertise join together in bringing events to life to create
extraordinary experiences that engage people personally. In each
project the team takes on, they are committed to oversee the end-toend process of each event, to keep the objectives, vision, budget and
client’s goals at all times.

Growth Initiatives
OUP’s focus is on sustainable growth. With that in mind, the
company highlights and concentrates on key strategies that will
contribute to long term growth. Firstly, focus on company strength.
OUP is accustomed to handling Intellectual Property with licensors.
The company often reorients the playing field to suit its strength by
leveraging on its collaborative ideas, this allows them to grow their
business into other sectors, outside of events.
Secondly, invest in talents. Hiring process is crucial for the company
to make sure the team is always motivated and inspired by the
company’s value proposition. It is important for employees to see
the company vision and move towards the end goals together. By
aiming to align with like-minded candidates, the team can better
adapt and learn new things from each other. This helps ensure the
team is better equipped to deal with changes and the fast paced
environment, and stand out among the mainstream competitors.
Thirdly, verify the revenue streams. As the event industry is often
seen as an unstable revenue stream, the company is looking into
expanding the revenue streams by collaboration. This helps to
make the business more profitable and sustainable in the long run.
Therefore the company has also incorporated IP into other areas
such as merchandising, theme park and the hotel industry.
Achievements and Impact
Year after year, One Universal Production raise the bar by bringing
an element of surprise to all their past projects. The team is always
on the lookout to deliver experiences that draw imaginations and
dreams to life. This contributes to the many unforgettable moments
captured by spectators including the company’s remarkable
achievements such as Highest Tickets Entry of Genting’s Halloween
Night, The First Ultraman Live in Genting (also the most sellable
IP Live Show), World’s Longest Running Pokémon Festival,
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“Looking forward, the company hopes to continue delivering world-class entertainment and precious
moments that will touch people’s hearts.”

Biggest B.Duck in the World, Largest B.Duck Event, World First
Angry Bird Inflatable Water World and the upcoming World First
Bruce Lee Themed hospitality. The company has extended its
network worldwide and has successfully collaborated with various
international characters and brands, including Ultraman, Pokémon,
Warner Brothers, Power Rangers, Sesame Street, Snoopy, Boboiboy,
Batman, Angry Birds, Bruce Lee, Old Master-Q and more.

Future Direction
Despite physical events having been held back due to the COVID-19
pandemic, the management helped the company rediscover
creativity and initiative in different sectors such as retail and product
merchandising, theme parks projects and hotel collaboration.
Looking forward, the company hopes to continue delivering worldclass entertainment and precious moments that will touch people’s
hearts.

C O M PA N Y M I L E S T O N E S

2015

Establishment
of One Universal
Production Sdn Bhd
and organisation of
the first IP live show
– Ultraman Live in
Genting

80

Organised Episode 2 of
Ultraman Live in Genting
– Revenge of Baltan 		
following good response
from first live show

2016

2017

The first to produce
52 Snoopy in
different countries
outfit

Longest run of Pokémon Festival
in the world

2018

2019

Incorporated IP in other business
sectors such as hotel industry,
theme parks and merchandise

Produced Biggest B.Duck in
the world and created the
first Angry Bird inflatable
mobile water theme park in
the world

2020
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Pasaraya MM Sdn Bhd
Retail Industry

Information about the Company
Pasaraya MM Sdn. Bhd. was incepted seven years ago as
wholesalers, distributors, retailers and dealers in all kinds of
clothing, attire and apparels including haberdasheries catering to
all ages, genders and genres. Many of the company’s bigger outlets
also carry assorted stocks of household products.
With just one stand-alone outlet in the beginning, Pasaraya MM
has grown to nearly forty integrated outlets covering an average
gross footprint of 10,000 sq. ft. per unit-outlet and gross turnover
exceeding RM80 million. Pasaraya is optimistic that its turnover
capacity will exceed the RM100 Million mark at the end of 2020.

www.pasarayamm.com
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At that time, Cheng noticed that the trends in the clothing market
was changing but no one was operating a “supermarket” style
clothing store. So, he set up MM and provided choices of people.
It was a pioneering concept at that time. Cheng went to China to
purchase goods in person. Now, he also orders from Thailand,
Indonesia, Vietnam, and Bangladesh. In line with the trend to shop
online, Cheng developed the e-commerce market.

There are no goods
that can’t be sold,
only people who
can’t sell.

Achievements and Impact

Pasaraya MM’s corporate vision is to be a sustainable and
responsible enterprise by keeping with consumer demands and
maintaining relations with all stakeholders. The company’s mission
is to inspire communities and connect people through premium
fashionable products at reasonable prices.
Corporate Culture and Initiatives
Every year, Pasaraya MM will organise an annual dinner for staff
appreciation and retainment. The company will host an awards
night or offer incentives to boost employee morale, validate their
contribution to the company and promote their creativity. It goes
along in creating better-focused teams that are also well-motivated.
Growth Initiatives
Wilson Cheng, Founder and Managing Director of Pasaraya MM,
founded the MM supermarket in Banting, Selangor in 2012, and
rented 6 stores to operate the clothing business, mainly Malay
clothing. Why is the store named MM? He said, “The element of the
original name was easy to remember. MM means Murah Murah,
which is in line with the image of our store’s “first-class decoration,
nine-rate price”.”

In the process of starting a business, Wilson Cheng has experienced
setbacks, the most significant being the shortage of funds and
poor turnover. Fortunately, he has the trust of suppliers. He put the
company back on track by overcoming each challenge one at a
time. He believes that the most important thing in doing business
is to know how to be flexible and to be bold and innovative. Since
childhood, he has known that “efforts are not necessarily successful,
but success must be done with more effort.”
A major challenge facing the apparel industry is inventory handling.
Cheng introduced a “zero inventory management” system to use a
computerised and digital system to grasp the latest inventory and
delivery status of goods. The company’s inventory solution also
reduces the problem of insufficient capital turnover.
Future Direction
Pasaraya MM currently focuses on the clothing market for local
Malays and plans to expand to the Indonesian market in the future.
At the same time, it is moving towards diversifying its business,
including entering the real estate industry. The company’s goal is to
set up branches in every state in Malaysia.

C O M PA N Y M I L E S T O N E S

2012

2016

2013

2017

Successfully opened the first largescale clothing store in Kelantan

An important chapter for MM as the
company tested and adjusted its
operation to suit the market

2014
2015

2020
Received various affirmations from the
industry and successfully entered the
Terengganu market

Opened 15 stores within one year and
successfully opened the first store in
Perak

2018

2021

- Successfully entered the Melaka and Negeri
Sembilan markets
- Currently has 45 branches in Malaysia

2019
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PChome Online Inc.
E-commerce Industry

corporate.pchome.com.tw

84

Information about the Company and Brand
In 2000, PChome Online Inc. transformed itself from a portal into
an e-commerce platform and expanded its presence and penetrated
the Taiwanese market. Business operations at PChome Online cover
four major areas: e-commerce, logistics, fintech and online services.
PChome 24h Shopping is the largest B2C website in Taiwan, offering
delivery within 24 hours throughout Taiwan. In addition, PChome
Global ships to 103 countries and regions worldwide. PChome has
business affiliations with over 120,000 small-and-medium-sized
enterprises (SMEs) that sell products through the PChome Store.
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In the future, PChome expects to leverage Taiwan’s ideal location to
connect Northeast and Southeast Asian markets. By selling highquality Taiwanese products overseas through various e-commerce
channels, we will increase our global visibility and create a mutually
beneficial e-commerce ecosystem.

Everyday Reliable.

Achievements and Impact
PChome has also established a joint venture company, called
Ruten, with eBay and launched PChome Thai. The company is now
the largest e-commerce conglomerate providing the most online
services in Taiwan. PChome will continue to integrate the internal
organisational resources by using the PPoint as a power tool for
linking e-commerce, online finance, online travel, cross-border
e-commerce, mobile payment and more. It also plans to expand into
a wider range of online-merge-offline services and actively develop
and improve the PChome ecosystem.

Grounded in its core principle of commitment to innovation and value
creation, PChome focuses on three strategies, big data application,
cross-industry alliances, and ecosystem and member economy
enhancement to continually improve its e-commerce blueprint and
benefit the company in all aspects. The rigorous application of
forward-looking technologies such as big data, artificial intelligence,
and the Internet of things allows the company to focus on service
innovation and expedite the integration of its internal and external
resources.

Corporate Culture and Initiatives

Engaging in cross-industry alliances will stimulate sales and
eliminate the boundary between online and offline markets. In
addition, PChome will continue to upgrade its strategies and
increase its competitiveness to meet consumers’ expectations
concerning convenient product pickup. The company will also
enhance its payment services by focusing on the rapid integration of
its online and offline resources.

“Committed to innovation and value creation” is the core value of
PChome Online Inc. The company believes that only by employing
network technology and applying innovation, can it continue to
create better values, benefits and innovative user experiences for
internet users. Looking into the future, PChome Online Inc. will not
only continue to provide localised diverse internet services in the
domestic market but will also facilitate in promoting products from
SMEs in Taiwan to the global market. By establishing a brand for
Taiwan E-Commerce, the company hopes to bring Taiwan into the
global new commerce era.
Growth Initiatives
PChome will continue to integrate the internal organisational
resources by using the PPoint system as a powerful tool for linking
e-commerce and online finance and expanding into a wider range
of online-merge-offline applications, thus providing consumers
with more shopping options. The company will also implement
new technologies in smart warehousing and logistics in the digital
transformation of SMEs throughout Taiwan, expedite integration
and launch new payment services, and rapidly expand cross-border
e-commerce.

Future Direction
Moving forward, the company will develop automated intelligent
warehouses where robots and humans work together to pick up
products and optimise storage and placement. The intelligent
warehouses will undergo dynamic adjustments every quarter based
on changing consumer needs. In addition, delivery strategies will be
flexibly adjusted through a self-built fleet logistics system, allowing
consumers to predict and control product delivery times, order fresh
food and access other customised services. PChome will even
operate its logistics services for external parties.
Furthermore, PChome will launch a fresh food e-commerce service
by linking brands together and jointly selling fresh, local products.
It expects to deliver fresh, delicious and high-quality agricultural
products as well as integrate platforms, payments, logistics and
other resources to satisfy consumers’ needs. PChome will continue
to develop its cross-border e-commerce operations by targeting the
large netizen populations of greater East and Southeast Asia and
promoting the robust growth of e-commerce services.

C O M PA N Y M I L E S T O N E S

2000

Launched the world’s first online
shopping service promising
delivery within 24 hours

Launched the PChome Online
Shopping e-commerce service

2013

2016
Established PChome Thai in Thailand,
providing Customer to Customer
(C2C) e-commerce services

Launched the 6-hour deliveries within
Taipei City service

2007

2015

Launched the PChome SEA one-stop
cross-border e-commerce platform to
assist Taiwanese merchants in selling
their products in the Southeast Asians
market

PChome InterPay received its
Electronic Payment Institutions
Business License from the Financial
Supervisory Commission

2020
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The Immigration
People Pte. Ltd.
Professional & Business Services Industry

www.tip.com.sg
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Information about the Company
The Immigration People (TIP) started their operations in September
2019. The team comprises dedicated staff with more than twentyfive years of collective experience in Singapore immigration matters
with knowledge contributed by ex-ICA and ex-Ministry officers. Their
company mission is to empower people with the proper knowledge
and help them achieve their residency dream. In an industry currently
unregulated, TIP holds its operations to high moral standards. As a
result, they were awarded the ‘Best Start-up in 2020’ by ‘The SME
100 Awards’.
TIP’s mission is to work-wise and better themselves every day
to ensure their clients’ applications are well-represented to the
authorities. They will aim to stay transparent and operate with
outstanding levels of honesty. Building a solid relationship with
clients, built on trust and performance, is of paramount importance
to them. Their vision is to become a reputable go-to brand for
immigration matters in Singapore and be a trusted name that people
and businesses want to associate with.
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TIP collaborates with many established companies who have the
same pool/ profile of clients to host seminars, workshops, and
webinars.

The Immigration
People: Bringing
Singapore Closer.

Achievements and Impact

TIP clearly defines their values as teamwork, Integrity,
Professionalism, Structure, Transparency, Empowerment, and
Reliability.
Corporate Culture and Initiatives
In just a year and a half, TIP grew to a team of 11. TIP focuses on
the diversity of race and ethnicities so that their staff can resonate
with the people they serve while setting an example of Singapore’s
multiracial, multicultural, multireligious heritage form. TIP also
facilitates social integration between local and ex-pats by directing
their clients to local charities for philanthropic activities. That is TIP’s
way of ensuring a border connect of their clients to the people they
want to become a part of. TIP is also part of Enterprise Singapore’s
Global Ready Talent Programme, offering internship placements for
local University students to experience corporate life while learning
about the Singapore immigration policies and landscape. TIP is
also actively working with the local polytechnics to offer internship
programs.
Growth Initiatives
In 2021 TIP crossed USD$1million in revenue. It survived through
the COVID-19 circuit breaker without having to lay off any staff
or implementing pay-cuts. Instead, TIP focused on other costcontrolling methods. TIP’s management was able to forecast the
impacts of COVID-19 since late January 2020 and had already
prepared their staff, operation processes, and IT systems to enable
staff to Work-From-Home (WFH) seamlessly while ensuring data
protection which they so strongly advocate and implement.
TIP is also establishing overseas branches, planning on expansion to
outbound immigration services to countries like Canada, Australia,
The European Union, Dubai, and United States.

TIP has more than 60 organics google reviews and maintains a
5-star rating by clients. Having a 5-star google review rating is
uncommon in the Singapore immigration industry as the outcome
of the immigration applications are not within their control. It is
significant because it takes six months to a year for applicants to
get approvals from Immigration and Checkpoints Authority (ICA),
and a majority of the clients prefer to leave those comments only
after getting their PR or Citizenship application approved. That being
sad, there are still a handful of TIP’s clients who did not wait that
long to leave a review. They were simply impressed by the quality
of work, service and relationship they had experienced with TIP that
they need not wait for the outcome to leave their testimonial.
TIP has also invested in A.I with an interactive Chatbot to serve their
clients and prospects better. Mobile application to further engaging
their clients is in the pipeline. In addition, TIP is expanding its service
portfolio to include coaching, training, and teaching so that future
generations of applicants can benefit from it.
TIP was one of the very few businesses that identified Zoom as the
next “big thing”, using it extensively since 2019 for its webinars and
meeting with clients. Thus, moving to zoom-only interaction with
clients was reasonably easy during the Circuit breaker.
Working towards the Singapore government’s directives to for
Sustainable Workforce in the Transition towards Green Economy,
TIP digitised all its processes and is paperless. That is especially
commendable as immigration is a paper-heavy industry. TIP procured
an internal secured server to adhere to Personal Data Protection Act
(PDPA) and store all their clients’ data and documents, ensuring
complete protection and confidentiality while enforcing maximum
interactions online to minimise the carbon footprint.
TIP has also created its own YouTube channel to debunk the myths
and unethical practices in the Singapore immigration industry. So
far, they are the only Company in the industry practising this.
Future Direction
TIP aims to drive transparency and integrity in the industry, forcing
other competitors to improve customer service and accountability.

C O M PA N Y M I L E S T O N E S

2019

2020
Moved out from a co-sharing
office to a bigger office

Birth of TIP

2020

2021
Awarded Best Start-up of the
year by SME100

Launched Masterclass Video
Series on Immigration Matters,
YouTube channel

Established Official Partnership
with OCBC Bank

Launch of Chatbot (A.I)

2020

2021
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Vyramid Electrical &
Engineering Sdn Bhd
Engineering Industry

Information about the Company
Established in 2014, and headquartered in Penang, Malaysia,
Vyramid Electrical & Engineering’s core business involves
mechanical & electrical work concern; installation, supply lightings,
repairing, infrastructure work, electrical building maintenance
service, network cable & telephone cable installation, electrical
foreman (local & international) supervisor service, electrical
control panel, air condition supply, installation & others.
The company is an official Mechanical and Electrical (M&E)
contractor, certified by the Malaysia Surahanjaya Tenaga (Energy
Commission Class A) and is licence grade G7, issued by the
Construction Industry Development Board (CIDB) to provide
mechanical and electrical installations for commercial,industries,
high rise property and residential unit.

www.vyramid.com
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Vyramid’s Mission is to provide excellent level of electrical
service to customers whilst managing and exceeding customer
expectation with strict quality & safety control to ensure the
highest safety level preserved. Vyramid also aims to be the leader
in electrical installation with the highest safety features. Vyramid is
backed by a dedicated and committed team.
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Vyramid faces a lot of challenges during the company’s rapid
growth. To overtake the competitors, Vyramid lowers the prices
to reasonable profit margin as well reengineering values overall
projects. When the material price increased, Vyramid overcome by
detailed projection purchase planning ahead to enjoy the lowest
rate. To overcome private sector favorable contractors and the
residential limited projects, Vyramid starts to move to government
tenders via E-biddings and overcome by diversifying into other
services such as infrastructure contractors.

Another Definition of
Reliability.
The company believes that dedicated team work commitment,
measured balance decisions and to be agile in terms of flexibility
and working smart is essential to future success.
Corporate Culture and Initiatives
Vyramid also believes in innovation to drive it forward in the
industry. It adopts an agile and smart work environment to
increase employees’ productivity and efficiency. The company
encourages a high performance team culture which is receptive to
and embraces changes. Safety is extremely important to Vyramid,
all jobsites are overseen by supervisors, project managers and
on-site foreman. Job site inspections and tool box meetings are
conducted on a weekly basis along with continued safety training
for all employees. Internal workshops are conducted to reduce
accidents and to minimise costly breakdowns and unscheduled
shut down of operations.
Growth Initiatives
Vyramid aims to improve its market penetration by giving
competitive rates to clients and total solution packages for
projects. It plans to work with reliable subcontractors to deliver
projects on time, using the latest technology in the market.

Achievements and Impact
Vyramid has come a long way since its establishment in 2014 to
be a major player in the Mechanical and Electrical industry. Today,
under the span of 7 years, Vyramid Electrical & Engineering Sdn
Bhd has a significantly turnover of approximately RM70 million.
The company’s workforce has grown from just five to 20 and has
moved into a newly completed three- storey office building. To
sustain sales growth, Vyramid hopes to strengthen cooperation
with suppliers and work closely with developers, consultants, main
contractors, project managers and architects.
Vyramid believes that the road success is not altogether a smooth
ahead, however every challenges faced has highlighted its success
and drove where the company is now today in the industry.
Future Direction
Vyramid has drawn up a roadmap outlining strategic plans that
define the company’s goals. These include initiatives to keep pace
with innovation in the industry to provide relevant and adopting
energy saving technology (Eco Green), Smart Home Living projects
and Smart Cities Infrastructure. In the coming year, Vyramid also
hopes to be listed on Bursa Malaysia and to enter the international
market, including the Middle East.

C O M PA N Y M I L E S T O N E S

2014

Vyramid’s first project
involved in galleries & interior
design projects

Vyramid established into the
mechanical & electrical industry
as a new upcoming player in
Penang, Malaysia market

2015

2017

Vyramid begin to venture other
business projects such as;
infrastructure & commercial

Vyramid ‘s next achievement
moving into our first project on
high rise residential

2018

2019

Vyramid obtained ISO as well
start to involve in industrial
project

Vyramid become an official
contractor for Telekom Malaysia
& TNB (Tenaga Nasional Berhad
Malaysia)

2020

89

www.kumparan.com

INDONESIA’S LEADING
DIGITAL NEWS MEDIA PLATFORM

I N S P I R AT I O N A L
B R A N D
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ACM Landholdings, Inc.
Property Development Industry

www.acmhomes.com

92

Information about the Company and Brand
ACM Landholdings, Inc. is a highly recognised housing developer
that specialises in building best-in-class affordable homes. ACM
stands on two important value propositions — building communities
designed to create blissful living and enduring values, and providing
buyers with end-to-end service.
ACM offers premium affordable products built with customer
satisfaction in mind, anchored on ACM’s design philosophy of
usability, cost efficiency, aesthetics and environmental sustainability.
ACM provides excellent customer engagement at every touch point
— from selling to moving in. ACM guides buyers on the required
relevant purchase documentation and assists them in choosing and
processing financing options and programmes. Buyers are updated
on the status of their house construction using digital platforms on
a regular basis.
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Achievements and Impact
ACM has introduced 30 residential developments in 28 years with
over 12,000 houses. Over the years, ACM expanded in key areas
in the country with 26 projects in Cavite and 2 in Iloilo. ACM has
aligned its vision to the governments’ initiative in addressing the
housing backlog of the country by offering premium affordable
homes. In collaboration with Philippine Transmarine Carriers Inc.,
its parent company, ACM facilitated the aspirational fulfilment of
home ownership among maritime professionals. It has also offered
excellent acquisition packages and programmes enabling various
market segments to gain access to quality products for end use and
investment.

Together We Make
A Village.
Brand Elements
ACM offers premium affordable products that uplift the standard
of living of low to middle income Filipinos. An ACM home is an
architectural rendition of affordability with features of a viably
exclusive living. It provokes emotional market response offering the
best value for money. ACM’s homeowners, based locally or abroad,
are assured of security, comfort and contentment. ACM understands
that investment on a house is a major decision, hence, it makes sure
that its products carry a renowned value that increases through
time. Inspiring Identity
ACM’s mission is to help Filipinos own their dream homes in a
family friendly community that fosters bonding and inclusiveness.
ACM was founded based on the belief that owning a home is a basic
human privilege. Through the years, the organisation’s strength on
people consistently plays an elemental role in sending out its brand
message. ACM constantly endeavours to acquire, train and mentor
talents to be innovative, creative and collaborative in achieving the
best product utilising the latest construction technology and digital
innovation.

ACM’s ability to adapt to the evolving property industry and to the
constantly changing trends in design and construction technology
assures every Filipino of the true value of house investment. ACM
will continue to explore new frontiers for expansion in response to
the expeditious and increasing market demand.
Future Direction
ACM aspires to grow and expand to further elevate its role in nation
building. It will create developments that will cover a wider customer
base offering solid investment potential and delightful residential
experience. ACM will approach the market with the best and agile
business processes allowing more customer touch points, and
present market sensitive brand portfolio of pricing, product quality,
superior customer service, reliable systems and design innovation.
ACM’s journey will anchor on adaptable organisational capacity
by consistently conducting recruitment, training and development,
mentoring and coaching of talents and cultivating a culture of
passion, excellence, innovation and sustainability.

BRAND MILESTONES

1992

Launched the 34-hectare-project
in Imus Cavite, ACM Woodstock
Homes, its first large- scale
development

Developed its first project
in Imus Cavite under the
ACM Homes Brand

1995

2007

ACM’s first foray in the Visayas with
its flagship project in Jaro, Iloilo,
Salas Real, a brand extension of ACM
Homes. Salas Real received Awards
from Lamudi in 2018 and 2019 and
FIABCI in 2019

Started extensive partnership with
Phil. Transmarine Carriers, Inc. and
launched Pacific Terraces Communities,
a 24-hectare mid-income housing
development in Imus Cavite which catered
mainly to Global Maritime Professionals
of the Principals of PTC. Eventually in
2013, PTC became a majority stockholder
of ACM

2015

2019

ACM formalised its brand
positioning by niching its
products as Premium Affordables
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Bravo Ideas Digital Co., Ltd
Telecommunications & ICT Industry
www.bravoideas.com.tw
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Future Is Now.
Information about the Company and Brand
Founded in 2012, Bravo Ideas is an enterprise which strives to bring
innovative ideas and interactive video techniques to the world. The
company does not want to copy and localise foreign technology,
preferring instead to do something other countries do not have. The
interactive video technology Bravo Ideas invented is highly praised
by Google and its customers include world-class enterprises such
as FOX Movie (fox 21),Dentus X, ZenithMedia, PILI Puppet Show
and BAZAAR. Even the most well-known award in Asia “Golden Bell
Award” has used their technology in the event. The movie “Allien”
made by Zenith, Fox and Bravo Ideas brought the interactive video
technology to an unprecedented stage.
Brand Elements
The most noticeable technology developed by Bravo Ideas is “See
now, Buy now”. With the rapid development of eCommerce and the
COVID-19 pandemic in 2020, Live-streaming eCommerce became
the most popular business model in Asia. Alibaba once said that
2019 was the year of Live-streaming eCommerce, and video
streaming will become the basic equipment for all eCommerce in
the future and bring the revenue up to RMB hundred billion dollars.
“See now, Buy now” and Live-streaming eCommerce always appear
at the same time. The term of “See now, Buy now” was created by
Bravo Ideas in 2013 and was first used in China in 2015 and became
a popular slogan everywhere in 2016. With “See now, Buy now”
technology, audiences can watch live and purchase products they
are interested in immediately. The whole shopping procedure only
takes 15 seconds from placing an order to making payment.

Inspiring Identity
Bravo Ideas started patenting “See now, Buy now” Live-streaming
technology in 2012 and an “invention patent” was issued to Taiwan,
China, United States, the European Union, Japan, South Korea,
Singapore and Indonesia. To popularise the technology in Taiwan,
Bravo Ideas established its own Live-streaming eCommerce
platform, called Ishowlife (www.ishowlife.com) in 2018; and since
then, Bravo Ideas has held more than 15,000 live sessions. Ishowlife
is now the largest Live-streaming eCommerce platform in Taiwan.
It’s also worth mentioning that Bravo Ideas is the only one in the
world that can use the “See now, Buy now” patented technology on
FB, Twitter, Line, Wechat and WhatsApp.
Achievements and Impact
The COVID-19 pandemic gave Bravo Ideas a chance to popularise
Live-streaming eCommerce. With people spending more time
shopping online, the brick and mortar store owners have started
to sell their products through live-streaming. Live-streaming is a
faster and direct interactive way of sales than TV shopping. With
the outbreak of COVID-19, many store owners or companies have
approached Bravo Ideas for cooperation. Bravo Ideas assisted them
in planning live-streaming programmes anid gave them a chance to
sell products in the Ishowlife platform.
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“Bravo Ideas achieved US$36,000,000 profits last year and for 2021, Bravo Ideas plans to increase
the number of influencers/KOL to 1000 and each one in Taiwan knows the brands of “Bravo Ideas”
and “Ishowlife”.

Future Direction
Bravo Ideas has cultivated Live-streaming eCommerce in Taiwan
and China for more than 8 years. Now, with the great advantage of
5G and cross-border internet, the Company aims to fully capture
the Northeast and Southeast Asia markets. Bravo Ideas is currently
working with local enterprises to build up Ishowlife Southeast
Asia platforms through patent licensing and provide professional
training to local influencers/KOL to speed up the development of
Live-Streaming eCommerce in Southeast Asia. Bravo Ideas hopes
to serve more than 300 million people in 2021 and aims to make
Ishowlife the leading Live-streaming eCommerce brand in the world.

In addition, Bravo Ideas currently partners with more than 600
influencers/ KOL and uses “ See now, Buy now “technology while
streaming lively in Ishowlife, as well as Facebook, Twitter, Instagram,
and WhatsApp. Through such cooperation, Bravo Ideas achieved
US$36,000,000 profits last year and for 2021, Bravo Ideas plans to
increase the number of influencers/KOL to 1000 and everyone in
Taiwan knows the brands “Bravo Ideas” and “Ishowlife”.

BRAND MILESTONES

2012

Bravo Ideas received
the 1st prize in “idea
show+” from Institute
of Information Industry,
Taiwan and selected
into Demo China
Hangzhou Finals, China

Bravo Ideas Digital
Co., Ltd was founded

2013
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2014

Bravo Ideas
completed
US$3,000,000 in
Series A funding,
Taiwan

Bravo Ideas was
designated as LiveStreaming eCommerce,
Taiwan

2016

2017

Bravo Ideas established
own Live-Streaming
eCommerce platform:
Ishowlife

Bravo Ideas partnered
with 52th Golden Bell
Award Asia in using LiveStreaming interactive
video technology in event,
Taiwan

2018

2019

Bravo Ideas received
APAC Business Awards
2020: Best LiveStreaming eCommerce
Solutions Provider-East
Asia, UK

Bravo Ideas received
Silver Award of 1st Annual
Taipei Neo Award-For
Great Navigators in Crossbroader eCommerce,
Taiwan

2021
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Chung Hwa Pulp
Corporation
Manufacturing Industry

www.chp.com.tw/en
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Information about the Company and Brand
CircuWell is a high-end brand from Taiwan, based on the Chung
Hwa Pulp Corporation (CHP) integrates forestation and pulp/paper
manufacturing industries to explore new applications for paper
based materials as a sustainable green choice to meet the needs of
our daily lives. The company is mainly engaged in the production and
sales of pulp, cardboard, printing papers and special papers. CHP is
committed to technological transformation in the development of
paper for special functional applications and composite materials.
It hopes to create a new era in the papermaking industry of
“vertical integration, green environmental protection and innovative
technology development.”
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Inspiring Identity

Easy Simple
Life, For Earth,
For Us.

Biological circular economy is a global development trend. CHP
started using bagasse to make pulp and paper 70 years ago. ˙Today,
the R&D team broke through the bottleneck and let “CircuWell”
achieve a paper-recycling biodegradation technology that replaces
plastic coating with paper.
Achievements and Impact

Brand Elements
The “CircuWell” brand aims to produce products that can make
people’s lives richer, more convenient and more environmentally
friendly. It can be made into paper cups, paper bowls and paper
tableware. It has no plastic coating. The goal is to make products
that can be easily recycled. CHP collaborates with the chemical
industry to make paper water and grease resistant and ocean
friendly that can help reduce plastic pollution.
An estimated 250 billion plastic cups are consumed every year. If
these can be converted into recyclable paper cups, then it will help
reduce carbon emission. In the concept of a circular economy, as long
as paper continues to be recycled, it can create an environmentally
friendly atmosphere.

People can finally use paper straws, paper cups, paper trays, paper
lunch boxes and other paper containers that are completely free of
plastic coating, and food packaging greaseproof paper with nonfluorine coating. CHP helps society to bring healthier and friendly
environment choices. The scientific community expects the pulp
and paper industry to demonstrate negative emissions cycle and
help lessen global warming.
Future Direction
The future development of a new model for the pulp and paper
industry must change from “efficiency driven” to “innovation driven”
and accelerate the promotion of the circular economy in order to
achieve balanced and sustainable development of economics,
environment and society.

BRAND MILESTONES

2018

2020
Asia Responsible Enterprise Award (AREA)Leader in Circular Economy

Launched paper straws, launched the “EASY” brand

Launched “CircuWell” full range of brands

2020
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E.SUN Financial Holding
Company Ltd.
Financial Services Industry

www.esunfhc.com/en
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Information about the Company and Brand
Founded in 1992 by Yung-Jen Huang, E.SUN was named after Mt.
Yushan, symbolising its vision: “To become the bank of overall
excellence and the most respected company in Taiwan.” Well known
for its excellent corporate governance, E.SUN is the only bank in
Taiwan with no affiliation with the government or any family. E.SUN
aims to achieve three goals — excellence in business performance,
corporate social responsibility and sustainable development.
Currently, E.SUN has 139 branches in Taiwan and 28 overseas
operating sites in 9 countries and regions. The E.SUN Volunteer
and Social Welfare Foundation and E.SUN Culture and Education
Foundation were established to fulfil corporate social responsibility.
Under E.SUN’s “Golden Seeds Project”, more than 160 libraries
have been built in rural areas to promote elementary education.
E.SUN actively incorporates Environmental, Social, and Corporate
Governance (ESG) into its business. It is the only financial institution
in Taiwan which has been listed in Dow Jones Sustainability
Indexes (DJSI) for 7 years in a row, and is ranked 4th in Asia and 7th
worldwide in the banking sector.
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Named after the
highest mountain in
Taiwan, committed
to being the best
Taiwanese bank.
Brand Elements
E.SUN’s business philosophy is “cultivating professional banking
talent and offering customers the highest quality of service.” Its
service is based on three essential elements — professional team,
heart-warming customer service and long-term commitment. After
29 years in Taiwan, E.SUN is now the biggest SME lender among
private-sector banks in Taiwan and the largest Formosa bond
underwriter.
E.SUN is also the leader of unsecured personal loans and the top
3 credit card issuer in Taiwan. Its wealth management business
posted the highest growth in the past 5 years among its peers. In
2020, E.SUN launched the digital banking brand, e.Fingo. E.SUN
currently has more than 3 million digital customers, and over 75% of
the transactions are conducted through online.
Inspiring Identity
Adhering to the corporate core value of “Pure as Jade, Sturdy as
Mountain”, E.SUN is committed to creating the greatest value for
employees, customers, shareholders and society. The corporate
brand logo was designed with the outline of Mt. Yushan and the
emerald green colour. Yushan is the highest mountain in Taiwan. It

is eternal, stable and beautiful. The emerald green colour signifies
the clean and pure sky and the vitality of the green land. It conveys to
customers the brand image and “Integrity and professionalism”, as
well as E.SUN’s commitment, “Carefully protect the assets entrusted
by customers, and strive to create customer satisfaction.”
Achievements and Impact
In the first 10 years, E.SUN adopted service quality as the foundation
of business development, and promoted “Your Smile” as the slogan
of customer service. E.SUN’s professional and excellent customer
service won it the first National Quality Award in the financial
industry. Between 2002 and 2011, E.SUN started to develop various
banking businesses including corporate banking, consumer banking,
wealth management, and credit cards. As a result, the market share
of these businesses advanced to the top 10 or even top 5.
E.SUN’s branches also rose to over 130 and became the top 3 privatesector bank in Taiwan after successfully completing two acquisition
projects. Between 2012 and 2021, E.SUN executed a strategy to
transform to a regional bank in Asia. So far, it has established 28
overseas service locations in 9 countries and regions.
Future Direction
E.SUN moves into its fourth decade of operation next year with a
new strategic goal “To become the most distinctive and exemplary
bank in Asia.” To achieve that goal, E.SUN will accelerate its overseas
business development by investing in infrastructure and enhancing
cooperation across its service network. E.SUN will continue to invest
in Fintech and digital transformation, making digital financial service
more accessible to everyone. E.SUN will refine the mechanism of
three lines of defence to effectively manage existing and emerging
risks.
E.SUN will incorporate ESG into its business with the aim of
sustainable development. E.SUN is the first financial institution
in Asia to adopt a 1.5°C climate target. By 2027, all of E.SUN’s
proprietary domestic buildings will be converted into green buildings.
100% renewable energy will be used at domestic business locations
by 2030 and E.SUN will achieve net-zero carbon by 2050.

BRAND MILESTONES

1992

Establishment of
E.SUN Financial
Holding Company Ltd

Establishment of
E.SUN Bank

2002

2014

First constituent
of Dow Jones
Sustainability Indexes
(DJSI) in Taiwan’s
financial industry

Best Bank in Asia
Pacific by The Asian
Banker

2017

2019
Launch of digital
brand “eFingo”

Most Valuable
Banking Brand
in Taiwan by The
Banker

2020
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Farglory Life Insurance
Co., Ltd.
Financial Services Industry

www.fglife.com.tw
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Information about the Company and Brand
Farglory Life Insurance Co., Ltd. is the life insurance arm of the
Farglory Group and was established 28 years ago in Taiwan.
The Company is committed to the development of the financial
insurance industry in Taiwan and offers traditional insurance, group
insurance, financial and online insurance. It holds on to the value of
“need to prepare in advance” protection. Farglory Life aims to be the
leading brand of medical insurance in the industry.
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worries and make their dreams come true together with Farglory
Life. The attitude behind “be your own hero” states perseverance
and never give up. The Company brand’s positive image is highly
regarded by all. The brand identity and demand for its products have
catapulted the Company to the Top 10 in the insurance industry.

Be your own hero.

Achievements and Impact
Brand Elements
Farglory Life keeps improving and endeavours to do things right!
On the product side, the Company focuses on developing insurance
products for the masses. From cradle to grave, Farglory Life’s
products and services accompany a client’s entire life. On the service
side, Farglory Life focuses on financial services. The Company
remains devoted to the concept of fair treatment for customers,
providing customer service with excellent quality, and sparing no
efforts to safeguard clients’ rights and interests.
Farglory Life actively participates in social events. This includes the
Golden Insurance Award, a campus film selection campaign, aimed
at conveying the concept “the need to prepare in advance” that helps
to cultivate young adults’ value towards risk management.
Inspiring Identity

Farglory Life’s brand awareness was ranked 15th in 2016. Within
just a few years, the ranking has soared significantly to 8th among
all Insurance companies that operate in Taiwan. Recently, using the
Company’s brand appeal of “Being your own hero”, Farglory Life has
invested in various activities to strengthen its branding. Farglory Life
continues to develop innovative and protection-oriented products to
meet the needs of customers at all stages of life. The Company has
won numerous professional product awards, including the recent
National Brand Yushan Award and Best Product in 2020.
Future Direction
Farglory Life continues to fulfil its corporate social responsibility by
providing long-term care for families with severe illnesses, family
caregivers and students in remote areas and by sponsoring county
and municipal governments’ micro-insurance for underprivileged
families. Farglory Life upholds the concept of fair treatment of
customers

The spirit of insurance is to assist in risk-free transfers and bring
stability in life. Farglory Life will always be there for clients and
become the most assuring partner from birth, aging, sickness and
death. The brand stands on its motto “Dream Bigger Do it Together”
implying that policy holders can work towards their goals without

BRAND MILESTONES

2013

Holding Picnic Day for Farglory
Life Family for the very first
initiation in the insurance
industry put the concept of
“Health, Symbiosis, Heart “into
practice

With the philosophy
of energy saving,
carbon reduction
and environmentally
sustainability, our company
established an ecological
building in northern Taiwan
as a financial center of
Farglory Life

2015

2018

Initiating public welfare
respite care combined with
drama auxiliary therapy to
aid home caregivers

Initiating Campus “Golden
Insurance Award” as well
as trademark registration
endowed with a platform
of cultivating the youth
who pursue their dreams
steadily

2019

2020

Self-issued the “Corporate
Social Responsibility
Report” for three years

Supporting family suffering
cancer and offering
phenomenal young people
scholarship with a succession
of ten years stimulate them
positive learning

2021
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Fontrip Technology
Co., Ltd.
Hospitality, Food Service & Tourism Industry

www.fontrip.com
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Information about the Company and Brand
Fontrip Technology was established in 2015. It provides Destination
Resource Management Platform to accelerate digital transformation
of the tourism industry.
Fontrip is a technology partner for ICT-enabled service and business
innovation with B2B2C and B2G2C models. Facing with the rapid
growth trend of FIT market, seamless service integration for online
or mobile SaaS should involve smart devices with back-end resource
management intelligence and diversified front-end operation
processes.
The value proposition of Fontrip’s solution is to establish a safe,
smooth and friendly experience among destination resources and
cross-border marketing channels. Fontrip is also an enabler of
connectivity, collaboration & co-creation in the tourism industry.
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Inspiring Identity

To be the most trusted
service solution & innovative
products provider of the
global destination
tourism industry.
Brand Elements
Fontrip’s solution connects diversified ecosystem vendors, enabling
travel agencies and tourist attractions to establish e-ticket systems
and profit-sharing mechanisms. This enable tourist attractions and
overseas channels to cooperate more easily and jointly develop
exclusive tourism products through this platform.
Fontrip’s solutions provide three core functions — e-Ticketing SaaS,
Dynamic packaging for diversified tourism products, and multichannel management. It is the first B2B2C/B2G2C multi-sided
destination management platform which can provide resources
management, supply chain management, e-ticket issuance and
security write-off, online marketing tools, transaction, diversified
payment, multiple smart end points integration, business intelligence
analysis, mass-customisation tourism product planning, booking
and reservation, personalised recommendation, map navigation,
NFC and QR-Code write off mechanism.
Fontrip has adopted API Concatenation and Heterogeneous Data
Analysis as its mid-term and long-term growth strategy. Through
the open API and profit-sharing model, more innovative services
will be developed to support multi-revenue pipelines, partnership
enhancement and easier access to different customer segments.
The tourism products co-created by Fontrip and partners include
Taipei Fun Pass, Taiwan Museum Pass and Alishan Easy Go. Tourists
can buy these products from many well-known OTAs or travel
agencies, such as Klook, GetYourGuide, Ctrip, Changi Recommend,
BeMyGuest, Traveloka, HanaTour, Lion Group and WAUG.

Fontrip is a spin-off Company incubated by ITRI, Taiwan’s largest
research institute. Fontrip’s vision is to be the most trusted
provider of service solution and innovative products for the global
destination tourism industry. The business idea started in 2011
with a government-funded Smart Living research project. The team
used Sun Moon Lake as a Living Lab to verify innovative service and
business models. At that time, in Taiwan, the FIT market was only
19%, compared to the current 85%.
The founder, Sandra Chiu, holds a major is Business Administration
and has no science or technical background. She bravely set foot in
the technology industry and founded Fontrip Technology to speed
up the digital transformation of the tourism industry. Similar to
the Blue Ocean Strategy, Fontrip developed a systematic process
which broke through boundaries. Recently, Fontrip, Klook & Lion
Group jointly launched a new SaaS brand, NEXT (New Economy
of eXperience & Travel) to provide an efficient and flexible global
distribution and trustworthy solution.
Achievements and Impact
Fontrip’s ecosystems include catering, accommodation,
chain stores, gift shops, attractions, museums, travel agencies,
transportation, electronic stored-value cards, mobile payment, crossborder sales channels, research institutes, 3-party service providers,
local and central inter-departmental government resources
integration. There are currently over 3,000 travel suppliers and over
2.5 million units of tourism products sold through this platform.
Fontrip also provides a service, FonPay, which is an integrated
gateway for multiple mobile payment, including Line Pay, WeChat
Pay, Taiwan Pay, JKOPay and AliPay.
As a five-year start-up Company, Fontrip has won innovation-related
awards, such as the APEC ESCI Gold Award, Business Start-up
Award, SMEs Innovation Award, Chinese Public Welfare Golden
Award, Honour Award of Golden Torch Award and Taiwan the largest
corporation TOP5000.
Future Direction
Fontrips’ main strategies are cultivating localisation, expanding
overseas markets with total solution export and using ICT to enable
domain-driven service innovation. Fontrip will focus on user-centric
sustainable business model design, domain-driven ICT capability
and public-private resources integration. The Company aims to be
the service innovation role model in Asia.

BRAND MILESTONES

2014

Sunmoonlake
Project won the
APEC ESCI Best
Practices Gold
Awards

2016
Fontrip Technology
was established

2015

2017

Developed diversified
front-end smart
devices for different
scenarios

Awarded SMEs Startup Award

2018

2019

Launched FonPay
service which integrates
multiple mobile
payment systems to
help SMEs

Launched Taiwan Museum
Pass, an unlimited accaess
card across the well-known
museums

2020
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Fredley Group of
Companies
Food & Beverage Industry

www.fredleygroup.com
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Information about the Company and Brand
Fredley Group of Companies is a Philippine-based master franchise
collection of over 250 restaurants and café branches operating
nationwide with more than 2,000 employees and 9 separate brands.
Its brand portfolio includes Macao Imperial Tea, Nabe Japanese
Izakaya and Hot Pot, Mitasu Yakiniku, New York Fries & Dips, Hosaku
International Buffet, 107 Co-Working by Macao Imperial Tea, Liang
Crispy Rolls, Café Kitsuné and Maison Kitsuné. Fredley Group of
Companies’ passion for creating exceptional dining experience is
reflected in the best-of-class restaurants in its portfolio.
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Achievements and Impact

From humble
beginning comes great
things.

In a span of 7 years, Fredley Group of Companies now has 5
subsidiaries with over 2,000 employees. From 37 operational
branches in 2018, the company now has over 250 branches
nationwide. Fredley Group of Companies empowered over 200
franchisees (aspiring entrepreneurs) to start their businesses
and has generated more than 2,000 job opportunities. With these
initiatives, the total group sales grew 1,617%.
Future Direction

Brand Elements
Fredley Group of Companies continues to be one of the leading
players in the Philippine food service industry. The company takes
pride in providing top quality food, service and ambience by bringing
to the Philippines premium and innovative foreign restaurants that
live up to the quality expected of a global brand while catering to the
local taste.

The company will acquire more brands and will have 300 operating
branches to provide more than 3,000 jobs by the end of 2021. It
also targets to be ISO certified by 2023 and to be a publicly listed
company by 2025. Fredley Group of Companies will be an industry
benchmark for innovative restaurant concepts and overall premium
dining experience by delivering exceptional products, operations,
customer service, technology and employee engagement.

Inspiring Identity
The company launched the first of many in the Philippines, a hotpot
concept that serves more than 24 soup bases, an international buffet
with a 171-meter long conveyer, milk tea drinks in reusable cups and
tumblers, ParTea gallon and a portable hotpot and yakiniku.
The Fredley Group Foundation, in partnership with Childhope Asia
Philippines and the Philippine Community Fund, provides education
scholarships, roles and career paths within the group to the less
fortunate. The company also initiated the “I Am Different, I Am Able”
project that provided part-time job opportunities for people with
disabilities to empower differently abled friends.

BRAND MILESTONES

2014

2019
Introduced milk tea drinks served in
reusable cups and tumblers

Fredley Group of Companies entered the
Food Service Industry in the Philippines

2017

- Launched its own e-store
- Launched Customer Loyalty Programme

- Initiated “I Am Different, I Am Able” project
- Fredley Group Foundation partnered with
Childhope Asia Philippines

2020
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Metropolitan Electricity
Authority
Energy Industry

Information about the Company and Brand
Metropolitan Electricity Authority (MEA) is a state enterprise, one
of three electric utility providers in Thailand, that was established
in 1958. MEA’s main responsibility is to provide electricity covering
3,192 square kilometres in Bangkok and two other major cities,
Nonthaburi and Samut Prakan.
MEA aligns its organisational objectives with the Ministry of
Interior’s regulations and policies and is fully committed to promote
sustainability and to be a customer-centred organisation to keep
electricity safe, clean, reliable and affordable for everyone.

www.mea.or.th
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Achievements and Impact

Energy for city life,
Energise smart living.

In December 2019, MEA signed a contract to construct a Smart
Metro Grid system with a budget of over 1,149 million bahts. The
project is to install 33,265 household smart digitalised meters with
two-way communication between the grid and customers. The
installations were to be carried out in various phases with the pilot
project in Bangkok, Nonthaburi and Samut Prakarn and scheduled
for completion in the 2nd quarter of 2022. The projects is currently
42 per cent completed.

Brand Elements

Future Direction

Working to promote sustainability, MEA has designed and
implemented its own electric power distribution system, Smart
Metro Grid which combines electrical system infrastructure and
information and communications technology to increase reliability
and stability of the electricity and to enhance quality of services.
MEA offers a One Stop Service Centre in each of its 18 districts.
Customers can obtain information, request new services, make bill
payments, report power outage or other problems. MEA also offers
customers online services.
Inspiring Identity
MEA is committed to promote sustainability and to transform its
services into a digitalised organisation to stay relevant and ensure
long-term competitiveness. It plays an active role in transforming
Bangkok, Nonthaburi and Samut Prakan to become Smart Cities.
MEA has developed and enhanced the electrical distribution system
to accommodate the fast growing demand for electricity. MEA will
continue to provide a secured and stable electrical system through
the use of digital technology.

MEA has set a 20-year strategic plan. For the short term plan, MEA
incorporates Smart Energy for Smart Living ideas as part of its
employee development and in all Digital Service and Virtual District
projects.
In its 5-year plan, MEA will use Innovation for Smart Living and
Growth ideas to build a strong Smart Community and become a
Virtual Utility provider in selected areas. MEA will integrate Data
Analytic to increase value of its organisation.
The 10-year plan will see MEA moving all its operations towards
Social Sustainability with Sustain Energy ideas by completing
the Smart Community project and fully becoming a Virtual Utility
provider in all its service areas. Consequently, MEA would become a
leading model in electricity innovation.

BRAND MILESTONES

1958

Established as first
corporation for
distributing electric
power in Thailand

Used Supervisory control
and data acquisition
(SCADA) power system
control technology and
Environmental management
system (EMS)

1983

1984

Started to convert
air power line to
underground electric
cable

Construction of the
largest underground
power transmission
line tunnel in Thailand

2005

2020

2014
Launched MEASY, online
electrical service

Launched the
MEA Smart Life
Application

2018

2021

Started to set up a
Smart Metro Grid
System
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[Industry-Academy Summit]
The 4th Dongsen Natural Beauty Academia-Industry Summit

[Charity Events]
Gary Wang donated 30-million Dongsen Natural Beauty
skincare products as a gesture of gratitude to medical
personnel during the Covid-19 epidemic.

[Biotechnology Research and Development Center]
A first time combination of a professional scientific laboratory
with a brand-new Five Senses Beauty Experience Zone.

Natural Beauty
Bio-Technology Co., Ltd.
Manufacturing Industry

www.nb.com.tw
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[Scientific Laboratories]
Professional scientific laboratories perform four major
functions: fermentation extraction, stem cell biology, skin
testing, and stability testing.

Information about the Company and Brand
Natural Beauty is a high-end brand from Taiwan, based on the
concept Natural is Beautiful. Listed on the Hong Kong Stock
Exchange in 2002 and acquired by the Eastern Multimedia Group in
December 2018, the product line focuses on anti-acne, moisturising,
brightening, and anti-aging formulations, as well as essential oils,
hair products, and health supplements. From R&D to production,
distribution, sales, marketing, and customer service, Natural Beauty
has adopted a one-stop approach to provide customised products
to meet consumer needs.
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Beauty spa sites, department store counters, and online shopping
via the ETMall, Strawberrynet, and EcKare e-commerce platforms
comprise an omnichannel retail strategy. Currently, Natural Beauty
and sub-brand products are featured in 1,250 beauty spas around
the world, and its sales footprint has expanded from Taiwan to
China, Malaysia, and other Southeast Asian markets. Additionally, its
research and development and production sites are also progressing
towards global operation.

Human evidence,
physical evidence,
and scientific data
refine your natural
beauty.

Achievements and Impact

Founded in 1972, Natural Beauty entered Shanghai in 1992. It has
been vigorously expanding its online and offline channels and
services with the business concept of “Human Evidence, Physical
Evidence, and Scientific Data”. The company has invited experts
in the fields of cosmetics, beauty care, biological science, and
pharmacology to not only extend the breadth of the knowledge but
also to strengthen the brand awareness so that Natural Beauty can
stand as the number one beauty brand in Asia, giving women all over
the world access to the miracle of natural beauty.

After being acquired by the Eastern Multimedia Group, Natural
Beauty has been actively building itself into an international
aesthetic brand, adopting a dual bricks and mortar retail strategy
of chain and franchise outlets. The regular chain retail outlets are
located in five-star hotels and department stores. The total number
of retail outlets has now reached 1,250 worldwide, ranking Natural
Beauty as the seventh-largest beauty spa brand in the world. The
Eastern Multimedia Group has leveraged its prodigious media and
retail resources to create international visibility for Natural Beauty
and to integrate offline and online sales channels. The concerted
efforts of the Natural Beauty management team over years on
branding and product service has lived up to expectations, winning
major domestic and international awards, such as the Gold and
Silver Awards of Monde Selection in Belgium, the Top 10 Trusted
Brands in the nutrition and health industry category in China, the
Pure Beauty Global Awards in the UK, the 2021 Taiwan Excellence
Award, the National Brand Yushan Award, and 20th Golden Peak
Award.

Inspiring Identity

Future Direction

Natural Beauty was founded by Dr. Yen-Ping Tsai. The Eastern
Multimedia Group is leveraging its media and retail muscle to
actively raise brand awareness of Natural Beauty and its sub-brands,
Stremark, Mori Beauty, and the PS series to boost audience reach
and expand penetration into both high-end and young customer
segments.

In a fast-growing and highly competitive beauty market, Natural
Beauty will continue to focus on making the Taiwan market its
core development site while proactively expanding into China and
Southeast Asia through four innovative strategies—an omnichannel
sales platform to reach 9 million consumers, multiple-brand
operation, international expansion, and advanced research and
development. With these business strategies, Natural Beauty is
confident of becoming one of the top three beauty spa brands in the
world by 2025.

Brand Elements

BRAND MILESTONES

1972

First R&D and
Production Base in
Shenkeng, Taiwan

Founded in Taiwan,
based in Taipei

1990

1992

2002
Second production
site built in Shanghai

Expanded into China
market, based in
Shanghai

1997

2018
Stremark brand
created for skin care

Listed on Hong
Kong Stock
Exchange

2007

Bio Up young and
popular skin care
brand created

Acquired by
Eastern Multimedia
Group

2019

2020

- LAB young makeup
brand created
- Supplier of Mori
Beauty via ecKare
- Supplier of De Mon
brand via ETMall
- Supplier of ecL brand
via ecKare
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Nu Skin Southeast Asia
(NSE Asia Products Pte Ltd)
Direct Selling Industry
www.nuskin.com

112

APEA 2021 REGIONAL EDITION | INSPIRATIONAL BRAND CATEGORY

Discover the
Best You.
Information about the Company and Brand
Nu Skin is a direct selling company that develops and distributes
a comprehensive line of innovative, premium-quality beauty and
wellness consumer products through a global network of sales
leaders in Asia, the Americas, Europe, Africa and the Pacific. It was
founded in Provo, Utah in 1984 by three persons with a product
philosophy of “all of the good, none of the bad” and a vision to
provide high-calibre entrepreneurs with business opportunities. Nu
Skin’s first Southeast Asian market opened in Thailand in 1977 and
now operates in nearly 50 markets across the globe, including the
Philippines, Singapore, Malaysia, Brunei, Indonesia and Vietnam.
Brand Elements
Nu Skin is positioned as an innovator spearheading next-generation
of skin care and nutritional supplements in a holistic solution. The
products are marketed and distributed through a direct selling
model focusing on person-to-person interaction online or offline,
that allows sales leaders to educate consumers in-depth on product
quality and benefits.
Its “customer-obsessed” mantra creates exceptional product and
shopping experiences focused on satisfaction and delight. Nu Skin
is celebrated as the World’s Number 1 Brand for Beauty Device
Systems for 4 consecutive years1. The Pharmanex product brand
is also the Number 1 Weight Management and Wellbeing Brand in
Malaysia and Singapore for 4 and 3 consecutive years2 respectively.
To the sales leaders, Nu Skin represents a life transforming
opportunity to tap into a dynamic business platform with leading,
innovative and competitive products, a rewarding compensation
that is fast and flexible, and powerful digital tools that harnesses
social

sharing and social commerce to ignite their entrepreneurial dream.
Regular events and incentive trips are held to engage, motivate and
recognise the sales leaders for their efforts and achievements.
Inspiring Identity
At the heart of Nu Skin is its mission to be a force for good throughout
the world by empowering people to improve lives with rewarding
business opportunities, innovative products and an enriching and
uplifting culture. Nu Skin promises to inspire confidence today and
optimism for tomorrow. The brand tagline has been rebranded to
“Discover the Best You” to resonate with customers and sales
leaders, and inspire them to live the best version of themselves. This
encapsulates Nu Skin’s mission to be a positive energy and improve
lives.
The visual identity of Nu Skin has also evolved from a formal
corporate to youthful vibrancy as the brand strives to connect with
today’s millennials. With the growing advocacy for a more inclusive
world, Nu Skin has also started to embrace people of all diversity
and ethnicity-to echo that Nu Skin is for all in its advertising and
promotional campaigns.
Achievements and Impact
In 2020, Nu Skin generated US$2.58 billion in revenue in which
Southeast Asia region contributed US$302.7 million (4th largest
region in the world) with more than 150,000 customers and close
to 9000 sales leaders. Amid the COVID-19 pandemic in 2020, the
brand is growing and expanding with a 13% increase in number of
customers and 19% increase in sales leaders.

1
Source : Euromonitor International Limited; Retail Value RSP terms; all channels; 2017 to 2020. Beauty Systems are at-home Skin Care Beauty Devices that are
exclusively paired or recommended to be used with a topical consumable of the same brand. Claim verification based on Euromonitor custom research and
methodology conducted January-March of 2021. Sales of at-home skin care beauty devices includes sales of electric facial cleansers as defined in Passport database.
This category does not include haircare/removal appliances, body shavers, and oral care appliances.

Source : Euromonitor International Limited, Weight Management and Wellbeing; % retail value share, 2019 data. CH2020ed.

2
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“Nu Skin is creating a robust digital ecosystem that empowers its sales leaders to connect directly with
customers in personalised, high-touch ways that strengthen and sustain long-term relationships.”

The ageLOC product brand generated more than US$10 billion in
cumulative sales in just 12 years since its inception in 2008. Apart
from being the World’s Number 1 Brand for Beauty Device System
Brand1, ageLOC LumiSpa is also the Number 1 Best Selling Brand
of Electric Facial Care Devices in Indonesia and Vietnam in 20183.
The force for good culture is reflected in Nu Skin’s corporate social
responsibility on a global and regional scale. Since 2002, Nu Skin
distributors and employees have donated more than 700 million
meals to feed hungry and malnourished children across the world.
On a regional level, Southeast Asia Children’s Heart Fund has been
funding corrective heart surgeries and providing medical assistance
to children in the local communities since 1999. To date, more than
13,600 children’s lives have benefitted.

Future Direction
By investing in technology, Nu Skin is creating a robust digital
ecosystem that empowers its sales leaders to connect directly with
customers in personalised, high-touch ways that strengthen and
sustain long-term relationships. This includes a skin consultation
assessment that recommends products to customers and a
digital tool for sales leaders to create their own website shopfront.
Investments in research and development in global consumer
research, product development and acquisition of product
technologies sustains Nu Skin’s position as an innovator with
exclusive patents and proprietary science. With this relentless focus
on customers and strong pipeline of innovative products, Nu Skin is
well-positioned to capitalise on growth opportunities to sustain the
success of the brand.

3
Source : Euromonitor International Limited; category definition aligned with Electric Facial Cleanser definition in Consumer Appliances 2019ed; Retail Value Sales in
local currency 2018, all retail channels.

BRAND MILESTONES

1984

Nu Skin founded in
Provo, Utah, United
States
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Nu Skin officially listed
on the New York Stock
Exchange

1996

1997

First Southeast Asia
Market opened in
Thailand

Nu Skin Southeast Asia
celebrated its 20th
Anniversary with 7
markets

2017

2020

Nu Skin recognised as Top
10 Direct Selling Company
on DSN Global 100 List for
11 consecutive years

Nu Skin is World’s
#1 Brand for Beauty
Device Systems* for 4
consecutive years

2021
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PChome Online Inc.
E-commerce Industry

corporate.pchome.com.tw
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Information about the Company and Brand
Founded in 1996, PChome Online Inc. was incorporated (PChome
Online) in July 1998. Over ten years in business, PChome Online Inc.
is now the leading e-commerce service group that covers almost
every important aspect of the industry. PChome Online Inc. went
public in January 2005 and became the first listed internet company
(8044-tw) in the stock market.

APEA 2021 REGIONAL EDITION | INSPIRATIONAL BRAND CATEGORY

AI and loT, optimise shopping experiences, invest in new forms of
marketing and diverse payment services; branch out to overseas
markets and create a variety of service contents; as well as develop
innovative business models for PChome Online Inc. to continue
improving its service contents, intensifying core competitiveness,
reinforcing leading status and building the momentum for
operational development.

Everyday Reliable.
Brand Elements

Achievements and Impact

Under PChome Online group, there are three different business
models operated under independent business units. “PChome24h
Shopping” is Taiwan’s no.1 B2C shopping site which guarantees 24
hours delivery service. “Ruten Auctions” is the no.1 C2C marketplace
holding more than 100 million active listings. “PChome Store” offers
the no.1 B2B2C marketplace to help SMEs get into e-commerce.

“Committed to innovation and value creation“ is the core value of
PChome Online Inc. The Company believes that only by employing
network technology and applying innovation, can it continuously
create more values, benefits and innovative user experiences for
internet users.

As for online payment, PChome Online group owns the third-party
payment service providers - “PChomePay”. “PChome InterPay”and
“Pi Mobile Wallet”, offering web and mobile payment services. To
strategically expand operations into foreign markets in a timely
manner, the group also opens subsidiaries in the U.S. and Thailand.

Looking into the future, PChome Online Inc. will not only continue to
provide localised diverse internet services in the domestic market
but will also facilitate in promoting products from SMEs in Taiwan to
the global market. By establishing a brand for Taiwan E-Commerce,
PChome Online Inc. hopes to bring Taiwan into the global new
commerce era.

Inspiring Identity

Future Direction

PChome Online Inc. strives to expand its services in various fields,
including the introduction of automated facilities to enhance storage
system efficiency; expand the development of its own logistics
service and efficiency; establish a full range of cross-industry
alliances domestically and internationally; full-scale application
of prospective technologies such as big data, cloud computing,

PChome Online Inc. will continue to integrate Group businesses,
take “innovation service” as the company’s business philosophy to
create the maximum value for shareholders, implement corporate
governance and the spirit of environmental friendliness, and pursue
the sustainable operation of enterprises.

BRAND MILESTONES

1996

2007
B2C online mall PChome Online
Shopping launched

PChome Online website
established. Portal service
commenced

2000

The Company established a 100%
owned subsidiary, PChome Express
Inc., to provide logistic service

PChome Shopping 24-hour Delivery
Service achieves the landmark sales of
NTD 100 million in a single month

2018

2019

Establish market segmentation,
promote the cross-sector strategy of
“PChomeX” and provide high-quality
service

PChome enrol green shopping
plan, publishing 31 newly
designed eco-friendly boxes in
the first place

2020
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POWERSHOT Co., Ltd.
Consumer Goods Industry

www.hipowershot.com
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Information about the Company and Brand
POWERSHOT, a leading brand for advance dietary supplement,
creates innovative future food for health enthusiasts. Only the finest
and purest natural ingredients are attentively selected for the stateof-the-art production to serve only the best to customers and offer
the best solutions to meet their needs. The ready to eat sachet can
be consumed instantly without water. POWERSHOT’s formula is
a scientific art of combining vitamins, amino acids and essential
nutrients, which have gained worldwide recognition.
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Achievements and Impact

Make the Difference.

From a humble beginning, Kalamare started her own business with
just a mobile phone, promoting products through her own social
media channels, sharing self-care technics like exercises, cooking,
positive attitude, ways of thinking and living a happy life. These
created a POWERSHOT community of people who loves and care
for their health and wellness.

Brand Elements
With its mission to create future food for the health-conscious
generation, POWERSHOT has chosen the innovative nutrition
formation by applying the ‘Synergy’ technic, when 1+1 is not limited
to 2 but 1+1 synergises to be beyond 100. World-class nutrition
are carefully selected to create the formula that maximises their
potential benefits.
Apart from the Synergy technic, POWERSHOT’s business model
has been designed to cut out the middle person for the best costefficiency. Hence, the Company is able to invest in top quality
ingredients and create premium products at an affordable price.
Inspiring Identity
POWERSHOT products were initiated by Ms. Pacharasree Benjamas
or Kalamare, who was a famous TV host and best-selling author in
Thailand who lives an extremely active lifestyle. However she could
not find anything in the market that could help her optimise her active
lifestyle. This led her to develop POWERSHOT as a performanceenhancing product.

Over the past two years, POWERSHOT has achieved tremendous
results from 40 million sachets, generating over USD 50 million in
sales. The POWERSHOT brand name has actively given back to
society through many charity projects in hospitals, medical or sports
teams, religious organisations and helping those who are needy and
distressed. During the COVID-19 pandemic, the Company helped
disseminate knowledge on health to the people and conducted
special sales promotions for those impacted by the virus.
Future Direction
In the future, POWERSHOT aims to launch 6 new products each
year, which will extensively cover health and beauty nourishment as
well as creating a new product line specifically for male consumers.
POWERSHOT also plans to market its products through other
channels other than its own social media channels.

BRAND MILESTONES

2019

2020
Introduced Power Protein, a 100%
plant-based supplement

POWERSHOT products
launched

2020
Launched new product line
for beauty BOTERA

Celefooz became a new hero
product for cells boosting

2019

2020

Launched Lion Queen, Thailand’s
very first energy enhancement in
the form of powder
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Rizal Commercial
Banking Corporation
(RCBC)
Financial Services Industry

120

www.rcbc.com
www.diskartech.ph

Information about the Company and Brand
Rizal Commercial Banking Corporation (RCBC) is one of the
leading universal banks accelerating digital transformation in the
Philippines. It is also the first private local universal bank to have the
most extensive reach with registered customers from across all 81
provinces nationwide.
Its digital products include RCBC mobile and online banking,
handheld ATM Go mobile point-of-sale terminals, and DiskarTech,
among others.
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Achievements and Impact

This is it. This is
your success!

DiskarTech was launched in July 2020, and has already made a
mark in the fintech industry when it achieved one million downloads
in just one month. DiskarTech enabled RCBC to reach customers
it would otherwise not be able to reach because of barriers such
as minimum deposit requirements and branch locations. RCBC was
able to quickly capture and grow a new base of users. Its exponential
growth since its launch made DiskarTech the number 1 Breakout
Finance App in the Philippines in 2020 based on the app analytics
and app market data App Annie.

Brand Elements
Financial inclusion and digital acceleration are the main thrusts in
every RCBC project. Apart from the RCBC online bank, the company
also launched the DiskarTech app – a mobile finance app tailored-fit
for the masses. RCBC uses the customer’s language and adopted
the vernacular code-switching from Tagalog to English called
“Taglish.” By simplifying what otherwise would seem as intimidating
into an app with accessible language, RCBC has empowered its
users and has fostered the inclusive experience the bank aims to
provide to its target clients.
The use of DiskarTech and the financial inclusion component of the
app are further amplified through its financial literacy efforts through
the Madiskarteng Pilipino Viber Community which provides relevant
information regarding savings, financial solutions and tips, and
different banking features they can rely on.
Inspiring Identity
The lockdown as a result of the COVID-19 pandemic has hampered
bank transactions. RCBC responded by launching the DiskarTech
Lite platform ahead of the DiskarTech app’s launch to ease the
transfer of cash to the public. The DiskarTech Lite app alone has
disbursed at least Php 2 Billion (USD42 million) worth of government
subsidies. RCBC also deployed handheld ATM Go mobile point-ofsale terminals which helped the government in disbursing financial
aid to Filipinos at the height of the pandemic.

Committed to reach its goal of serving the unbanked sector of the
country, especially during the pandemic, DiskarTech partnered with
various government agencies to help disburse cash assistance to
the most affected individuals. This partnership resulted in RCBC
disbursing Php12.43 billion (USD260 million) to 3.3 million Filipino
households covering 16.6 million individuals.
RCBC also continues to partner with various private and government
institutions to widen its services. DiskarTech has already expanded
its cash in and cash out partners focusing on penetrating the poorest
provinces in the country. ATM Mobile Go has also been deployed in
74 of 81 provinces nationwide.
Future Direction
RCBC currently services 85% of the 20 poorest provinces in the
Philippines. While this is already a huge achievement, it still envisions
itself to further widen its services covering all 81 provinces bringing
digital banking to the underserved and unbanked sectors of the
country.
We continue to be committed to our mandate. RCBC also plans
to create more programs for its employees to further improve and
develop their current skill sets at a time when digital is already
king. The company will also continue providing digital campaigns
internally that will contribute to the improvement of the overall wellbeing of its employees who are mostly working remotely due to the

BRAND MILESTONES

2008

2020
ATM Go disbursed P12.43B government
financial aid to Filipinos

Launch of RCBC ATM Go

Launch of TCBC Mobile Banking

2021

Launch of DiskarTech

2017

2020

- ATM Go reached 74/81 provinces
nationwide
- DiskarTech achieved 4M downloads
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Shiny Brands Group
Co., Ltd.
Cosmetic Industry

www.shinybrands.com
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Information about the Company and Brand
Shiny Brands Group Co., Ltd. is the No.1 domestic e-commerce
company. “iQueen” is the brand of the Shinybrands group which
has more than 800,000 members. Beauty Skincare & Cosmetics
brands — SEXYLOOK, MIRAE, LUDEYA and Dr.May — and two
functional supplement brands — Simply and M2 — are sold in many
Taiwanese drugstore chains and popular physical stores, and are
also internationally promoted in 15 countries.
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Achievements and Impact

With innovative
ideas and digital
intelligence, we have
created the skincare
brands that shine
among others.

Shiny Brands uphold the concept of brand innovation, with the most
stringent cosmetic production processes and advanced equipment,
to strict compliance with ISO22716, and to ensure the continuity
of the operating certification, through scientific and technological
operations of the professional.
From research and development to mass production, to provide
customers with products and services that meet their needs, and
take prudent, responsible and good faith as the principle, to create a
reputation of good quality.
Shiny Brand Group is the leading brand that is inspired by “Black” to
produce facial masks. With the increasing popularity of E-commerce,
especially among the younger people, Shiny Brand uses both online
and offline marketing channels to establish O2O selling networks
to cater to different shopping habits of the young. The move has
proved successful as new clients have increased by a whopping 500
per cent in the last two years.

Brand Elements

Future Direction

Shiny Brands upholds the concept of brand innovation with the most
stringent cosmetic production processes and advanced equipment
to strictly comply with ISO22716. The company will work towards
ensuring compliance to ISO certification through scientific and
technological operations. From research and development to mass
production, Shiny Brands will keep up its reputation of producing
only the best quality products.

Moving forward, Shiny Brands believe that consumers won’t just
stop at pursuing beautiful and healthy skin. It will seek to better
understand the different needs and preferences of consumers by
listening to their feedbacks and explore and develop products to
meet changing market demand. Shiny Brands’ goal is keep their
products pure, simple and effective and hopes their product brand
will be internationally recognised as a leading brand.

Inspiring Identity
Shiny Brands seeks to develop multi-functional, preservative-free,
non-sensitive and moisturising products so that consumers can feel
safe and comfortable using it. Shiny Brands holds on to its three
core values of providing high quality products, using date to build
innovative brands and assuming corporate social responsibility.

BRAND MILESTONES

2009

Established
the brand
SEXYLOOK,
also pioneered
open-channel
access to earhook doublelifting mask

Established
an exclusive
Asia-Pacific R&D
centre to work
with professional
teams around
the world

2010

2013

Pioneered new
concept of
separating the
top and bottom
of facial mask
for the first time

The brand
“LUDEYA” was
established, and
launched “LUDEYA
bio-cellular facial
mask”

2015

2016

Mirae“Oxygen
NMF 8 Minutes
Instant
Brightening Mask”
won The Beauty
Shortlist Awards
as the Editor’s
Choice in Beauty
category

The brand
“MIRAE”was
established and
launched the First
8-minute super
mask

2019

2019

LUDEYA “Lifting
Power Infusing
Cream “ and
SEXYLOOK “Enzyme
Pure White Mask
“ won Taiwan
Excellence Awards

Establish the
brand Dr.May, and
launched “Patent
Essential oil-FRSAB,
won the 71th
iENA(International
Trade Fair-Ideas
Inventions New
Products) as silver
medal

2019

2020

Dr. May
“Aromatherapy
FRSAB Essence
Oil”won Taiwan
Excellence
Awards

3 kinds of Mirae
mask won
Victorie de la
beaute Awards

2021
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TENZ International
Limited
Industrial & Commercial Products Industry

Information about the Company and Brand
The idea of producing a thread design for screws was born in 2011.
Over five years from prototype construction to tests with several
universities and production, the new thread design “TENZ Stairs
Thread Technology®” that can save 50% energy and power was
finally carried out and patented.
In 2017, two companies were established, TENZ GmbH in Graz
to focus on the European market and TENZ International Limited
in Taipei for the global distribution of the innovative screws and
creating brand awareness in the Asia Pacific Area and the US market.

www.tenz.com.tw
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The motivation behind the brand is to sharpen people’s perception
of the supposedly unimportant everyday utensils. Using the example
of the screw, the goal is to show that all of us in the community can
achieve global savings in energy consumption through the smallest
changes.

Joining Wood

Achievements and Impact
Brand Elements
The TENZ® Low Energy Screw is the most award-winning screw
in the world. The product has features and functions that meet
market demand. Excellent performance, exquisite appearance and
environmental protection design! It is smart, comfortable and safe
to use, and meets the consideration of human factors engineering.
It is the only screw in the world with AGR seal recommended by
German doctors and therapists.
The key to the TENZ success is the approach to act completely out-ofthe-box. The important aspect is making the screw tangible. To this
end, several “hands on” advertising materials have been developed
such as the POS Display, a sales display that offers the possibility
to test the screws in a replaceable wooden block in the shop; or
the Peek Box, the multi-award-winning presentation packaging to
give away at trade fairs and as a sample for customers. TENZ even
created its own Augmented Reality App that can be downloaded on
IOS or Android devices.
TENZ actively promotes product core values and brand
characteristics and has established effective management of
domestic and foreign sales channels. The TENZ Sales & Marketing
team regularly collects information about competitive products in
the market and studies customer satisfaction to improve product
quality and customer service. TENZ strives to make the right things
and make the things right.
Inspiring Identity
The mission of TENZ is “Joining Wood” which means it’s about more
than just a screw. It is about wood, a natural sustainable resource,
joined to a construction by human beings. It is about optimising the
performance of a screw to minimise energy consumption. It is about
sharing a new technology to the world.

TENZ has patents and trademarks in more than 50 countries
worldwide. TENZ introduced its technology first to the European
market in 2017, with sales partners in Switzerland, Italy and
Germany. Under its own TENZ® brand, the screws are sold in the
premium segment. In the UK, TENZ is working alongside A. Perry to
bring the technology to the British market. Both brands appearing
together supports customer confidence in a new fastener product
range. In Austria, the TENZ team has taken the distribution into its
own hands since 2020. The screws can now be ordered at any time
in the TENZ online shop.
In the US market, TENZ took a different approach, based on the
concept of many dealers and manufacturers operating their own
screw brands. Those own brands can be upgraded through an
ingredient brand cooperation, which is how TENZ introduced its
values and advantages to the market through an existing product. In
2019, The Home Depot – the world’s largest DIY chain – decided to
equip its own decking screws with TENZ Stairs Thread Technology®,
which is now available in 2,200 DIY stores in all federal states of the
USA. This new decking screw range has become extremely popular
and received a lot of positive feedback from end users.
Future Direction
TENZ International Limited was founded under the management
of Spencer Wang for the global distribution of the innovative wood
building screw. As an experienced Managing Director for big name
companies like Philip Morris USA and SCA Sweden, Wang set about
establishing marketing and sales in Asia. Now he is responsible for
creating brand awareness for TENZ® products in the entire AsiaPacific region. Needless to say, the granting of licences for the
production of the innovative screw is a vital and closely controlled
task for TENZ International Limited.
In Asia, the firm has built valuable contacts with screw and tool
manufacturers, with cooperation based on support and precise
auditing to achieve the best possible efficiency and quality of the
production of the screws. Globally, the TENZ team is very active with cooperation discussions in territories like Japan, Australia and
New Zealand, TENZ is growing its global presence still further.

BRAND MILESTONES

2017

- Sales launched in Italy
- Red Dot Award - Packaging Design
- Video Award Golden Victoria

- Foundation of TENZ
- Sales launched in Switzerland
- Austrian State Award - Consulting
Engineering

2018

2019

2021
- Brand cooperation in UK & Japan
- German Brand Design Award

- Sales launched in USA
- Red Dot Award - Product Design
- Austrian State Award – Marketing

Taiwan Excellence Award

2020
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William Tools Co., Ltd.
Industrial & Commercial Products Industry

www.wtools.com.tw
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Information about the Company and Brand
William Tools Co., Ltd. was established in Taichung City with a
capital investment of NT$6 million in 1999. The main product
line is ratchet handles. At that time it was the market leader and
pioneer of locally produced, high quality complete products, product
development and innovation, wide and practical product range, and
sustainable management.
In July 2002, the company moved to the Taichung Industrial Park
due to rapid growth which saw the company’s produces sold in over
40 countries. The success of William Tools can be attributed to
William Chiang’s persistence on quality and his modest leadership.
In 2011, the company again had to move to a bigger premises due
to strong growth. William Tools moved into the Central Science
Industrial Park and is the only hand tool manufacturer located in
the park. This improved the company’s image to both domestic and
foreign customers. Four years later, the company relocated into a
bigger premises with a high-tech Automated Storage & Retrieval
System (AS/RS).
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Inspiring Identity

Continually pursuing
excellence for perfection,
and be appreciative
to build a happy
enterprise.
Brand Elements
William Tools is now one of the main subcontractors of well-known
European hand tool manufacturers. The company learned the
technology of European and American manufacturers and apply
this experience to strengthen product development and innovation.
The company’s business is currently divided into two categories,
one offering original equipment manufacturing (OEM) and original
design manufacturer (ODM) service to foreign hand tool brands and
the other actively developing its own brand. To achieve this, William
Tools will make innovation as its main goal and will develop and
design products that meet market demands.
William Tools’ products are categorised as non-powered hand tools,
which can be divided into household, maintenance and industrial
grades. The company’s main clients include traders, brand owners
and large-scale professional users.

In 2010, William Tools jointly ventured into the “Ace Tools” brand with
Shanghai Actual Tools, its first step in brand management. However,
due to many problems and challenges including price competition,
product plagiarism, insufficient sales channels, insufficient branding
and low customer loyalty, the cooperation was terminated.
Despite that, the company is not discouraged by failure, nor giving
up the target of brand management. They continue to learn and gain
experiences from their previous failures, re-adjusting their paces to
benefit future brand management.
Achievements and Impact
In 2000, William Tools developed the first curved streamlined ratchet
handle in Taiwan. Due to its design and functionality, the product
saw overwhelming demand and sales grew substantially. In 2010,
William Tools relocated to the Taichung Science Park, making it
the only domestic hand tool manufacturer in the Park. In 2015, the
company launched its second-phased plants, expanded its office
building and introduced the high-tech Automated Storage & Retrieval
System (AS/RS). In 2017, William Tools established its International
Laboratory Accreditation Cooperation (ILAC) certificated standard
laboratory.
Future Direction
Moving forward, William Tools aims to increase its volume and
diversity of products including aerospace-class torque wrench. The
company also aims to operate its own brand in addition to existing
original equipment manufacturing (OEM) and original design
manufacturer (ODM) models and expand its CSR activities and
sustainable operations.

BRAND MILESTONES

1999
2000

Founded and
launched the
world’s first
streamlined
ratchet handle

2009
Introduced
ISO9001

2005

Imported
Enterprise
Resource
Planning (ERP)
operating
system

Relocated to
Central Taiwan
Science Park
(CTSP)

2010

2014

Acquired factory
in Taichung
City Precision
Machinery
Innovation
Technology Park

Introduced
Automated
Storage &
Retrieval System
(AS/RS)

2015

2017
2019

Won more than 11
Awards, such as the
National Quality
Award, IF Design
Award, Reddot
Design Award
and Innovation
Research Award

Introduced
Automated
assembly
equipment

2019
2020

2020
2021

Researched
and developed
customised
automatic
inspection
machine
(including
robotic arms)

Plant expansion
project

2021
2022
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Information about the Company

AEM Holdings Ltd.
Semiconductor Industry

AEM is a global leader in test innovation. Established in 1990,
AEM is a Singapore-based multinational corporation that delivers
customised, application specific semiconductor and electronics
test and handling solutions to meet their customers’ application
needs. With full-stack test capabilities for advanced engineering
to high-volume manufacturing, AEM provides innovative test
solutions to drive successful customer outcomes in innovation.
The company strives to redefine test through their Test Cell
Solutions Business and Instrumentation Business. AEM has a
global presence across Asia, Europe, and the United States. With
manufacturing plants located in Singapore, Malaysia (Penang),
China (Suzhou), and Finland (Lieto), and a global network of
engineering support, sales offices, associates, and distributors,
it offers customers a robust and resilient ecosystem of test
innovation and support.

www.aem.com.sg

130

AEM’s vision is ‘A Zero Failure World’ while it’s mission is to provide
the most comprehensive semiconductor and electronics test
solutions based on the best-in-class technologies, processes, and
customer support. AEM’s company values are Agility for Impact,
Customer Intimacy, Challenge Conventions and Trust & Reliability.
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Achievements and Impact

Testing Innovation.
Corporate Culture & Company Activities
AEM promotes a cohesive and resilient workforce through
sports, social, and other wellbeing activities. The company offers
comprehensive welfare and insurance benefits that cover specific
high-risk work-related conditions. The company also plans for
social programmes such as festive celebrations, staff appreciation
functions, and team-building activities. As a company, AEM
practices non-discrimination and aims to provide all employees
with equal opportunities. The company’s new hires are employed
based on their own merits and prior work experiences. The culture
that AEM has built is based on their humility to listen to customers,
mutual respect for colleagues and supply chain partners, and
ultimately the business drive to deliver the best outcomes
for stakeholders. The company strives to deliver value to the
communities through its ESG goals and sustainability efforts.
Team members are encouraged to give back to the community
through community services or donations. In addition, AEM
organises annual corporate social responsibility activities for its
team members to participate.
AEM also has a health and safety committee which is tasked
to handle the scheduling of safety training, drills, and filing
emergency and accident reports. Separately, there are also
various leadership-people initiatives such as ‘Coffee with CEO’ to
encourage and empower team members to initiate improvements.
AEM continuously invests in training, learning initiatives, and
development programs to expand its team members’ competencies.
Besides technical skills, the company also organises business,
leadership, train-the-trainer, finance, operational management, and
enterprise resource planning training for its team members.

AEM serves as a critical node in the global value chain, having
progressed from a contract manufacturer to a global provider of
test solutions based on its own core intellectual property. In 2020,
AEM delivered their best results on record with S$519.0 million in
revenue and S$97.6 million in profit after tax. AEM currently has
more than 20 offices worldwide, with five manufacturing plants
in the US, Europe, China, Malaysia and Singapore. Its global
headcount is more than 600, with a 22% increase in headcount in
2020, and it has achieved a low turnover rate of 0.90% a month.
AEM plans to accelerate its growth guided guided by three
elements: Operational Excellence, Customer Intimacy, and Product
Leadership. AEM remains committed to enhancing its Business
Continuity Plan implementation and Safe Management practices
across sites. The company continues to establish supply chain
resilience and mitigation plans through sites’ self-sufficiency,
securing essential materials through global sourcing, and
increased safety stocks. AEM will also continue to implement VR
and AR tools for training and remote deployments. The company
is focused on its R&D efforts and investments to continue building
on its key technology pillars to ensure that AEM stays ahead of the
curve when it comes to test and handling solutions.
AEM will continue to reward and provide employees with
competitive remuneration packages and welfare to attract and
retain its talents and staff. It has continuously invested in training,
learning initiatives, and development programs to expand their
staff’s competencies. It has also organised business, leadership,
train-the-trainer, finance, operational management and enterprise
resource planning training for the management and staff.
Future Direction
The company plans to fine-tune its business continuity plans to
ensure that it can function seamlessly even through disruptions.
AEM is committed to enabling its customers to test with full
coverage for semiconductors or electronics modules, given that
devices are getting more complicated and conventional methods
make tests almost impossible. The company will explore expanding
its manufacturing capabilities in order to provide customers with
cost-effective solutions, while maintaining its proven track record
of delivering on time and scaling rapidly.

C O M PA N Y M I L E S T O N E S

1992

Loke Wai San, Founder and
Managing Director of Novo
Tellus Capital Partners, joins
AEM as Chairman

AEM incorporated

2017

2019
Acquisition of Afore Oy and Iris
Solution Pte Ltd

Acquisition of InspiRain
Technologies Pte Ltd

2011

2018

Acquisition of DB Design Group
Inc, SBR Technology Excellence
Award, Forbes Asia’s 200 Best
Under A Billion

Acquisition of Mu-TEST, SIAS
Investors’ Choice Awards, Forbes
Asia’s 200 Best Under A Billion, SBR
Technology Excellence Award

2020
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ASTEEL Sdn Bhd
Manufacturing Industry

www.asteel.com.my
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Information about the Company
In line with its vision and as part of its 5-year Master Plan, homegrown Sarawak company, ASTEEL Group, a subsidiary under
YKGI Holdings Berhad (“YKGI”), aims to be the leading building
materials solution provider in Borneo and around the region.
The 5-year Master Plan drives ASTEEL Group to achieve its longterm sustainable growth, ensuring shareholders’ value creation,
safeguarding its corporate reputation, strengthening its investors’
confidence, and most importantly, providing gainful employment to
Malaysians from all walks of life.
As they evolve with ever-changing market trends, ASTEEL has
strategically placed its focus on providing safe, strong, reliable
roofing, and building materials to its stakeholders. ASTEEL’s
mission to provide quality and affordable roofing and building
materials that everyone prefers is reflected in its tagline, ‘Affordable
Shelter for Everyone’, which is at the core of its business.
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the Group also works closely with various ministries and
government bodies in Malaysia, such as Kementerian Perdagangan
Dalam Negeri Dan Hal Ehwal Pengguna (KPDNHEP), Construction
Industry Development Board (CIDB), Jabatan Kastam DiRaja
Malaysia (JKDM), and Ministry of International Trade and Industry
(MITI), among others.

Affordable Shelter
for Everyone.

Achievements and Impact

Its value proposition and functional offerings to stakeholders are
also in line with the Government’s efforts to providing Malaysians
with access to more affordable shelter. ASTEEL continues to
demonstrate six core values for success: being sensitive to the
needs of its customers; ensuring the safety of its stakeholders
with sustainable safety processes; delivering a high return on
investment on the back of a strong team; ensuring speed on
delivery through technology and innovation; and committing to
sustainable development that meets the needs of the present and
future generations.
Corporate Culture & Company Activities
As one of the biggest integrated steel mills in East Malaysia,
ASTEEL gives back to the communities they live and serve in. In
line with ASTEEL’s CSR objective, ‘We Care We Share’, last year, they
had donated a van to a non-governmental organisation, Hope Place
(Persatuan Kebajikan Harapan Kuching), which the NGO uses for
its daily activities towards improving the lives of underprivileged
communities.
ASTEEL also takes care of the well-being of its employees and their
families. As an example, ASTEEL assisted with the refurbishment
of the home of one of its employees. The Group also organises
its annual Children Education Assistance (CEA) ceremony at the
end of every year towards furthering the education of employees’
children. To date, the CEA has benefitted a total of 162 children
and young adults from Primary 1 to Form 5, as well as diploma and
degree holders.
To ensure the safety and well-being of its stakeholders, ASTEEL
also adheres to international safety standards, such as the ISO
9001:2000 and ISO 9001:2015. To ensure regulatory compliance,

Currently, ASTEEL has over 300 employees and plans to create
1,000 jobs by expanding its business operations. As part of its
expansion plan, ASTEEL has set up various branches across major
cities and towns. With its headquarters in Kuching, ASTEEL has
branches in Sibu, Miri, Bintulu, Mukah, Kota Kinabalu, Tawau and
Klang. There are plans to open more branches in the northern
region of Sarawak, to offer roll-forming services and supply roofing
materials to local customers.
A very important milestone for ASTEEL Group is the Group’s
penetration into the overseas market, with the most recent one in
Manila, Philippines. Although a significant achievement, the Group
is not resting on its laurels; ASTEEL has also set up a branch in New
Zealand and is set to launch in Kalimantan, Indonesia following the
plan by the Indonesian Government to shift their nation’s capital
there.
Future Direction
ASTEEL believes that that the success of a corporation is dependent
on crucial factors such as implementing continuous improvement;
employee engagement and employee empowerment; researching
and adapting to the market needs and trends; and embracing
new technology to improve the quality of products, services, and
processes.
Most importantly, the Group has begun its Smart Manufacturing
journey to leverage technology. Smart Manufacturing will improve
the Group’s productivity, efficiency, and optimisation of resources
to continue producing quality products. The journey also includes
up-skilling initiatives to equip its workforce with future skills to
prepare them for the advent of the Fourth Industrial Revolution
(Industry 4.0).

C O M PA N Y M I L E S T O N E S

2013

- Commencement of
business operations in
Bintulu, Sarawak
- Relocation
of Corporate
Headquarters to
Wisma YKGI Klang
- ASTEEL Resources Sdn
Bhd was incorporated

- Magic Network Sdn Bhd
changed its name to
ASTEEL Sdn Bhd
- ASTEEL (Sabah) Sdn Bhd
and ASTEEL Bintulu Sdn
Bhd was incorporated
- Commencement of
business operations in
Kota Kinabalu, Sabah
under ASTEEL (Sabah)
Sdn. Bhd

2014

2015

- Commencement of
business operations
in Miri
- East Malaysia
businesses managed
under ASTEEL Group

Commencement
of business
operations in
Tawau

2016

2017

- Incorporation of
ASTEEL Ajiya Sdn.
Bhd.
- ASTEEL (Bintulu)
Sdn. Bhd. changed
its name to ASTEEL
Development Sdn.
Bhd

- Commissioning
of Pipe Mill 1 and
Mini Slitting Line in
Kuching to produce
steel strapping
- Commencement of
business operations
in Mukah

2018

2019

- Incorporation of ASTEEL
Dynamic Sdn Bhd,
ASTEEL Synergy Sdn Bhd,
ASTEEL (Sarawak) Sdn
Bhd, AS Tiles & Interior
Design Sdn Bhd and AS
Singai Sdn Bhd
- ASTEEL Synergy over
the operation of Teluk
Gong factory situated at
Pelabuhan Klang

- Incorporation of
ASTEEL Works
Sdn. Bhd.

2020

2021

- Incorporation of AS
Scaffolding and ASTEEL
(NZ) Private Limited
- Invested in AS Trans Paint
Sdn Bhd (formerly known
as Huadar Painting &
Contractor Sdn Bhd)
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Bahwan
CyberTek
www.bahwancybertek.com
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Bahwan CyberTek
Telecommunications & ICT Industry
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To enable
transformation
for businesses
through our unique
combination of
intellectual property
and innovative
business models.
Information about the Company

BCT in APAC

Established in 1999, Bahwan CyberTek (BCT) is a global provider of
digital transformation solutions in the areas of Predictive Analytics,
Digital Experience and Digital Supply Chain Management, and has
delivered solutions in 20 countries across North America, the Middle
East, Far East, Africa and Asia. Driving innovation through outcomebased business models, proven and powerful IP solutions, BCT is
a trusted partner for over 1000+ customers, including Fortune 500
companies.

BCT is in its sixth consecutive cycle of operations with offices, clients
and projects in the APAC region. The Group has offices in Singapore,
Brunei, Malaysia and Taiwan. The APAC team comprises over
300 full-time personnel, ranging from strategy teams, technology
experts, solution architects, subject matter experts and business
teams.

With strong capabilities in Digital Technologies, BCT has over 3000
associates with technical and domain expertise, delivering solutions
to the Oil & Gas, Telecom, Power, Government, Banking, Retail and
Supply Chain Management or Logistics verticals.
BCT is an IP-led enterprise that combines outcome-based business
models, cognitive solutions and growth accelerators to deliver highly
differentiated value to customers to help them achieve high levels of
efficiency and performance.
As a group, BCT has nine subsidiaries, two Joint Ventures and several
strategic partnerships. BCT has strategic partnerships with TIBCO,
Barnes & Noble, IBM, ZYCUS, ORACLE, Boxlight, SigFox, Microsoft,
Emendo Energy, Cloudleaf, Tekion, SingleStore, Lightbend, Sonatype,
Omnicomm, Allsec, GEP, Coupa and UiPath, to name a few.

The company is a growing at an aggressive pace in the region. Its
customers include some of the largest Government bodies and
agencies, Government ministries, port operators and shipping
corporations, drilling companies, contact centres and banks.
BCT has forged strategic partnerships with many industry-leaders
in the region. One such significant partnership is its longstanding
association with the Government of Brunei Darussalam. The
company helped set up Brunei’s first 24x7x365 non-emergency
National Contact Centre service to manage citizen complaints and
enquiries seamlessly. The project won the ‘Best Small Outsourced
Contact Centre’ and ‘Best Technology Innovation’ at the prestigious
‘Contact Centre World’ Awards Las Vegas, from among 1,700
contestants.
The APAC team has also made major headways in the digital
procurement space. It is a strategic partner of ZYCUS, Coupa and
GEP, industry-leaders in the e-Procurement domain. Recently,
BCT won the ‘Star Collaborator of the Year Award’ from ZYCUS in
recognition of its longstanding partnership with the company and
for delivering ‘customer experience excellence’ in executing highly
complex and diverse large-scale global projects.
The company has set up a specialised mobility CoE in Taiwan,
which delivers powerful Mobility solutions and has strong device
engineering capabilities to execute projects in emerging and
futuristic technologies.
The APAC team is led by a distinguished and prominent leadership
team. Shanthi Chandrasekar, Executive Vice President and Head of
Strategic Business Operations in APAC, won two notable awards
last year and is at the helm, overseeing the entire APAC operations.
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“BCT will explore futuristic technologies to provide differentiated, value-driven solutions to
customers.”

Corporate Culture & Company Activities
Corporate Social Responsibility (CSR) is given utmost importance
in the company. The organisation engages in both routine and oneoff CSR engagements in India and abroad. These engagements
are diverse ranging from conducting or organising an awareness
campaign to helping a social or civic body set up a digital centre.
CSR activities include Digital collaborator where the company
used its technology platform for crowdsourcing efforts to run fair
elections in the State of Tamil Nadu (India) and alert the Government
on calls for rescue from stranded citizens during the massive
floods of 2015. The company also organised citizen employability
& digital empowerment in Middle East. BCT forged a public-private
partnership with the Ministry of Manpower of the Sultanate of Oman
in 2006 for securing gainful employment in the knowledge economy.
Achievements and Impact
BCT has been recognised by global industry bodies, partners and
customers with prestigious awards. These include the Stanford
Case Study where BCT is the only company from the region to be

featured by Stanford University, the Kellogg Case Study where
BCT’s RETINA platform was featured among AI use cases with real
traction across a wide range of business functions and industries
and the OPAL Certification. This is a milestone achievement, as
OPAL (Oman Society for Petroleum Services) is an industry-leading
forum for Oman’s petroleum industry made up of 400+ oil and gas
companies.
Future Direction
As part of its long-term vision, the company plans to move into
the next orbit, by building and expanding its portfolio of products
and services. BCT will explore futuristic technologies to provide
differentiated, value-driven solutions to customers. It also plans
to expand its IP portfolio and grow its expertise across verticals,
including key verticals such as Energy, BFSI, Logistics, Retail,
Government, Oil & Gas and Telecom. In addition, BCT will continue
to explore newer geographies and expand further in existing
geographies. Its new business units have grown phenomenally and
continue to establish themselves as niche players. The company
also looks to attract investments and forge new partnerships with
adjacent technology companies and industry leaders.

C O M PA N Y M I L E S T O N E S

1999
Launched first product

Year of establishment with a
registered office in Chennai,
India

136

2002

2007

2005

2010

CMMI Level 5 certified, launched JV
Bahwan Excel with DHL

Launches Joint Venture Infoline
with Omantel and PEIE

1999

2005

2002

2007

Launches JV Comquest, products
RETINA, CueTrans and acquires drop
thought, Asymmetrix and becomes
SAP partner

Inaugurated BCT IT Park, became
Oracle Partner, launched E&U
practice

2011
2017

2017
2021

- Stanford does 2 case studies on BCT
- Chairperson conferred Legion of
Honour by French Government
- Expands and forges partnership
with TIBCO, ZYCUS, SingleStore,
Lightbend, UiPath, Sonatype,
Cloudleaf and several others
- Launched new practices
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Bahwan
CyberTek
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BDO Unibank, Inc.
Financial Services Industry

www.bdo.com.ph

138

Information about the Company
BDO Unibank, Inc. is a full-service universal bank in the Philippines
which provides a complete array of industry-leading products and
services. BDO’s principal markets include the top-tier corporate
market, medium-sized corporations and small- and mediumsized enterprises and the retail/consumer market. The Bank’s
customers are based primarily in the Philippines and include large
multinational corporations with local operations. As of end-March
2021, BDO is the Philippines’ largest bank in terms of consolidated
resources, customer loans, deposits, assets under management
and capital, as well as leads across most business segments that
include investment banking, private banking, rural banking, credit
cards, remittances and insurance brokerage.
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Achievements and Impact

We Find Ways.
BDO Unibank’s corporate mission is to be the preferred bank in
every market it serves while their corporate vision is to be the
leading Philippine bank and financial services company that
empowers customers to achieve their goals and aspirations,
combining its entrepreneurial spirit, international perspective,
and intense customer focus to deliver a personalised banking
experience that is easy, straightforward, and convenient, while
taking pride in building long-term relationships and finding better
ways to deliver offerings of the highest standard.
Corporate Culture & Company Activities
Commitment to Customers. BDO is committed to delivering
products and services that surpass customer expectations in value
and every aspect of customer service, while remaining prudent and
trustworthy stewards of their wealth.
Commitment to a Dynamic and Efficient Organisation. BDO is
committed to creating an organisation that is flexible, responds to
change, and encourages innovation and creativity, and adhering to
the process of continuous improvement in everything it does.
Commitment to Employees. BDO is committed to its employees’
growth and development and will nurture them in an environment
where excellence, integrity, teamwork, professionalism, and
performance are valued above all else.
Commitment to Shareholders. BDO is committed to providing its
shareholders with superior returns over the long-term.

BDO is one of the pioneers of sustainable energy finance, having
set up a Sustainable Energy Finance (SEF) Program since 2010.
Over the last ten years, the Bank has funded groundbreaking
renewable energy projects, pioneered innovative funding channels,
forged sustainable partnerships with international financial
institutions, and integrated environmental, social, climate, and
transition risks in its lending practices. As of 2020, the Bank funded
over P400 billion of sustainable finance projects, equivalent to
2,184 megawatts of the Philippines’ total installed renewable
energy capacity, and generating the following environmental and
social benefits: over 4.1 million tonnes of CO2 emissions avoided
per year, corresponding to removing more than 800,000 passenger
cars off the roads yearly, and growing almost 69 million tree
seedlings over a ten-year period.
In 2020, the Bank’s Sustainable Finance Framework was certified
and endorsed by Sustainalytics, a leading and independent
Environmental, Social and Governance (ESG) research and ratings
provider based in New York. This further strengthens the Bank’s
support for targeted and responsible projects that facilitate climate
resilience and promote inclusive economic growth.
Future Direction
BDO’s strategic initiatives over the medium-term serve as
groundwork for the Bank’s accelerated expansion and increased
client coverage. These initiatives include strengthening the Bank’s
nationwide presence especially in provincial areas and expand
mirco, small and medium enterprises. BDO will leverage client
relations through BDO Private Bank and increase investments and
wealth management access through BDO Trust and BDO Prime. It
will also institutionalise insurance as a tool for financial planning
and emphasise traditional protection. The Bank will continue to
build a secure and resilient IT infrastructure and focus on NextGen
IT update and end-to-end re-engineering of business processes.

BDO’s service philosophy tagline, “We Find Ways” embodies the
Bank’s customer-centric service culture that is instilled across the
Bank’s branches and personnel. The following “CORE” values serve
as guiding principles of “We Find Ways”:
“C” –
		
“O” –
		
“R” –
		
“E” –
		

“Customer-focus”: Having the customer’s objective in mind
in everything they do
“Out-of-the-box thinking”: Not constrained by traditional
ways of doing things
“Right attitude”: Going the extra mile knowing that the job is
not done until the client is satisfied
“Excellent execution”: Ensuring that the whole servicing
process works without a problem from beginning to end

C O M PA N Y M I L E S T O N E S

1976

Established as
Acme Savings
Bank

Merged with
Dao Heng Bank
Philippines

2001

2002

Acquired 1st
e-Bank’s banking
business

Acquired Banco
Santander
Philippines

2003

2005

Acquired UOB Phils
Branch banking
business

Merged with
Equitable PCI
Bank. Acquired
Amex Savings
Bank Philippines

2007

2014

Acquired Citibank
Savings, DB Trust
and Real Bank

Acquired One
Network Bank
(rebranded as
BDO Network
Bank)

2015

2016
Acquired RB Pandi
banking business

Joint Venture with
Nomura Securities;
Acquired exclusive
franchise of Diners
Club International
and full control of
Generali Pilipinas
Life (renamed as
BDO Life Assurance)

2019
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Brandt International
Sdn Bhd
Professional & Business Services Industry

www.brandtinternational.com
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Information about the Company
Brandt International Sdn Bhd is a multiple award-winning Malaysian
Company, which was founded in 2004 by Dato’ Munirah Looi, with
25 years of Corporate Experience, including 15 years in the Banking
sector. She has worked in many APAC cities and the US.
Brandt International Sdn Bhd started as a consulting and training
company in Customer Experience, Business Transformation &
Change Management consulting. Brandt has regional offices
in Singapore, Manila and Jakarta. As the business grew, Brandt
expanded its service offerings to Business Process Managed
Services in 2009, offering outsourced services in customer
management & support, sales and telemarketing, as well as IT
Helpdesk and back-office functions. The expansion powered a
consistent 29% p.a. CAGR revenue growth since 2009. Today,
Brandt’s growth is driven by high growth internet companies and
MNCs and focused on supporting markets in Malaysia, Singapore,
China, Hong Kong and Australia. In 2020, Brandt achieved a
record 35% YOY revenue growth with a record revenue at RM45m
(USD11m). In the last 12 months, Brandt International expanded
rapidly, doubling the total number of staff within six months; from
two offices to four and from a single floor to four floors.
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Achievements and Impact

To deliver Customer
Experience and
Business Value
to Clients through
People & Operational
Excellence.

Corporate Culture & Company Activities
Brandt’s Core Values of Integrity, Strive for Excellence, Respect for
Diversity, and the Spirit of Adventure are reflected in the culture
of the organisation allowing the team and the leadership to be
agile and to pivot successfully. Since the COVID-19 pandemic,
the shift has focussed internally to help employees manage
and adapt to the new normal. Employee Experience represents
one of Brandt’s key strategic drivers and theme, with a focus
on increasing empowerment and trust and monthly employee
engagement activities. This complements the quarterly Rewards
and Recognition Programmes to recognise high performers. All
employee engagement and team-building activities are driven by
employees, with support and guidance from the leadership.
Like any rapidly growing company, Brandt faced countless
challenges including hiring the right talents, managing the
COVID-19 pandemic and expanding the business beyond Malaysia.
In line with its Spirit of Adventure, the company quickly bounced
back and pivoted quickly. Brandt learned that the best approach in
hiring was to “hire for attitude and train for skills”; and “slow to hire
but quick to fire”.

When the pandemic hit in 2020 and the first lock-down was
enforced, Brandt was faced with the immediate challenge of
revenue protection and job security of its people; managing
clients’ expectations; ensuring staff had the relevant tools to
Work from Home; and managing real-time information and
interpretation of policies. Brandt made significant investments in
Digital Transformation in 2019 and thus there were only minimal
disruptions in its operations. Brandt’s leadership is constantly
adapting to changes in the market with quick and tactical
decisions. The Brandt Pandemic Task Force was set up to map
out a cohesive strategy and action plans. Scenarios and “wargames” were debated and played out in daily virtual meetings,
enabling large teams of up to 200 people to work from home with
no disruptions to service, quality and performance. The task force
also ensures that all lines of communications remain opened to
both internal staff and external stakeholders. Foreseeing the
challenges ahead, Brandt also embarked on internal wellness and
leadership programmes to ensure that the financial concerns and
overall wellbeing of the staff were taken care of. This enabled the
teams to challenge themselves to achieve more, to reinvent the
ways to serve clients as well as to shape how the future workspace
and roles would be.
With Covid-19 and the closing of many borders, accessibility
continues to be a challenge. In line with its regional goals, Brandt
moved to invest in smart partnerships and collaboration to enable
the company to scale beyond Malaysia.
Future Direction
Brandt’s goal is to accelerate its growth plans to achieve a company
valuation in excess of RM200m (USD48m) by 2023. In 2020, Brandt
invested in developing an internal competency framework to grow
its workforce. Empowering and enabling them to succeed is seen
as critical to organisational growth and expansion. In parallel,
Brandt will be using its existing track record in telco, fintech,
e-commerce, and high-growth internet companies to secure fastgrowing clientele in the region. The strategic intent is to strengthen
the business development capabilities for external outreach in new
countries and new sectors and strengthen value-added offerings
through AI-IT enabled platforms.

C O M PA N Y M I L E S T O N E S

2004

Founded
primarily as
a Consulting
& Training
Organisation

Expanded into
Singapore,
Indonesia &
Philippines

2006
2008

2010

Tripling revenue
and addition of
HR Outsourcing
as a core service
offering

Multimedia
Super-Corridor
(MSC) Status
for preferential
government
incentives

2012

2013

Breakthrough
revenue exceeding
20M with
Business Process
Outsourcing as
a new service
offering

Selected by
MATRADE
for mid-tier
companies
development
program

2014

2015

Added a second
delivery site to
further expand HR
& Business Process
outsourcing
capabilities

Record revenue
with tripling of
workforce due
to increased
e-Commerce
growth

2020
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CITIC Telecom International
CPC Limited
www.citictel-cpc.com

Telecommunications & ICT Industry
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Innovation Never
Stops”, CPC strives to
become enterprises’
“Technology-Driven
Digitalisation
Enabler.

Information about the Company
CITIC Telecom International CPC Limited (CPC) is a wholly owned
subsidiary of CITIC Telecom International Holdings Limited. Founded
in 2001 to pioneer SSL VPN enterprise connectivity for businesses
operating between Hong Kong and mainland China, CPC now
offers a complete suite of enterprise connectivity, cloud computing,
information security and data centre solutions, all created with bestin-class technologies licensed from top global vendors.
CPC’s “global-local” approach brings a world-class, global
infrastructure and presence directly to the customer with native,
localised expertise. CPC’s global footprint covers 160 countries.
Its worldwide infrastructure comprises 160 points of presence, 18
Cloud service centres, 30+ data centres, and two dedicated 24x7
Security Operations Centres.
CPC’s corporate values pervade all operational aspects and
comprise the three pillars of People (commitment to professionalism
and continuous expertise development), Process (attaining and
delivering quality), and Technology (leveraging the potential of

innovative technology to create results). CPC’s long-term vision is to
be the predominant service provider of innovative ICT solutions and
services empowering the ongoing success of its global enterprise
customers.
Corporate Culture & Company Activities
Innovation is crucial to CPC, with its motto “Innovation Never Stops.”
This culture enables CPC to successfully navigate the dynamic ICT
market as a sustainable organisation able to respond quickly to,
and proactively anticipate, emerging paradigms, evolving business
models, and even changing society. This has led to highly successful
flagship products, all conceived of, developed and delivered to
customers through a combination of great ideas and focus.
With ISO certifications in multiple areas of operational, technology
and environmental excellence, CPC fosters a “creative culture”
encouraging organisation-wide innovation with an environment that
helps employees solidify a creative mindset, accepting challenges
as a natural process of innovation and champions an attitude that
allow risk-taking.
Corporate Social Responsibility is integral to CPC’s culture, aligning
with the personal values and sense of community contribution of its
1000+ staff. As a certified caring company, CPC has participated in
many meaningful CSR activities, and even initiated its own, including
for the environment (Earth Hour, Hong Kong Green Day), health &
hygiene workshop, the Youth (CPC Young Force Program, STEM
Internships), and others (Fair Trade Quinoa, World No Tobacco Day).
CPC also cultivates staff morale with team-building activities that
engender company-wide interactions and collaboration.
Achievements and Impact
Since inception, CPC has positively impacted enterprises, and today
serves over 15,000 customer sites across 160 countries. These
businesses benefit from CPC’s innovative enterprise solutions
comprehensively covering connectivity, security, cloud computing,
data centre, and other crucial ICT areas. CPC has helped these
organisations save money, increase productivity, expand markets,
achieve new goals and survive crises.
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“Since inception, CPC has positively impacted enterprises, and today serves over 15,000 customer
sites across 160 countries.”

In recognition of its achievements, CPC has won many regional
and global industry awards for excellence in technology, customer
service and operations. By astutely anticipating future trends and
customer needs, CPC has grown its products and services portfolio,
expanded geographic coverage, partnered with top tier technology
vendors, and developed its own in-house innovations, all translating
into real-world positive results.
CPC actively cultivates the expertise of its 1000+ staff at over 24
global offices across broad topics of technical, business and soft
skills, such as ICT, productivity, compliance, creative thinking, and
personal health, expanding knowledge, insights and experience.
CPC’s management trainee program is carried out annually to
nurture new talents.
Future Direction
CPC is committed to a time-tested methodology of researching,
analysing and executing innovative solutions for the enterprise
market.

CPC’s motto of “Innovation Never Stops” is encapsulated in
its formalised strategy of “Intelligence and Communications
Transformation MiiND” (ICT-MiiND), whereby using cognitive
thinking, digital tools and algorithms to correlate different business
scenarios, CPC develops automated, multi-dimensional analysis
and assessment. The ICT-MiiND strategy continuously enhances
CPC’s computational intelligence with machine learning and deep
learning, in order to offer relevant responses that solve different
business challenges and IT incidents with proactive solutions.
These solutions optimise usage of technological innovations such
as Big Data, Artificial Intelligence, Augmented Reality, Internet of
Things and Blockchain.
Examples of CPC’s ICT-MiiND successes include its “AR Remote
Hand” (a pioneering Augmented Reality tool to amplify field
engineer productivity, reducing physical staffing in datacentres,
especially during a pandemic crisis), an innovative new Thermal
Imaging System leveraging cloud computing and data analytics to
boost workplace hygiene and safety, a blockchain-based Business
Workflow Tracking System that works seamlessly across all
business applications to facilitate auditing and CPC’s continuing
ability to successfully support its enterprise customers with leading
edge ICT solutions.

C O M PA N Y M I L E S T O N E S

2001

CPC launched its
MPLS VPN Services
in Greater China with
6 PoPs

144

CPC launched
its Information
Security Services
and built its first
SOC in Hong Kong

2006

2011

CPC launched its data
center in BaoShan,
Shanghai

CPC launched its
Cloud Computing
Services and shifted
from being an IT
player to ICT player

2014

2017

CPC setup its Research
& Development Centre
in Chengdu

CPC acquired Linx
Telecommunication
and renamed it to
CITIC Telecom CPC
Europe

2018

2019

CPC launched its
“DataHOUSE™ AR
Remote Hand”
Solution

CPC launched its
Secure SD-WAN and
Multi-Cloud Connect
Solutions

2020

2021

CPC launched
its “ICT-MiiND
Strategy”, becoming
enterprises’
“Technology-Driven
Digitalisation
Enabler”
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Converge ICT
Solutions Inc.
Telecommunications & ICT Industry

www.convergeict.com
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Information about the Company
Converge ICT Solutions Inc. is a home-grown technology company
that began in Angeles City. Unlike entrepreneurs in the 1990s
that set their sights in Manila, Converge Founder and CEO Dennis
Anthony H. Uy started the business to first serve the community
that nurtured him. Converge (then named ComClark) started
as a cable provider in the mid-90s, providing crucial news and
entertainment to the region ravaged by the destructive eruption of
Mt. Pinatubo.
Keeping pace with technology, ComClark diversified into internet
service through partnerships with telecommunication giants.
ComClark invested in fibre optics in 1996 and so began Converge
ICT Solutions Inc. After a decade of gradual investment and
securing regulatory approvals, Converge began in earnest in 2012.
Today, Converge is the fastest-growing high-speed fixed broadband
operator in the Philippines, servicing Residential and Enterprise
customers. Aligned with its Founder’s mission, Converge’s purpose
is to bring world-class technology to Filipinos.
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Achievements and Impact

Empowering
Filipinos to
Experience Better.

Converge recently reported its stellar first quarter performance
on May 2021. It saw an 83.6% Year-on-Year revenue growth in
Q12021 to reach to P5,547 million. Its subscriber base increased
by 92% YoY, now reaching 1,182,000 residential subscribers in the
first quarter. Staying true to its reputation as the fastest growing
fixed broadband operator in the Philippines, Converge deployed
almost 0.5 million new fibre-to-the-home ports during the quarter,
allowing the network to reach more than 7.1 million homes. The
company is on track to reach the target to cover approximately 55%
of households in the Philippines by 2025.

Corporate Culture & Company Activities
Converge is currently building an organisational culture that is
characterised by bottom-up corporate governance where there
is collective engagement between operational units in decisionmaking. As the pandemic has prevented company-wide activities,
corporate governance-boosting initiatives among employees has
been done online. In 2020, Converge’s human resources conducted
a series of training on data privacy protection practices, anticorruption vigilance, and a vaccination promotion programme for
its 2,300 employees plus the 700+ employees of its subsidiary
Metroworks ICT.
Converge has been active in supporting health programmes
in Angeles City, in the province of Pampanga. Among the major
corporate social responsibility (CSR) initiatives is its donation of
PHP 5 million for the rehabilitation of the city hospital of Angeles.
When the COVID-19 pandemic hit the country in the first quarter
of 2020, Converge immediately donated 500 personal protective
equipment (PPE) to different local government units in Pampanga
and Tarlac. For its employees, it immediately implemented a
telecommuting arrangement. Scaling up its CSR drive, Converge
recently partnered with the Department of Education to provide
fibre connection to public schools to enable access to online
learning materials.

As of April 2021, Converge’s expansion to the Visayas and
Mindanao regions has hit significant milestones with its fibre
cables reaching the shores of major VisMin cities in April. The first
phase of the backbone expansion project aims to complete seven
inter-island subsea cable links, to allow Converge to complete a
nationwide backbone stretching from the northern tip of Luzon
to the Philippine’s main southern island of Mindanao. Five links
have been completed and Converge is on track to complete the
remaining two links within the current quarter, and will be launching
services in VisMin by the second half of 2021.
Future Direction
Converge is currently completing its domestic fibre backbone
and its distribution network to widen its reach and ramp up its
subscriber base, especially among Filipino enterprises. It will soon
venture into new markets in Visayas and Mindanao.
Converge is also considering other complementary technology to
fibre to provide broadband connection such as satellite technology.
This is aligned with its goal to reach the unserved and underserved
areas in the Philippines as there may be some areas unreachable
by fiber. Moving further, after Converge deepens its reach into the
B and C segments, it plans to foray into the D and E market with
product offerings aimed at enhancing the digital experience of
these two segments.

C O M PA N Y M I L E S T O N E S

2007

Secured a $ 225 million investment from
Warburg Pincus to accelerate network
expansion

Converge is incorporated in Pampanga

2019

2019

2021
IPO in the Philippine Stock Exchange

Began the construction of the
domestic fiber backbone connections
to Visayas and Mindanao

Announced partnership with Keppel Midgard Holdings
on capacity lease on the Bifrost Cable System

2020
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E.SUN Financial
Holding Company Ltd.
Financial Services Industry

www.esunfhc.com/en
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Information about the Company
Founded in 1992, E.SUN was named after Mt. Yushan, symbolising
its vision: “To become the bank of overall excellence and the
most respected company in Taiwan.” Well known for its excellent
corporate governance, E.SUN is professionally managed and is the
only bank in Taiwan with no affiliation with the government or any
family. E.SUN aims to achieve three goals, excellence in business
performance, corporate social responsibility and sustainable
development. Currently, E.SUN has 139 branches in Taiwan and
28 overseas operating sites in 9 countries and regions offering
various banking services. The E.SUN Volunteer and Social Welfare
Foundation and E.SUN Culture and Education Foundation were
established to fulfil corporate social responsibility. Under E.SUN’s
“Golden Seeds Project”, more than 160 libraries have been built
in rural areas to promote elementary education. E.SUN actively
incorporates Environmental, Social, and Corporate Governance
(ESG) into its business. It is the only financial institution in Taiwan
which has been listed in Dow Jones Sustainability Indexes (DJSI)
for 7 years in a row, and is ranked 4th in Asia and 7th worldwide in
the banking sector.
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Achievements and Impact

Named after the
highest mountain in
Taiwan, committed
to being the best
Taiwanese bank.

E.SUN develops it business with three strategies, overseas
market expansion, digital transformation and risk management.
From 2012, E.SUN carried out a strategy to become a regional
bank in Asia. Within a short period of time, E.SUN completed the
expansion of its overseas service network from only Hong Kong
and the U.S. to 7 countries — Japan, Australia, Singapore, China,
Cambodia, Myanmar, and Vietnam. Now, the overseas operating
sites contributes to about 20% of total profits and the percentage
is expected to increase in the future.
Digital transformation is a key business strategy for E.SUN.
Artificial Intelligence and Robotic Process Automation have been
widely applied to many aspects at E.SUN. E.SUN aims to build a
payment ecosystem in Taiwan to enable customers to use digital
financial service easily and conveniently.
Future Direction

Corporate Culture & Company Activities
E.SUN regards procedures and policies, human capital, and
information technology as the three pillars for long-term
development. Based on its belief that “employees are the most
valuable asset”, structured human capital development and training
systems have been built and regularly improved. In different stages
of their career path, employees are given different training courses.
On-the-job training is provided to existing employees, including
physical and online training modules, job rotation and mentoring
programme.
E.SUN actively promotes a culture of innovation and creativity.
More than 10 years ago, E.SUN set up one of the earliest data
analysis team in Taiwan’s financial industry, which was responsible
for providing analytical services to support marketing and risk
management. In 2015, E.SUN established the first digital banking
division. In 2019, the Artificial Intelligence Finance Division was
set up to introduce AI applications into banking and financial
services. Tech-related employees account for over 12% of E.SUN’s
employees, giving E.SUN a strong advantage in the Fintech and
digital banking domains.

E.SUN moves into its fourth decade of operation next year with a
new strategic goal “To become the most distinctive and exemplary
bank in Asia.” To achieve that goal, firstly, E.SUN will accelerate its
overseas business development by investing in infrastructure and
enhancing cooperation across its service network. Secondly, E.SUN
will continue to invest in Fintech and digital transformation, making
digital financial service more accessible to everyone and creating
greater value for customers. Thirdly, robust risk management is
a key to steady growth. E.SUN will refine the mechanism of three
lines of defence to effectively manage existing and emerging risks.
Lastly, E.SUN will incorporate ESG into its business with the aim of
sustainable development.
E.SUN is the first financial institution in Asia to adopt a 1.5°C climate
target. By 2027, all of E.SUN’s proprietary domestic buildings will
be converted into green buildings. Furthermore, 100% renewable
energy will be used at domestic business locations by 2030 and
E.SUN will achieve net-zero carbon by 2050.

C O M PA N Y M I L E S T O N E S

1992

Establishment of E.SUN
Financial Holding
Company Ltd

Establishment of
E.SUN Bank

2002

2011

Acquisition of Chunan
Credit Cooperative,
became the top 3
private-sector bank
in terms of branch
numbers

First constituent of Dow
Jones Sustainability
Indexes (DJSI) in Taiwan’s
financial industry

2014

2019

Overseas service
network expanded
to 28 operating
sites in 9 countries

Completion of core
banking system
transition, the biggest
IT upgrade in history

2020
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Everise
Professional & Business Services Industry

www.weareeverise.com
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Information about the Company
Everise is a leader in customer experience outsourcing, offering
high-growth start-ups and Fortune 500 companies the talent, tools
and technology they need to rapidly scale their brands across
markets. Founded in 2016 with a vision to disrupt the Business
Process Outsourcing (BPO) industry, Everise has since risen rapidly
to include 11,000 champions across seven countries.
From the beginning, Everise has remained committed to their
values: being people-first, celebrating diversity and incubating
innovation. Through disruptive outsourcing solutions, Everise
helps Fortune 500 companies and renowned unicorns scale
their business; making them more competitive, innovative and
enabling them to act with speed. Their end-to-end offerings include
Customer Experience (CX), Digital Experience (DX) and Product
Experience (PX) solutions that have proven results.
Cutting-edge solutions include multilingual, native language voice
intelligence solutions, AI-powered chatbots, virtual help desk
assistants, as well as enabling pre-release field and beta testing
of Internet of Things (IoT) products, among traditional services.
Everise is the first BPO to offer proprietary AI-products and a
comprehensive line of Smart Home, IoT and software productfocused solutions, backed by Systematic Insights®: a proprietary
data-driven methodology for improving CX by helping their clients
perfect their products, which became a registered trademark in
April 2020.

APEA 2021 REGIONAL EDITION | CORPORATE EXCELLENCE CATEGORY

all locations collaborate with local charities and school programs
to be active in their communities. Other team building activities
include Everise Kudos, Rockstar Awards, Music Videos and Virtual
Roundtables.

Everise digitally
evolves the
customer and
product experience
for some of the
world’s most loved
brands.

Achievements and Impact
COVID-19 has accelerated the adoption of digital technologies.
The company’s strategic goal is to evolve businesses from
the experience economy into the virtual experience economy.
Meaning they offer solutions to make a change in the way
businesses operate. In 2020, Everise overcame these challenges
by strategically positioning itself as a leading global enabler of
home-based customer and product support, marketing it’s resilient
company culture and launching new markets, including the most
recent launch of Japan in October 2020. In the process, they grew
revenues by 30%, achieved industry leading net promoter score
(NPS) scores and improved their employee referral rating.

Corporate Culture & Company Activities
Everise believes that putting people first is the only way to
improve the customer experience. They are able to attract and
retain outstanding talent because of their award-winning culture.
Healthcare, tuition assistance programmes, paid time off, a
retirement savings plan, and flexible spending accounts are
among the company’s best-in-class benefits. Experience Centres
are developed with staff wellness and leisure spaces in mind, with
the goal of improving employee experience and encouraging team
cohesion. Everise also boasts a “no dress code” policy, which
allows everyone to feel at ease and show their individual style.
Everise has a number of programmes for its employees, including
Everise Accelerator, which aims to quickly advance champions
into supervisory and managerial positions through an immersive
instructor-led training programme, Everise Career Development,
which matches promising employees with department leaders
who provide career coaching and skill development, and Everise
University, a learning platform. Under the Everise Cares programme,

Everise has spent millions of dollars building its people, tools,
infrastructure, and security standards to allow employees to work
remotely. They designed remote recruiting, virtual training and
onboarding, and business intelligence as well as other homebased activities. As a result the company can deliver all of their
solutions from home, including omnichannel customer service,
tech support, fraud detection, community moderating, chatbots,
and natural language interactive voice response systems.
Future Direction
Everise recognises that deciding whether to work remotely or in
an office is a lifestyle decision made by our employees, not just
by their clients. In fact, according to a recent study done by the
company, 96% of its employees said they would prefer a mix of
home and office work. Everise envisions their Experience Centres
transforming into Experience Hubs, where their Champions will be
able to spend a portion of their time if they so desire.
One of the company’s main objectives is to be the world’s leading
technology-enabled outsourcing company. They expect to continue
to grow organically over the next 6-12 months, as well as complete
at least two acquisitions to augment their capabilities and market
offering in 2021 in the European, Indian, and Singaporean markets.

C O M PA N Y M I L E S T O N E S

2016

- Started a work-at-home pilot
program in the U.S.
- Globee, a multilingual hub in
Malaysia, was launched as a Joint
Venture with UBASE, from Korea
- Acquisition of AI company, HyperLab,
from Malaysia
- Acquisition of IoT company, Trusouce
Labs, from the U.S

- Founded Everise, with a vision to
create the next-generation CX
transformation company
- Acquisition of U.S. based company
C3/CustomerContactChannels

2018

2019

- Launched Everise Japan, known as
GBJ Services in the market
- Brookfield acquisition of Everise, the
largest of a CX/BPO company

- Everise rebranded Experience
Solutions launched
- 95% of Everise’s workforce
transitioned into a workforce
management (WFM) model

2021

Exage launch, a one-stop-shop for businesses to
digitally evolve their customer’s experiences

2020
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EVERLIGHT Electronics Co., Ltd.
Manufacturing Industry
www.everlight.com
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One source for
every need.

Information about the Company
EVERLIGHT Electronics Co., Ltd. was founded in 1983 in Taipei
by Chairman Robert Yeh. The company has over 39 years of R&D
experience with an excellent brand reputation. EVERLIGHT is the
top five in the competitive LED market. The company’s products are
manufactured and packed in-house to guarantee maximum quality.
The company’s products cover a diverse portfolio consisting of High
Power LEDs, SMD LEDs, Lamps, Lighting Components, LED Lighting
Modules, Digital Displays, Opto-couplers and Infrared Components.
Today, EVERLIGHT is a global company with over 6,400 employees
based in China, Hong Kong, Japan, Korea, Singapore, Malaysia, India,
Germany and U.S.A.

blowers. All reported cases are thoroughly investigated and stern
action taken against anyone found guilty.

Corporate Culture & Company Activities

Achievements and Impact

EVERLIGHT is committed to professionalism and integrity, and
adheres to the principles of law-abiding management to ensure fair
trade and fair competition. The company adheres to its business
objectives in bidding for projects and executing contracts. To ensure
its fair trade principle EVERLIGHT requires its employees not to
make requests or accept gifts and kickbacks when carrying out their
duties. Employees are encouraged to report anyone who violates
this principle and the company ensures the confidentiality of whistle

EVERLIGHT’s headquarters is in New Taipei City with manufacturing
plants in Tucheng and Shulin District, New Taipei City, Yuanli and
Tongluo Township, Miaoli County, and Suzhou and Zhongshang in
Mainland China. The company has a professional R&D, sales and
marketing team. EVERLIGHT is a multi-national company with a
workforce of approximately 5,407 employees.
In 2019, the trade conflict between US and China resulted in a decline
in demand in the LED industry which reduced the client-end inventory
level in the industry. Faced with a tough industry environment,
EVERLIGHT adjusted its product portfolio, rigorously controlled the
level of inventory, and actively developed new application products
for the automobile, industrial control and medical devices. In the
future, EVERLIGHT will not only continue to seek quantitative growth
but also focus on qualitative improvement. In the high-tech industry.
EVERLIGHT is committed to ensure customer satisfaction by
delivering high quality products with on-time delivery, and instant
service. EVERLIGHT also provides integrating and planning
systems for precision material, process equipment, and parts and
components required by trading agents, sales agents, and LCD and
LED industries.
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“In future, EVERLIGHT will not only continue to seek “quantitative” growth but also focus more on
the “qualitative” improvement.”

Future Direction
EVERLIGHT’s long-term development plan focuses on the
development of energy-saving LED lighting of higher efficiency
and brightness. In addition to providing products and services for
customers, premium and highly efficient LED lighting components
and products are developed and produced to replace traditional
lighting equipment in line with the global energy saving trends. With
this achievement, EVERLIGHT leads Taiwan in the lighting area for
the next generation. In addition, a more closely linked international

supply chain and partnership relations have been established in
cooperation with up and downstream manufacturers to reduce
production costs and increase profitability. The global market share
has been expanded to strengthen overall corporate competitiveness.
Taiwan serves as the command centre for R&D, marketing and
operation management to realise the goal of sustainable operations
and fulfil social responsibility.

C O M PA N Y M I L E S T O N E S

1983

EVERLIGHT
was founded
with LED Lamps
and Displays
production lines

154

Introduced
infrared
products on
the markets

1984

1990

Selected
as Original
Equipment
Manufacturer
(OEM) partner
by SHARP

Selected
as Original
Equipment
Manufacturer
(OEM) partner by
QT Opto in USA

1994

1999

Company stock
publicly listed and
began trading in
Taiwan

Selected as Green
Partner by SONY

2003

2007

Shulin
Headquarters
in Taiwan was
established

EVERLIGHT started
to invest and build
the Shulin Factory

2011

2015

Became top 5
worldwide LED
company

Tongluo Plant
in Taiwan
established

2017

2021 One Source for Every Needs
With diversified comprehensive portfolios,EVERLIGHT is able to offer a total
solutions in order to fulfil all demands at one stop purchasing experience. In the
meantime, all EVERLIGHT products are RoHS Compliant, contributing to a
sustainable and environmental-friendly lifestyle around the world.

COB

Backlight

Optical
Infrared LED Sensors
Signage Digital Display
Lamp
LED
Automotive
LED
LED
Flash LED
LED

lm/w
5630X

IR91

Light, Small and Thin

Photo Coupler

Highly Competitive Cost and Performance

Headlamp

3535

EL071L

3.3V and 5V CMOS compatibility / High CMR > 10,000 V/us

www.everlight.com

EVERLIGHT Automotive LED Lights offer Safe Driving
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Farglory Life Insurance
Co., Ltd.
Financial Services Industry

www.fglife.com.tw
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Information about the Company
Established in 1993, Farglory Life Insurance Co. Ltd. is the life
insurance arm of the Farglory Group and is committed to the
development of Taiwan’s life insurance market. In Taiwan, one out
of every 10 policy holders are insured by Farglory Life. From its
establishment, Farglory Life’s brand vision is to provide protection
to over 2.3 million families in Taiwan. It holds on to the belief of
“popularisation of capital and transparency of operation”, and is
the only life insurance company in Taiwan established through a
public stock offering.
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Achievements and Impact

Dream Bigger. 
Do Together.

Farglory Life’s business has been increasing with over 6,000
employees, more than 7 million effective policies with assets over
NT$600 billion. The Company received twA+ rating of Taiwan
Ratings for 5 consecutive years and EPS2.61 with a net profit of
NT$3.2 billion after tax in 2020.

Corporate Culture & Company Activities
Through diversified marketing channels, including traditional
agencies, group insurance, brokers and online insurance platforms,
Farglory Life provides professional policy plans and consultancy
offline and online. Farglory Life has been focussing on innovation
for medical insurance and life insurance plans. It aims to be the
most trust-worthy insurance company in Taiwan by offering
added value services and products, more humane products and a
diversified range of quality services.
Farglory Life’s corporate social responsibility activities involve
environmental sustainability and caring for the society and include
events such as health advocacy, caring for rural residents, youth
training and family care. All employees are encouraged to be
involved in these activities.

Farglory Life has been actively pursuing insurance professionals
for many years through various recruitment channels to get the
best new talents and strengthen the business team. The Company
uses convenience and speed of digital technology to promote
mobile insurance applications and online settlements of claims.
Multiple channels have been set up to meet customer satisfaction
and to garner feedbacks.
Future Direction
In 2021, Farglory Life adopted a new corporate identity that
reflects the corporate business philosophy of Dream bigger, Do it
together which emphasises close collaborations with the market,
consumers, partners, suppliers and investors. It also reflects
the Company’s support of insurance and social security through
simplicity, innovation of digitalisation and competitive youthoriented business strategies. Farglory Life remains devoted to the
concept of fair treatment for customers, attending to the needs of
customers wholeheartedly and providing each policy holder with a
safe and secured life.

C O M PA N Y M I L E S T O N E S

1993

The headquarters of
Farglory Financial Centre
was established

Farglory Life was established on
December 10,1993

2015

2019
First received twA+ rating
of Taiwan Ratings

Listed on the Xing OTC
Market

2013

Cultivating elite talents in
campus and sponsoring
cross-industrial sports
education

First self-issued “Corporate
Social Responsibility Report”

2016

2021

Start with a new corporate
identity

2020
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Mr.Vitai Ratanakorn
President & CEO

Government
Savings Bank
Financial Services Industry

www.gsb.or.th
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Information about the Company
Government Savings Bank (GSB), Thailand was established as the
Savings Office on 1 April 1913 to encourage people to recognise
the importance of savings and instil savings habits among
Thai people. At present, GSB provides comprehensive financial
services to three customer segments — Grassroots Customer and
Government’s Policy Supporting Group; Personal Customer Group;
and Business and Public Sector Customers Group. GSB offers a
variety of financial products including deposits, loans, electronic
financial services, insurance business, investment business along
with the development and upgrading of quality of life of grassroots
customers and small entrepreneurs.
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Achievements and Impact

Beyond Banking,
the Bank for
Society.

GSB has a network of service channels including 1,082 branches/
point of services nationwide covering 6 regions with digital
channels and banking agents. There are 21,977 officers in total,
5,598 persons at the Head Office and 16,379 persons at Regional
Offices. GSB’s financial standings have grown with continuous
growth in deposits and loans. Non-performing loans are also kept
at a minimal level with careful supervision and risk management.
The Bank’s capital adequacy ratio is higher than the criteria set by
the Bank of Thailand.

GSB’s Vision is “To be a leader in promoting savings for sustainable
national development, enhancing the happiness and security
of the people for sustainable national development with digital
technology”. Its Mission is “to promote savings and create financial
disciplines; to support investment and development; to promote
and upgrade grassroots economy as well as small and medium
enterprises to reduce inequality and increase competitiveness;
to be the Bank for society and environment; to provide fullfledged financial services with modern digital technology, beyond
expectations and under acceptable risks; and to operate the
business with professional management and good governance.
Corporate Culture & Company Activities
GSB’s core value is the “GSB Way”. It encourages employees to
give for the greater good i.e. volunteering, helping and uplifting the
lives of the community and the society and to work with honesty
and uphold the good ethics. Seeking possibilities is also part of the
GSB Way where employees are encouraged to develop themselves
to keep up with knowledge and technology and be innovative. The
third element of the GSB Way is to be brave beyond boundaries and
dare to do things different and to work as a team to achieve goals.
GSB Way is used to define corporate culture as a guideline for the
best practices in the company.

GSB also looks after its stakeholders both in internal and external
sustainability, by strengthening the local economy, society and
community. In the digital age, GSB has a HR transformation
strategy that promotes creativity, innovation and upgrade Digital
Banking. GSB also upholds good corporate governance by
ensuring its Integrated Governance Risk and Compliance meets
international standards.
Future Direction
GSB’s long-term roadmap focuses on its role as a Social Bank,
which aims to reduce inequality and create fairness in society,
with the concept of “Making Positive Impact on Society”. It is also
in accordance to Sustainable Development Goals of the United
Nations i.e. to reduce poverty and inequality that takes into account
social and environmental responsibility in every business process.
Moreover, GSB has signed Principles of Responsible Banking
with the United Nations Environment Program Office on finance
initiatives (UNEPFI) aiming for sustainable banking in line with the
environmental, social, and corporate governance (ESG) principles.

C O M PA N Y M I L E S T O N E S

1913

HM King Bhumibol
Adulyadej designated
the Savings Office to be
a Government Savings
Bank

HM King Vajiravudh
enacted an act to
establish the Savings
Office to instil savings
habits among Thai
people

1946

1947

Piloted “School Banks”
to promote savings
among students

Increased its role of
being a source of loans
for government and
state enterprises

1998

2002

Supported the village
fund to be
“Community Financial
Institutions”

Supported
establishment of
“Village Fund” to
provide financial
services to communities
across the country

2009

2020
Launched
Mobile Banking (MyMo)

Started using the
“Core Banking System”

2004

2015

Thailand Quality Award,
Winner 2020 for Performance
Excellence
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Gwo Xi Stem Cell Applied
Technology Co., Ltd.
Healthcare, Pharmaceutical &
Biotechnology Industry

www.gwoxi.com.tw
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Information about the Company
Gwo Xi Stem Cell Applied Technology Co., Ltd. (Gwo Xi), a Taiwanheadquartered biopharmaceutical company was established
in 2004. Gwo Xi applies stem cell technology to innovate new
applications in regenerative and preventive medicines, set up
health-examination platforms and develop innovative stem cell
drugs.
Gwo Xi established its first base, Stem Cell Research and
Development Centre in Taiwan. Through self-developed platforms,
Gwo Xi rolled out an entirely new generation medicine, gene
regulated cell therapies. Utilising these cell therapies to replace
damaged or degenerated tissues brings the potential to restore or
regenerate lost functions. A number of these new stem cell drugs
are currently undergoing human clinical trials.

APEA 2021 REGIONAL EDITION | CORPORATE EXCELLENCE CATEGORY

Achievements and Impact

Innovation,
Outstanding,
Responsibility.

Gwo Xi has achieved several significant accomplishments which
included establishing the Core Technology: Nigiro-Med® modular
design cell manufacturing platform and promoting new stem cell
drug into clinical trials.
Bringing the concept of the semiconductor manufacturing process
into the field of stem cell manufacturing, Gwo Xi established the
Production Technology Platform of Pharmaceutical Grade ADSC
Products (a patented-manufacturing platform), which includes
isolation, purification, expansion, storage, filling, package and
transport of human stem cells. Gwo Xi has developed the innovative
technology platform for the production of pharmaceutical-grade
fat stem cell medicine through Industry-university cooperation.
The processes become “Modularisation” and modular design
increases the manufacturing capacities by more than 5 times. This
progression means that stem cell could start volume production
and successfully move into the business stage.

Besides new drug development, Gwo Xi also manufactures drugs.
Anticipating robust demand for stem cell medicine, Gwo Xi has
build an advanced PIC/S GMP factory in Taiwan. The factory
integrates an intelligent manufacturing and cryopreservation
system and targets an output of 100,000 vials of drugs per year
using the cutting-edge technology.

In order to achieve process standardisation, innovation and
compliance with regulatory requirements, Gwo Xi has been actively
investing in the development of the new stem cell drug of many
unmet medical diseases since 2010. The company has actively
established core technologies through cooperation with industry,
official, university and medical fraternity. Three new stem cell
drugs were successfully promoted to clinical trials by June 2020
including GXHPC1 (Indication: liver cirrhosis), GXNPC1 (Indication:
chronic stroke) and GXCPC1 (Indication: osteoarthritis).

Corporate Culture & Company Activities
Gwo Xi is also committed Corporate Social Responsibility
principles, including improving corporate governance, developing
regional culture, promoting education and social care.
Gwo Xi considers employee training as a way to drive innovation
and sustainable development. In 2020, over 855 training hours
were offered to employees, with each employee receiving an
average of 16 training hours on learning new technology skills,
regulatory compliance, occupational safety, as well as physical
and mental health.

Future Direction
With a dedicated R&D team, Gwo Xi is committed to develop stem
cell therapy technologies and capabilities that have potential for
commercial applications and meet medical needs. In the longerterm, the company’s goal is to integrate its resources to build a
stem cell specialist hospital.

In the quest for development, Gwo Xi not only pursues business
growth, but also attaches importance to social care. The company
participates in social care activities each year, helping patients
with life-threatening conditions and helping patients to regain their
ability to work.

C O M PA N Y M I L E S T O N E S

2004

2015
Established “Stem Cell Research
and Development Centre”

Gwo Xi Stem Cell Applied
Technology Co., Ltd. was
founded

2011

2020
Gwo Xi filed for IPO in Taiwan

First new stem cell drug,
GXHPC1 launched Phase I
clinical trial

2018

Gwo Xi was established PIC/S GMP
factory and ATMP Lab

Won “Pharmaceutical
Technology & Research
Development Award”

2020
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KWG Group Holdings
www.kwggroupholdings.com
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Property Development Industry
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Build Home With
Heart, Create Future
With Aspiration.
Information about the Company
Founded in 1995, KWG was listed on the Hong Kong Stock Exchange
in 2007. As a leading integrated urban operator in China, KWG Group
Holdings adheres to the core philosophy of “Build Home with Heart,
Create Future with Aspiration”, and is committed to discovering a
higher level of urban development. KWG’s business segments cover
real estate development, property management and commercial
operation services, asset-light operation, cultural tourism, education
and health. As at 31 December 2020, KWG Group Holdings total
assets amounted to approximately RMB232.2 billion, gross floor
area (GFA) of approximately 25 million sq. in aggregate and gross
sellable resources of approximately RMB530 billion.
Since its establishment 26 years ago, KWG Group Holdings has been
adhering to its development strategy of “Founded in Guangzhou
and Radiating out across the Country”. KWG has developed strong
footholds in 45 major cities including Beijing, Shanghai, Guangzhou,
Chengdu and Hong Kong, with more than 400 projects covering key
economic circles such as Guangdong-Hong Kong-Macao GreaterBay-Area, Yangtze-River-Delta city cluster and Circum-Bohai-Sea
region. KWG has won numerous awards including 2021 Top 10
Comprehensive Real Estate Developers in China, 2021 Top 10 in
Top 100 Real Estate Enterprises in China by Profitability, 2021 No.8

in Top 100 Commercial Real Estate Enterprises in China, 2021Top
10 Chinese mainland real estate companies listed in Hong Kong in
terms of comprehensive strength and 2021 Top 5 listed real estate
companies in China.
Corporate Culture & Company Activities
KWG is committed to practise “HEART, DEEDS, CONSCIOUSNESS
and FAITH” that encourage and define the KWG team. HEART means
“Build Home with Heart, Create Future with Aspiration”, it is the
core philosophy that defines the company’s vibrant culture. DEED
connotes the spirit of agility and perseverance is indispensable
for KWG team to achieve success in an ever-changing market.
CONSCIOUSNESS implied adapt to trends and seise opportunities
with a clear mind and shrewd insight in business development, as
well as staying honest and disciplined at all times. FAITH means
uphold belief, conviction, confidence and commitment.
With the COVID-19 pandemic, KWG donated 400,000 N95 masks
and 50,000 pairs of gloves to Wuhan and established a 10-millionYuan fund named “One Heart and one Mind”.
Achievements and Impact
In 2020, the consolidated revenue by equity was RMB46.81 billion, an
increase of 20.2% from 2019. Consolidated gross profit on an equity
basis was RMB14.54 billion, up 17.5% from 2019. Consolidated
gross margin on equity was 31.1%. At the end of 2020, the assetliability ratio after deducting advance income dropped to 75.1%.
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“KWG considers talents as its key asset and has created a development system for high-potential
talents, and established an internal development platform.”

The pre-sale volume in 2020 was RMB103.6 billion, an increase
of 20% compared with 2019. KWG has established 37 investment
properties, including 9 shopping malls, 8 office buildings and 20
hotels.

Future Direction
KWG Group will focus on core first and second-tier cities, urban
renewal and transformation. KWG Group has made comprehensive
efforts in urban renewal to accelerate the breakthrough. The Group
continues to promote 34 city renewal projects in Guangzhou,
Foshan, Shenzhen, Dongguan. This year will accelerate the pace of
old reform, and strive to quickly transform the supply.
To ensure the company’s products remain competitive and high
quality, KWG will be using digital strategy and set up SAP Digital
Middle Platform to improve overall efficiency significantly. The Group
will also actively promote cross-border innovation of “emerging
industry + real estate”, “modern agriculture + real estate”, “urban
complex + real estate”, and “supply chain + real estate.

KWG considers talents as its key asset and has created a
development system for high-potential talents, and established an
internal development platform. The He Xin Li, He Dong Li and He Ding
plans are three talent development brands. In addition to creating
a working environment that nurtures hard work and overcoming
challenges, the plans provides training and learning opportunities
for employees’ career development.

C O M PA N Y M I L E S T O N E S

2007

Scalable development
of medium-to-high end
residential (real) estate

Listed in Hong Kong and
developed nationwide

Completed projects including
20 shopping centres and 10
office buildings

Steady growth with sales
exceeding RMB10 Billion

2008
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2009

2016

2017

Scale exceeding RMB100
Billion & KWG Living listed in
Hong Kong

Synergistic development
with three well-being
business segments
(health, education, culture
and tourism)

2020
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Miri Port Authority
Transportation & Logistics Industry

Information about the Company
Miri Port Authority is a Sarawak State Statutory Body, established
in 1981. The functions of MPA are to ensure adequate and efficient
port services and facilities, to coordinate the activities of the port,
to promote and develop the port and to regulate the conveyance
or transportation of petroleum or gas products through the port.
Situated upstream at the Kuala Baram river mouth, Miri Port
operations were constrained by the shallow access channel
which posed navigational challenges to vessels coming to the
port terminal. To sustain its operations, Miri Port had to undertake
initiatives to ensure operational excellence in its service delivery,
including implementing various management systems.

www.miriport.gov.my
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Corporate Culture & Company Activities

We undertake the
transformation journey
as our commitment in
delivering excellence
services to our customers
and stakeholders.

Miri Port has adopted X factors to achieve sustainability. These
include making the workplace like no other and making the port
a system-driven and award-winning organisation in providing
services that exceed customers satisfaction. Miri Port also
aspires to be an organisation that advocates quality culture in
driving innovation and creativity, forging strategic collaboration
with agencies and industries and a great place to do business
capitalising on the state-of-art technology. Miri Port also regards
human capital as its most important assets. The ultimate aim of
adopting these X factors is to make Miri Port a world class port
by 2030.
Achievements and Impact

Despite having implemented and certified with various
management systems, Miri Port has not been able to achieve
profitability and recorded operating losses in the past 20 years
(1998 – 2018). The shallow access channel had restricted vessels
of more than 3m draft to ply and call at Miri Port. This has resulted
in double-handling costs, vessels delay, longer vessel’s turnaround
time, unreliable shipping schedules and diseconomies of scale
which led to high operating costs. The shallow channel could not
provide 24-hour accessibility especially to the oil and gas industry
that requires round the clock production at offshore operations.
Miri Port also has not been able to achieve its designed capacity
of handling 5,000,000 tonnes of cargo per annum. Between 2017
and 2018, Miri Port took the revolutionary step of strengthening
its collaboration with industries and customers to operate private
jetties along the Miri River. This resulted in Miri Port’s successfully
turning around its operations to a profit-making entity in 2019.

Between 2017 and 2020, Miri Port has created five additional
centres of operation besides its main port terminal at Kuala
Baram. Miri Port is constructing a new terminal to consolidate oil
and gas vessels activities which is expected to be completed in
July 2021 which when completed, is capable of serving at least
five vessels at any one time. Efforts to deepen the Kuala Baram
access channel are scheduled to begin by 2021. Miri Port has also
secured other business collaboration such as with JX Nippon Oil
and Gas Exploration (Malaysia) Limited for the handling of crew
going offshore by air via Miri Airport effective January 2021.
Future Direction
Moving forward, Miri Port has adopted strategies under its short,
medium and long term initiatives. In the short term, Miri Port
plans to deepen its access channel to a depth of 5 metres which
will enable it to handle vessels of 5m draft. In the medium term,
Miri Port is planning to deepen its access channel to an 8 metre
depth. With this depth, Miri Port will be able to handle about 80%
of vessels having 7-8 metres draft. The long term initiatives (2026
– 2030) will see Miri Port transforming into a deep-sea and worldclass port by 2030.

Miri Port’s Vision is to be a world-class port by 2030. Its Mission is
to catalyse economic transformation through advanced digital and
green technology to achieve growth and sustainability.

C O M PA N Y M I L E S T O N E S

1981

Achieved MS ISO
9001:2000 QMS
Certification

Establishment
of Miri Port
Authority under
the Port Authorities
Ordinance, 1961

1997

2004

Implementation
of Integrated Port
Management
System (IPMS) &
E-Port

Certified with
OHSAS 18001:1999
Safety Standards

2005

2017

Financial
Management
Accountability
Index ~ 5 Star
Rating scored
97.38% marks for
Excellent Financial
Management

Strategic
collaboration with
private jetties in
handling crew
change for Oil and
Gas company

2018

2019

- Electronic
Compliance SelfAssessment (eCSA)
Assessment –
99.1%
- Won The CXP
Best Customer
Experience Awards

- Won The
organisational
and CEO Safety
and Health Award
(National Level)
Civil Service and
Local Authority
Category
- Turning around to
become a profitmaking entity

2020

2021

Public Service
Innovation Award
2021 – Bronze
Award (Category –
Delivering Inclusive
and Equitable
Services For All)
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Muang Thai Life
Assurance Public
Company Limited
Financial Services Industry

Information about the Company
Muang Thai Life Assurance Public Company Limited (MTL) is a
leading life insurance company in Thailand, providing innovative
insurance products and excellent services for 7 decades. MTL
is committed to refining its services and products in accordance
with its dedication, vision and core values. MTL has successfully
achieved its ambitious goals by earnestly following the Vision,
“to be the customer’s trusted lifetime partner through innovative
life, health and investment solutions by putting customers at the
heart of everything we do”. Its core values of “Customer Centricity,
Collaboration, Commitment to Success, Collaboration, Care for
Happiness, Innovation and Data Driven”, also play a crucial role
in establishing solid foundation and reflecting MTL’s corporate
culture and business practice.
MTL aspires to be a leader in the Thai life insurance industry and
become a regional company. MTL is currently in the Top 4 life
insurance business in terms of new business premium and total
premium of 14.3% and 11.8% market share respectively.

www.muangthai.co.th/
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To be the customers’
trusted lifetime partner
through innovative life,
health and investment
solutions by putting
customers at the heart of
everything we do.
Corporate Culture & Company Activities
MTL believes in being innovative and open-minded, which is then
translated into the finest and breakthrough products and services
to customers. It develops programmes for staff at all levels. “Cap
Off” is an open forum for executives and employees at every level
to share ideas and knowledge for collaboration. Other programmes
include Agile Workshop, UX Design Thinking, Innovation Challenge
and Hackathon. MTL has renovated its internal area to create a
new working space called The Garage by Muang Thai Life for a
better working environment.
MTL respects every individual and believes that open
communications will lead to higher productivity and create a
positive working environment. The Muang Thai Link has been

set up for employees to communicate and share ideas. Recently,
LearnRu has been launched, which is an all-in-one modern and
mobile learning platform with key advantages that supports all
learning methods and one-to-many communication.
Achievements and Impact
2020 has been a successful year for the Company with a compound
annual growth rate from 2004-2020 of 16%. MTL has expanded
its business across CLMV countries and affiliated companies
such as “AIGEN” (Information Technology and Services), “Gettgo”
(Insurance Broker), and “Fuchsia Venture Capital (Leading Financial
Conglomerate in Thailand and SEA). Its business partners include
Shopee, Grab and The Aspen Tree. MTL has earned recognition
through prestigious awards in areas such as management,
innovation in both products and services, branding, and high ethics
and good governance.
To remain relevant in a fast-changing environment and customer
demand, MTL has drawn up new strategies to offer new products
and services every year. Furthermore, it has enhanced internal
capabilities such as efficiency, talent development, cost saving
and risk management over a long-term period, and image building
by focusing on CSR and corporate governance for sustainability.
Future Direction
MTL aims to be the Regional Life Insurance Leader with
international governance standard and will continue to promote
sustainable growth to enhance the image of the Thai life insurance
industry in a long run. Therefore, MTL has focused on digital,
ecosystem, financial solution, total health solution, service
excellence, big data, risk management, cybersecurity, workforce of
the future and regional company. MTL will also continue to focus
on improving business processes by going paperless, “StraightThrough Processing Claim” and “Robotics Process Automation
(RPA)”.

C O M PA N Y M I L E S T O N E S

1951

First Life Insurance Company
to receive Royal Garuda

Establishment of Muang
Thai Life Assurance

1959

2004

Life Insurance of the Year : Asia
Insurance Industry Award, MTL
has expanded the insurance
business in ASEAN

Joined AGEAS, extended its sales
channel to Bancassurance with
Kasikornbank, Rebranding with
“Fuchsia” color to reflect the
Company as a lively, warm, and
happy brand

2014

2019

MTL Brightening the Brand,
Adjustment of new working space
“The Garage by Muang Thai Life”
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National Bank Of
Bahrain B.S.C.
RED PMS 186c
RED CMYK 10/100/100/0

Financial Services Industry

YELLOW PMS 130c
YELLOW CMYK 0/35/100/3

www.nbbonline.com

Information about the Company
The National Bank of Bahrain (NBB) is a public shareholding
company established in 1957. The Group is primarily engaged
in providing retail and wholesale commercial banking services,
treasury and investment activities and investment advisory
services. Licensed as a conventional retail bank, NBB has overseas
branches in Abu Dhabi and Riyadh. The Bank’s shares are listed on
the Bahrain Bourse. NBB holds a 78.8% share capital in Bahrain
Islamic Bank which operates under an Islamic retail banking
license. NBB is the country’s first locally owned bank spearheading
financial presence across Bahrain and expanding to key GCC
markets by building a regional portfolio to better connect with its
customers in line with its brand promise ‘Closer to You’.
NBB’s vision and mission is to enrich the lives of generations; to
always connect with customers; to understand them and help give
them what they need, when they need it, in a way that works for
them.
The core values that reflect across the policies and decisions of
the Bank are founded on Pride, Respect, Teamwork, Responsibility,
Ethics & Transparency.
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Achievements and Impact
NBB holds a major share of the total domestic and commercial
banking market and boasts the largest network of branches, ATMs
and Cash Deposit Machines in the Kingdom. Equipped with new
technologies, the Bank has taken significant strides to upgrade its
conventional offerings, enabling customers access to seamless
and efficient products and services. Digitalisation has been at the
core of the Bank’s transformation strategy, and NBB was the first
Bank in the MENA region to launch open banking solutions.

Enriching the Lives
of Generations.

Corporate Culture & Company Activities
NBB recognises the importance of teamwork and a united spirit to
achieve business success. The Bank acknowledges that emotional
intelligence plays an important role in achieving harmony within
its culture and delivering sustainable organisational performance
and has committed to nurturing that principle. NBB has taken
great strides to create an inclusive culture that embraces age,
gender, ethnicity and disability, and recently created the Diversity
and Inclusion Committee to ensure that its people are valued and
provided equal opportunities to thrive.
The Bank has been committed to aligning its business with the
needs of the community and the country’s social, economic and
environmental efforts. NBB has consistently invested in initiatives
for the betterment of the community through substantial monetary
contributions and volunteer work, led by the Bank’s dedicated
Donations and Contributions Committee.
Since the COVID-19 pandemic, NBB contributed substantially
towards the National Campaign to Combat the Coronavirus Fund
and this was followed by personal employee contributions for the
same cause. In addition, NBB extended its contributions, whether
through food and basic sustenance donations to low-income
migrants for the Migrant Workers Protection Society’s COVID-19
Relief Fund and the distribution of coupons to over 7,500 needy
Bahraini families.

Investment in the growth and development of its human capital
has been a priority for NBB as a means to achieve sustainable
growth. The Bank introduced a revamped internal training model
designed to provide employees with the necessary skills required to
address their developmental needs, engaging with them via online
webinars, and offering varied training sessions and knowledge
exchange forums, as well as awareness sessions, across a range
of different disciplines.
NBB also launched its very own Data Literacy Academy, designed
to equip the Bank’s employees with sustainable skills to make
more effective, evidence based, data driven decisions and improve
organisational performance, in line with the Bank’s goal to build a
pipeline of data-literate leadership teams for the future.
Future Direction
NBB will focus on expanding its presence across the GCC and
building its regional portfolio to ensure the Group’s sustainable
growth. NBB has focused its efforts to develop initiatives and
mechanisms that will allow it to respond to the increasingly
complex and dynamic economic environment and become an
active member of the new financial ecosystem and strengthening
its competitive advantage as the banking partner of choice in highgrowth, high-impact sectors.
Sustainability is a core focus for the Bank moving forward that has
inspired the development and implementation of an ESG strategy
and a three-year sustainability roadmap which is aligned to NBB’s
goal of becoming an influential market leader and pioneer within
the sustainability field in the financial industry.

C O M PA N Y M I L E S T O N E S

2020

Ranked first in the Banking Sector
in Bahrain for Environment, Social &
Governance (ESG) ratings list by ESG
Invest

Acquired majority stake in BisB

2020

2020

First Bank to receive ‘Approved
Employer’ status by the Association of
Chartered Certified Accountants (ACCA)

Awarded ‘The Middle East’s Best
Bank Transformation’ and ‘Bahrain’s
Best Bank’ Award by the Euromoney
Awards for Excellence

2020

2020
NBB launched its new state-of-the-art
competitive Mobile App “NBB Digital
Banking”

Cemented itself as a top Debt Capital
Market (DCM) house in Bahrain, having
led all Sovereign and Government Related
Entities (GRE) issuances out of Bahrain
in year 2020, as well as ranked amongst
the top 10 DCM regional banks for GCC
Sovereign and GRE issuances

2020
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Pasaraya MM Sdn Bhd
Retail Industry

www.pasarayamm.com
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Information about the Company
Pasaraya MM Sdn Bhd was incepted seven years ago as
wholesalers, distributors, retailers and dealers in all kinds of
clothing, attire and apparels including haberdasheries catering
to all ages, genders and genres. Many of the company’s bigger
outlets also carry assorted stocks of household products.
With just one stand-alone outlet in the beginning, Pasaraya MM
has grown to nearly forty integrated outlets covering an average
gross footprint of 10,000 sq. ft. per unit-outlet and gross turnover
exceeding RM80 million. Pasaraya MM is optimistic that its
turnover capacity will exceed the RM100 Million mark at the end
of 2020. Together with its other mercantile entities under its
corporate grouping, Pasaraya MM is confident its business sector
will continue to contribute handsomely to corporate earnings and
make Pasaraya MM a major player in the local industry.
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Achievements and Impact

There are no goods
that can’t be sold,
only people who
can’t sell.

In the process of starting a business, Wilson Cheng, Founder and
Managing Director of Pasaraya MM Sdn Bhd, has experienced
setbacks, the most significant being the shortage of funds and
poor turnover. Fortunately, he has the trust of suppliers. He put the
company back on track by overcoming each challenge one at a
time. He believes that the most important thing in doing business
is to know how to be flexible and to be bold and innovative.
Since childhood, he has known that “efforts are not necessarily
successful, but success must be done with more effort.”

Pasaraya MM’s corporate vision is to be a sustainable and
responsible enterprise by keeping with consumer demands and
maintaining relations with all stakeholders. The company’s mission
is to inspire communities and connect people through premium
fashionable products at reasonable prices.
Corporate Culture & Company Activities
Every year, Pasaraya MM will organise an annual dinner for staff
appreciation and retainment. The company will host an awards
night or offer incentives to boost employee morale, validate
their contribution to the company and promote their creativity. It
goes along in creating better-focused teams that are also wellmotivated.

A major challenge facing the apparel industry is inventory handling.
Cheng introduced a “zero inventory management” system to use a
computerised and digital system to grasp the latest inventory and
delivery status of goods. The company’s inventory solution also
reduces the problem of insufficient capital turnover.
The company currently has three entities — MM, Wanita Fashion
and MMF — with total annual turnover of about RM 95 million. The
number of employees has increased from the original 10 to more
than 500.
Future Direction
Pasaraya MM currently focuses on the clothing market for local
Malays and plans to expand to the Indonesian market in the future.
At the same time, it is moving towards diversifying its business,
including entering the real estate industry. The company’s goal is
to set up branches in every state in Malaysia.

C O M PA N Y M I L E S T O N E S

2012

2016

2013

2017

Successfully opened the first largescale clothing store in Kelantan

An important chapter for MM as the
company tested and adjusted its
operation to suit the market

2014
2015

2020
Received various affirmations from the
industry and successfully entered the
Terengganu market

Opened 15 stores within one year and
successfully opened the first store in
Perak

2018

2021

- Successfully entered the Melaka and Negeri
Sembilan markets
- Currently has 45 branches in Malaysia

2019
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PT Bank Amar
Indonesia Tbk
Financial Services Industry

www.amarbank.co.id
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Information about the Company
PT Bank Amar Indonesia Tbk (Amar Bank) is the first FinTech bank
in Indonesia committed to revolutionising the banking experience,
educating people to improve their financial awareness, security
and saving habits through state-of-the-art technology. Amar
Bank could grow rapidly with just four physical branches. Unlike
conventional banking, Amar Bank offers unique AI-led, intelligent
savings (Senyumku) and lending (Tunaiku) platforms, while
instilling a culture of save now, spend later. The Bank’s Vision is
to bring better financial security and smiles to the faces of 200+
million people by 2025.
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Achievements and Impact

Innovation
Empowering Lives

Compared to the industry average, Amar Bank’s staff turnover is
considered low. The Bank’s turnover rate as of December 2020 for
Management Staff was 0.48 and 2.65 for Customer Service related
staff. The Bank currently has more than 1,000 employees. Talent
development and succession plans are the Bank’s priority to ensure
continued growth. To retain its talents, the Bank has implemented
several strategies, including introducing an agile and flexible work
culture and providing learning opportunities for employees. The
majority of the Bank’s staff are Millennials which are competent
and have the potential to take over leadership positions in the Bank.

Corporate Culture & Company Activities

Future Direction

Amar Bank implements a semi start-up culture where it encourages
people to adopt an innovative and growth mindset but at the same
time be aware of the risks. Amar Bank encourages a culture
where people can flourish in their own way. Amar Bank believes
that culture is not static, but should be designed and developed to
suit an organisation’s needs. The corporate culture is embedded
in employees from their recruitment and they are encouraged to
adopt customer obsession behaviour.
In February 2020, the Bank carried out a CSR project themed Amar
Bangun Senyum (Amar Build Smiles) in line with the Bank’s Vision to
Bring Smiles to 200 million Faces by 2025. Amar Bank and Habitat
for Humanity Indonesia work together to achieve common goals
of providing better and healthier settlement for the community by
building 20 houses for 20 families in Babakan Madang sub-district
in Sentul. 300 Amarites (Amar Bank’s employees) took part in the
project.

With technology at the centre of people’s financial well-being, Amar
Bank launched Senyumku, a digital savings application in August
2020. Senyumku intelligently encourages better savings habits
while augmenting discipline for better control of personal finances.
The eCommerce industry in Indonesia is growing at a fast pace,
further accelerated by the COVID-19 pandemic. This is opening
opportunities for Amar Bank to grow further. Amar Bank strives to
bring financial well-being through its mobile-only digital bank and
lending platform to impact and elevate lives for the better.

C O M PA N Y M I L E S T O N E S

2014

Amin Bank was acquired by Tolaram
Group and rebranded into Amar Bank
and It has undergone a significant digital
transformation to become one of the
country’s forerunner fintech institutions
through its award-winning digital lending
platform, Tunaiku

Tunaiku founded as an
Indonesian banking pioneer
and one of the first and
only fully regulated digital
lending startups

2014

2019

- Amar Bank launches on the Indonesian
Stock Exchange, releasing 1.2 billion shares
(IDX:AMAR)
- Amar Bank receives required regulatory
approvals for Digital Bank and fully online
digital KYC
- Amar Bank launches cloud-based Senyumku
in partnership with Google, Indonesia’s first
mobile-only digital banking app powered by AI

banking license is upgraded from BUKU I
to BUKU II and capital raise increases core
capital to more than IDR1 trillion

2020

2020
2021

- More than 400,000 Tunaiku’s customers
registered across Indonesia with more than 5
trillion total disbursements
- Top 3 Tunaiku customers borrowing money
for house renovations, business capital and
education (all categorised as productive loans)

Recognised as one of Indonesia’s forerunning
FinTech institutions (Indonesia’s Most Popular
Digital Financial Brands in Millennials Popular
Digital Brand in: E-loan category by RRI & The
Iconomics)

2021
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PT Mora Telematika Indonesia
www.moratelindo.co.id
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Telecommunications & ICT Industry
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Expanding Networks,
Enhancing Services.
Information about the Company
Established in 2000, PT Mora Telematika Indonesia (Moratelindo)
started its business as a provider of internet and telephone card
services. Today, the Company is one of the largest independent
telecommunication network providers in Indonesia. In 2007, the
Company transformed into a telecommunication infrastructure
service provider by building a 7.5 km fiber optic cable network on
Java Island.
The Company has advantages in fiber optic network infrastructure
and telecommunication industry which led the Company to
continually grow to a global level.
Moratelindo’s Vision is to be a prominent broadband Company in
Indonesia. Its Mission is to provide excellent network quality and
best value for innovative telecommunication infrastructure services.
It also aims to be a reliable business partner that grows together
with all stakeholders.
Moratelindo’s core values are ICT-SIP — Integrity, Change, Teamwork,
Service Excellence, Innovative, Passionate. These core values are
the main pillars that shape the organisation culture of the Company
and guide the work ethics of all employees.

Corporate Culture & Company Activities
Moratelindo is a telecommunications infrastructure provider
committed to providing positive services and achievements to
contribute to the growth of the digital economy in Indonesia.
Moratelindo also committed to CSR activities that benefit
employees, the community and the environment. These activities
include social assistance, blood donation and planting of
mangroves. Team building activities are organised to strengthen
teamwork among employees and to motivate them. The Company
have a Best Employee Program in the sales division.
Achievements and Impact
2020 has been a tough year for businesses, not only in Indonesia,
but also globally. Also, sales in Moratelindo to hotels and restaurants
have dropped, sales from the FTTH (fiber to the home) and Telco
(operator) segments have increased.
Moratelindo has successfully navigated the negative impact of
the COVID-19 pandemic and continued to grow and developed
until March 2021. Revenue has grown by 16%, which is above the
targeted 13%. The earnings before interest, taxes, depreciation, and
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“Moratelindo is a telecommunications infrastructure provider committed to providing positive
services and achievements to contribute to the growth of the digital economy in Indonesia.”

amortisation (EBITDA) this year is targeted to grow by 23% to IDR 2.4
trillion. Net income is estimated to grow by 32% from IDR 680 billion
in 2020 to IDR 899 billion in 2021. Assets as of March 31, 2021 have
reached approximately IDR 13.8 trillion.

Future Direction
Moving forward, Moratelindo will expand its network and services to
Kalimantan and Sulawesi in line with the government’s plan to move
the capital to Kalimantan.

Provide the best broadband and dedicated internet services with consistent
and stable speeds, suitable for companies that require best quality internet
performance with the best quality and life time - capacity guaranteed

Provide the best Unlimited-fast, Maximal and Stable internet through a 100%
fiber optic network, provide with entertainment cable-TV local and international
channel. oxygen.id home comes with 100% fiber optic internet connection
services technology which gives the best maximum internet experience at home.

C O M PA N Y M I L E S T O N E S

2000

Became an
internet service
provider

Moratelindo was
established as
a card service
and call centre
service provider
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2004

2007

Moratelindo
transformed
into an
infrastructure
provider by
building a Java
backbone

JakartaSingapore
international link
for submarine
cables was built

2008

2010

Built third
international links
Bangka-BintanBatam-Singapore
and 5 data centres

Built a second
Sumatera
backbone and
international links,
Batam-DumaiMalaca

2012

2014

- Moratelindo
expanded its
business to the
enterprise segment
under the brand
Oxygen.id
- Entrusted with
building a strategic
national palapa
ring project in
Natuna, Tarempa
and also in eastern
area

- Metro-E
development in
21 cities
- Submarine
Backbone along
Jambi – Batam
(JIBA) – 304 Km

2016

2017

Pioneered ducting
together as a pilot
project in the city of
Semarang

Expanded business
into the fiber to
the home retail
segment with the
oxygen home
brand

2020
2021
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PT MORA TELEMATIKA INDONESIA
Engaged in the fiber optic infrastructure for
telecommunication network, PT Mora Telematika
Indonesia is positioned to be one of the largest
network access provider in Indonesia. Centered in
Jakarta, Moratelindo is supported by professionals and experts who have experiences more than
10 years in the industry. PT Mora Telematika
Indonesia experiences to serve various customer
segmentation such as Telecommunication,
Government, Small Medium Enterprise and also
Residential.

Network Coverage

LEGEND

OUR PRODUCTS AND SERVICES
INTERNET SERVICES

CONNECTIVITY

SOLUTION

DATA CENTER

IP Transit International

IPLC

Video Conference

Collocation Service

IP Transit Domestic

DLC

Smart Home/Office

Hosting - Web and Mail

Internet Exchange

Local Loop

VOIP / IP-PBX / Virtual IP-PBX

Shared Hosting

IP VPN

Dark Fiber

OTT/IP TV

Virtual Private Server

NET-Hosting

Metro-E

BTS Hotel / Micro Cell Pole

Cloud Storage

Broadband Internet

Cloud Application & Computing

Data Recovery Center

Dedicated Internet

E Mail Security and Anti Spam
Managed Services

HEADQUARTER

Grha 9, Jl. Panataran No.9 Proklamasi
Central Jakarta 10320 - Indonesia
Phone: +62-21 3199 8600 Fax.: +62-21 314 2882

www.moratelindo.co.id

179

APEA 2021 REGIONAL EDITION | CORPORATE EXCELLENCE CATEGORY

PT. AXA Financial
Indonesia
Financial Services Industry

Information about the Company
PT. AXA Financial Indonesia is part of the AXA Group, the world’s
largest insurance and asset management company based in Paris,
with 153,000 employees serving more than 105 million customers
in 54 countries. AXA Financial Indonesia’s business covers life
insurance, health insurance, group insurance and sharia unit. AXA
has been recognised by Interbrand as the number one insurance
brand in the world for ten consecutive years (2009-2018).
AXA Financial Indonesia’s Vision is to be the best insurance
company in Indonesia by building a profession and sustainable
sales force with the correct culture and mindset. It also seeks to
meet customers’ needs by providing value added products and
services.

www.axa.co.id

180

APEA 2021 REGIONAL EDITION | CORPORATE EXCELLENCE CATEGORY

AXA Financial Indonesia focused on a performance-based culture
in which goals and objectives are discussed and a framework
provided for employees to receive coaching and to provide
feedbacks. During the current COVID-19 pandemic, AXA Asia has
partnered with the Columbia World Health Organisation (WHO)
Centre for Global Mental Health to create a unique, free resource
for leaders and managers. In 2021, AXA Indonesia launched
LinkedIn Learning to employees, a digital learning platform where
employees can improve their knowledge and skills.

Know You Can.
Corporate Culture & Company Activities
AXA Financial Indonesia emphasises trust, flexibility and teamwork
– values that are reflected in its smart working model. The strategy
combines remote work and office presence by enabling employees
to work remotely for two days per week. The programme calls for a
change in management and training, adaptation of workspaces and
provision of IT equipment. AXA seeks to fully deploy this strategy
by 2023, with changes applied by the end of this year affecting over
70% of AXA employees. Currently, 90% of its employees are already
working from home.

On 2020, AXA Financial Indonesia has won several awards such as
Best Unit Link 2020 from Investor & Infovesta Magazine, Corporate
Image Award 2020 - The Best In Building and Managing Corporate
Image, category: Life Insurance (Asset <10 Trillion) from Marketing
& Frontier Group Magazine, Most Innovative Top 20 Insurance
Companies 2020 from The Iconomics, The Best Contact Center
Indonesia 2020, category: Best Customer Experience (Gold) from
Indonesia Contact Center Association (ICCA), Indonesia Financial
Award 2020 (Millennials’ choice) – Brand Image from The
Iconomics and other prestigious recognition.

AXA Financial Indonesia’s CSR activities aim to increase a better
understanding and insurance penetration in Indonesia. In 2019
-2020 AXA Financial Indonesia has carried out financial and
insurance literacy to more than 2,000 participants across Indonesia
on topics such as basic financial planning, understanding
insurance, the importance of being insured and the introduction of
Islamic insurance products. Currently, AXA Financial Indonesia has
56 sales office, 7000 sales force and 300 employees nationwide.

Future Direction

Achievements and Impact

The company will continue to develop AXA Direct to offer a
seamless, integrated multi-channel distribution channel for
customer satisfaction, loyalty and business growth. AXA Direct
is especially dedicated to young and customers. AXA Direct is
especially dedicated to young and vibrant customers, in need
for protection. Multichannel distribution is important as one of
the keys to match customer requirements with the company’s
products and services.

AXA Financial Indonesia always puts employees as top priority.
It’s talent development programmes include Smart Working,
Performance Management, Resilience and Mental Health, Wellness
and Linkedln Learning. Smart Working refers to new ways of
working that uses technologies and existing approach to improve
work performance and satisfaction. It encourages employees to
be opened to new ways of working and delivering services and to
establish better work-life balance.

AXA Financial Indonesia’s succession plans is to optimise its
distribution channels which include Agency and Direct Marketing
& Partnership. Strategic steps have been taken to increase
its agency network supported by technology and digital tools
development. Product diversification is also a strategic tool used
by AXA Financial Indonesia to meet clients needs.

C O M PA N Y M I L E S T O N E S

2017

AXA & Liverpool Football Club
announced a four-year global
partnership, which was expanded
in May 2019 with AXA becoming
Liverpool’s training kit partner until the
end of the 2021/22

AXA Financial Indonesia &
AXA Life Indonesia merged in
compliance with the government’s
single presence regulations

2018

2019

AXA Financial Indonesia & Good
Doctor launched free teleconsultation
programme for AXA Financial
Indonesia’s policy holders

AXA Financial Indonesia
launched its agency sales tools
& 99% utilisation by May 2021

2020

2020

More than 500 new agency
leaders and 3,000 new agents
were recruited
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Quantum Automation
Pte Ltd
Telecommunications & ICT Industry

www.qa.com.sg
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Information about the Company
Quantum Automaton (QA) started its business as a Building
Management System Integrator since 1979. QA has been in the
Building Management System (BMS)/Extra Low Current Systems
(ELV) environment for more than 40 years now. Over the years, the
Company has evolved and expanded its scope from mere system
integration work to the development of controllers of various
kinds and with open protocols like Lonwork, Modbus and BacNet,
gateways to interface to various proprietary communication
protocols, customised application software like Work Flow, FBS
and Energy Management Software.
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Corporate Culture & Company Activities

The Smart Building
Systems’ People.

To date, Quantum is extensively involved in Green Buildings
requirements. The controllers are programmed to manage the
chillers’ plant, air conditioning, lightings and other M&E systems
to achieve Green mark requirement. The Company was contracted
and had successfully installed the BMS for BCA Academy Zero
Energy Building and the Sky Lab which is latest BCA revolving
laboratory that is used to test-bed technologies to bring more
“positive energy” buildings to life.

Quantum is the pioneer in introducing open systems to the building
industry in Singapore. The Company brought in LonMark open
protocol to Singapore in 2002 which revolutionised the building
management industry. To date, the building industry adopts the
open standard protocols by default. QA’s controllers have been
successfully implemented projects in major buildings for more
than 10 years. The hardware and software developed by QA are
compliant with industry standards which allowed QA’s products to
penetrate the market internationally.

Many Green Mark; platinum, gold plus and gold buildings were
installed with Quantum BMS system. Example is CapitaGreen;
nominated as a finalist in World Building Council Asia Pacific
leadership Awards in Green Building 2016. CapitaGreen is also a
Winner in the SGBC-BCA Sustainability Leadership Awards 2016.
Other projects are Metropolis, Yale-NUS, Ocean Financial Centre,
Fusionopolis Tower C, SMU and OUE Bayfront. With the global drive
for carbon reduction and other green initiatives, QA believes it has
unlimited growth potential in this area.

Quantum’s Mission is in the domain of automation and system
integration, it strives to be the obvious choice by providing preferred
solutions, which is unparalleled in its value and quality of products
and services. To date, QA has hundreds of installed base with more
than a hundred maintenance contracts serviced by QA.

Achievements and Impact

QA’s business model is to be self-sufficient by manufacturing
its own key critical components of the total Integrated Building
Management System (IBMS) solution. This will eliminate the
constraints and limitations that may be posed by 3rd party critical
components of the solution. With the elimination of the constraints,
there will be no boundary for QA to continue to cater for the ever
changing demands of new technology within the life span of
the system. QA’s expansion plan is to capitalise on its wealth of
engineering and development know-how, to develop applications
for a broader industries.

Quantum has a Research and Development (R&D) facility in
Singapore to develop its programmable controllers, application
and interface software. For example, QA build its own Web based
Energy Management Software to cater for the BCA Green Mark
report. Having a local R&D facility will give the Company agility in
servicing, providing both customised hardware and software that
meet customers’ needs.
Future Direction
Moving ahead, Quantum hopes to bring know-how into the regional
market.

C O M PA N Y M I L E S T O N E S

1997

Introduce Open
System Standard into
Singapore (LonMark).
It took the industry
by storm

Establishment
of this Company
as a Building
Management
System Integrator

2002

2004
2005

Conferred by Frost &
Sullivan as the market
leader for Building
Automation Systems
(Singapore)

- Started our Research
and Development
Department, Build our
own open LonMark
controllers (certified by
LonMark), Controllers
also certified by CE
& UL
- Singapore Industrial
Automatio Association
– Industrial Automation
Award for the most
Innovative System
Integrator

2008

2010

- AGBA – Smart City
System Award by
Built Environment
Industry Asia (BEI)
- Completion of
Equinix SG1 Phase 12,
Equinix SG2 Phase 8,
NTU-Novena & UIC
projects

Developed the open
BacNet protocol
Controllers (another
open standard
protocol controllers)
Certified by BTL

2017

2018

Completion of Sequis
Tower (Jakarta)
project Frost &
Sullivan Award

Completion of
projects: Equinix SG3
Phase 3 & Outram
Community Hospital

2019

2020

Completion of New
State Court IBMS,
PSA Liveable City
IBMS & Security
System

183

APEA 2021 REGIONAL EDITION | CORPORATE EXCELLENCE CATEGORY

REIJU Construction
Co., Ltd.
Construction Industry

www.reiju.com.tw
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Information about the Company
Established in 1983, Reiju Construction Co., Ltd. is a level A
construction company with a capital of NT$820 million. Mainly
engaged in construction of residential buildings, commercial
buildings, technological plants, public works and turnkey projects,
Reiju is known for its professional quality and service in the
industry.
Reiju Construction continues to improve and model the industry
based on the vision of “new and better”. Adhering to the values
of professionalism, quality, safety, green energy, environmental
protection and service management, all construction projects are
conscientiously and carefully completed to meet the requirements
and gain customer trust.
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and open up new horizons for the construction industry and
set up a new milestone in the next 30 years with the realisation
of “symbiosis with the environment, common good with the
enterprise, and inclusion with the society”.

Footed on honesty,
built on trust.

Achievements and Impact
Reiju Construction’s annual revenue for 2020 is NTD 10.189 billion,
which 16 consecutive years of profits. Revenue growth increased
by 6% compared to last year and exceeded NTD 10 billion with the
earnings per share of NTD 3.78.

The company has dedicated itself to researching and creating
environmental-friendly building materials and technologies in
recent years in the hope of creating a non-toxic green space where
everyone will be able to breathe and live a healthy life — the pursuit
of perfection just like building our own houses.
Upholding the business philosophy and highest code of conduct
of enthusiasm, innovation, efficiency and executive power, the
core idea of the company is to implement target management and
performance assessment for achieving the goal of stable profitable
revenue growth. The ultimate idea is to continuously strengthen
the professional capabilities of all employees to enhance the
overall competitiveness and establish high-quality construction
teams for the company.
Reiju Construction regards “becoming the practitioner that
constructs high-quality buildings” as its own responsibility during
the first golden years from 2005 to 2014. With the continuous
innovation of technology and operation refinement, the company
has started marching towards the goal of “becoming the leader
in building exquisite architecture” for the second golden decade
from 2015.
Corporate Culture & Company Activities
Reiju is committed to implement Environmental, Social and
Governance (ESG) elements in its business philosophy. Reiju
hopes to be the model for sustainable benchmark for enterprises

In response to the business cycle, flexible adjustment of the
revenue ratio of public works and private projects are made
by integrating business performance and objectives to ensure
positive growth of profits and performance, and continuity of
beneficial results in the eight centers. Meanwhile, comprehensive
and systematic inspection on the problems, efficient dispatching,
allocation of resources, internal and external coordination, mutual
check aiming at issues related to cost, the progress of the project,
safety and health, and quality services are carried out to assist the
company in accomplishing collectively the goals of the company.
Future Direction
For the future, Reiju Construction has implemented eight
major guidelines as the primary objective based on the three
major management focus of efficiency improvement, digital
transformation and talent work shift integration. The new business
will keep focusing on the diversified development of green energy
business and digital transformation, with the establishment of
an Energy Development Department to undertake four major
green energy initiatives — energy creation, energy storage, energy
conservation and system integration.
Reiju Construction’s six associated companies are committed to
fulfilling its corporate social responsibility goals of construction,
green and recycling. The company hopes to realise the development
of zero-energy building in the future.

C O M PA N Y M I L E S T O N E S

1983
Transformed into a group management model, with
one overseas subsidiary and six domestic subsidiaries

- Reiju Construction Co., Ltd. was established
- A construction industry as appraised by
Construction and Planning Agency, Ministry of the
Interior

2018
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Rizal Commercial
Banking Corporation
(RCBC)
Financial Services Industry

Information about the Company
Rizal Commercial Banking Corporation (RCBC) is a leading
universal bank accelerating digital transformation in the
Philippines. It is also the first private local universal bank to have
the most extensive reach with registered customers from across
all 81 provinces nationwide through its mobile apps RCBC Mobile
and DiskarTech.
2020 is a milestone year for RCBC. Dubbed as the “Philippines’ No.
1 breakout finance application” by App Annie, DiskarTech soared
above a crowded field due to its unique proposition, relevance
and perfect timing. Its social impact indicators include a huge
registration turnout of DiskarTech mobile app users in every
province in the country within five months from its launch. More
than 60 percent are women, over half of whom are from rural areas.
Around 80% are millennials with a sizeable portion being Gen Z.
Seven out of eight financial transactions are currently being done
outside Metro Manila. This is imperative as more than 70% of users
are residing in the provinces.

www.rcbc.com
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base of users. Committed to reach its goal of serving the unbanked
sector of the country, especially during the pandemic, DiskarTech
partnered with various government agencies to help disburse
cash assistance to the most affected individuals. This partnership
resulted in RCBC disbursing PHP 12.43 billion (USD260 million) to
3.3 million Filipino households covering 16.6 million individuals.

This is it. This is
your success!

RCBC also continues to partner with various private and
government institutions to further widen its services. DiskarTech
has already expanded its cash in and cash out partners focusing
on penetrating the poorest provinces in the country. ATM Mobile
Go has also been deployed in 74 of 81 provinces nationwide.
Corporate Culture & Company Activities

Future Direction

In March 2020, at the height of the COVID-19 pandemic, RCBC
implemented a work-from-home set-up to make sure that the
welfare of all employees is protected, and that they are wellequipped to continue in fulfilling their responsibilities. To ensure
that employees’ mental and physical health are taken care of, the
company provides learning materials through an electronic direct
mail (eDM). RCBC continuously conducts online learning modules
that will further enhance the professional skills of its employees.
RCBC also ensures that employees stay true to the Company’s core
values of Passion for Excellence, Sense of Urgency, Professional
Discipline, Loyalty and Teamwork. In the current pandemic, RCBC
has dedicated it’s time to featuring stories of Filipinos who showed
resilience in surviving the difficulties brought by the pandemic
through an originally produced music video.
Achievements and Impact

RCBC currently services 85% of the 20
the Philippines. While this is already a
still envisions itself to further widen its
81 provinces bringing digital banking to
unbanked sectors of the country.

poorest provinces in
huge achievement, it
services covering all
the underserved and

We continue to be committed to our mandate. RCBC also plans
to create more programs for its employees to further improve and
develop their current skill sets at a time when digital is already
king. The company will also continue providing digital campaigns
internally that will contribute to the improvement of the overall wellbeing of its employees who are mostly working remotely due to the
ongoing pandemic.
RCBC will continue upholding its five core values as it empowers
its employees while providing the quality service that every RCBC
client deserves.

After DiskarTech was launched in July 2020, it already made a mark
in the fintech industry when it achieved one million downloads in
just one month. DiskarTech enabled RCBC to reach customers that
are filtered by barriers such as minimum deposit requirements and
branch locations. RCBC was able to quickly capture and grow a new

C O M PA N Y M I L E S T O N E S

2008

2020
Launching of RCBC ATM Go

Launching of RCBC Mobile
Banking

2021
ATM Go disbursed PHP 12.43
billion government financial aid
to Filipinos

Launching of DiskarTech

2017

2020

- ATM Go reached 74 of 81 provinces
nationwide
- DiskarTech achieved 4 Million
downloads
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Shih Hsiang Auto Parts Co., Ltd.
Manufacturing Industry
www.shautoparts.com
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Safety In
Harmony.
Information about the Company
Shih Hsiang Auto Parts deals in suspension parts and control arm
production and is a global leader and OE solution provider in this
field for over 40 years. The company’s commitment to customised
its items, it integration with the global market and development of
precise in-house products that caters to a wide range of car models
with over 12,000 sets of tools have made the Shih Hsiang Auto and
outstanding expert and major player in the industry. Apart from
being a leading supplier in North American and Europe, Shih Hsiang
also carries its own brand “SH” in fast-growing countries in Asia,
Middle East, Latin Americas and Russia.
Shih Hsiang Auto Parts opened its third new mega plant in Taiwan
this year, which give customers shorter lead times with powerful
capacity support. Manufacturing is heavily automated, including
an automated storage-retrieval system and automatic stamping
and welding lines. The whole plant is monitored by IOT allowing
production status to be tracked in real time as well as maintaining
premium quality. Solar panels make a substantial contribution to the
energy transition.

Corporate Culture & Company Activities
Shih Hsiang has been pursuing the goal of becoming a happy
company. In addition to tailor-made training programmes for
employees, the company continues to improve its benefits and perks
to create a friendly workplace. At Shih Hsiang, employees are part of
innovative solutions that improve the quality of daily commuting and
change the way people drive. By embracing diversity, sustainability,
innovation, technology and well-being in the workplace, the
management lay the groundwork for people to achieve great things.
In addition, Shih Hsiang firmly believes that a social and ecological
balance is required to do business successfully in the long term.
Responsibility and sustainability are part of the Company’s Vision
and value. Shih Hsiang’s contribution to the society was Inspired
by the idea of “when you benefit from the society, you share the
benefit with the society”. Shih Hsiang has spared no efforts to
sponsor pubic activities, such as music education in remote areas,
food delivery service to nursing homes, shelters for underprivileged
groups, scholarships and industry-academia collaboration.
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“Responsibility and sustainability are part of the Company’s Vision and value. Shih Hsiang’s
contribution to the society was Inspired by the idea of “when you benefit from the society, you share
the benefit with the society.”

Achievements and Impact

Future Direction

The family-owned business was founded in 1980. Now with 500
employees, the Company is achieving a growth rate of 285% for
the past ten years. The export value accounts for 28% of the global
exports of Taiwan’s suspension system parts and 48% of Taiwan’s
suspension system parts exports to the US market. Today, Shih
Hsiang plays a leading role in the suspension system industry.

Shih Hsiang is well prepared for the electric vehicles trend and its
suspension arms also apply to electronic car models. The company
has also upgrade the control arms for electronic cars with higher
durability, tensile strength and lighter weights. Shih Hsiang has also
joined the electric vehicle platform “MIH Alliance” established by
Hon Hai and aimed at sharing and innovation within the segment.

After 40 years, Shih Hsiang has received many incredible recognitions
and awards, including the national award of outstanding SMEs,
rising star award and OEMA Golden Peak Award for outstanding
enterprise and leader.

C O M PA N Y M I L E S T O N E S

1980

Headquarter was established
and the plant size was expanded
to 5,000 square meters

Shih Hsiang Auto Parts
founded in New Taipei City,
Taiwan
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1989

2001

2019
Taiwan logistic centre was
established and the plant size
was expanded to 40,000 square
meters

Shanghai facility was
established and the plant
size was expanded to 20,000
square meters

2011

2020

Whole new automatic
manufacturing plant was
established, and the plant size was
expanded to 90,000 square meters

Won “22nd Little Giant Award”
and “29th Rock Award” from the
Ministry of Economic Affairs

2021
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Sri Kota Specialist Medical Centre
www.srikotamedical.com
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Healthcare, Pharmaceutical &
Biotechnology Industry
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The Heart of
Healthcare.
Information about the Company
Established in 1999, Sri Kota Specialist Medical Centre is the largest
private tertiary hospital in Klang, committed to holistic treatment
and healthcare excellence. Sri Kota was born out of a vision to be
the most accessible and preferred community medical centre, with
a mission to provide affordable, comprehensive and high-quality
specialist healthcare services. The Hospital’s core disciplines are in
Nephrology, Urology and Hand, Upper Limb & Micro Surgery, as well
as three Centres of Excellence – Cancer, Heart and Spine.
The Hospital’s core values of always maintaining a high level of
Professionalism, Accountability, Respect, Teamwork, Safety and
putting people first have been etched into each member of the
staff. It would be impossible to grow year on year while hitting new
milestones and achievements, without the commitment of Sri Kota’s
consultant specialists, medically trained professionals, and staff
working together as a team. Having a “people first” mentality has
enabled Sri Kota to reach its success today, garnering recognition
from the community, business leaders and prestigious award
committees.
Corporate Culture & Company Activities
Sri Kota prides itself on its culture, which goes back to the “people
first” mentality. Whether it’s the patients, consultants, or staff, the
Hospital always endeavours to create a positive work environment
built around empathy. Sri Kota regularly organises internal events
to extend appreciation to their staff, such as an annual dinner and
International Nurses Day celebrations.

As part of the Hospital’s commitment to better serve its community,
the Hospital participates in various CSR activities. Sri Kota is
constantly on the lookout for opportunities to support schools in its
locality, embarking on an annual Hand Hygiene Campaign in 2019
to raise awareness and cultivate better personal hygiene among
pre school students. With the COVID-19 pandemic, the Hospital
supplied 20,000 face masks with attached eye shields to 19 primary
and secondary schools and mask keepers to 12 pre-schools. Over
the years, Sri Kota has actively supported Soroptimist International
Damansara, a non-profit organisation dedicated towards helping
underprivileged children reach their potential through an Education
Assistance Programme. Since 2015, the Hospital has also been
collaborating with The Star’s Newspaper-in-Education programme.
Achievements and Impact
Sri Kota is always looking for new ways to provide better healthcare
and experiences for the Klang community and beyond. In recent
years, the Hospital launched three specialist Centres of Excellence
for Cancer, Heart and Spine related illnesses. Investing in the latest
technologies is also a priority at Sri Kota. The Hospital recently
upgraded to a new GE Healthcare 70cm Wide Bore MRI machine –
the Signa Voyager.
Always striving for healthcare excellence, Sri Kota launched an
Operational Excellence Initiative which encompasses several
strategies to improve their services and commitment to the
community. This includes hiring more consultants, organising
regular online training courses for nurses and administration staff,
utilising social media and public relations to educate the public and
actively engaging the community through CSR activities.
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“Sri Kota is always looking for new ways to provide better healthcare and experiences for the Klang
community and beyond.”

Future Direction
With patient satisfaction and wellbeing a priority, the Hospital is
actively improving their facilities and technologies to create better
experiences for the entire healthcare ecosystem in the Klang
community. Sri Kota’s Cancer Centre is the only such centre in the
Klang region and the Centre plans to collaborate with other hospitals
for referrals of their cancer patients. More emphasis will also be
placed on digital and social media marketing to educate the younger
generations on ways to improve their quality of life.

C O M PA N Y M I L E S T O N E S

-

1999

-

-
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Dialysis Centre commenced
operation
1st Coronary Artery Bypass
Surgery done in Klang
1st Malaysian Private
Hospital that conducted a
Spine Endoscopic Surgery

Hospital commenced
operations
1st Private Tertiary
Hospital in Klang with
multi sub-specialty
discipline & facilities such
as MRI (as at April’09),
Cath.Lab, Cancer
treatment, Lithotripsy
treatment

-

2000
2006

-

2007
2010

-

MSQH Accredited Hospital
MHTC Award
New Angiography System
SIEMENS Artis Q & SIEMENS
Arcuson SC 2000
Expansion of Haemodialysis
Centre to 20 treatment chair
Opening of Vaccine Centre

Live Surgery Conference for
International Orthopaedic
Surgeons
New MRI 1.5 T Avanto SQ
Engine
First Medical Centre in Asia to
perform XLIF Minimal Invasive
Spine Surgery

-

2011

-

2016

-

2019
Healthcare Asia Awards 2020

3D Mammogram, first in
Klang, Malaysia
Malaysia Health & Wellness
Brand Awards
Healthcare Asia Awards 2019
Prime Aquilion – High End CT
Scan
Relaunch of upgraded Cancer
Centre

2020
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Thai Wah Public
Company Limited
Agriculture Industry

www.thaiwah.com

Information about the Company
Thai Wah has over 74 years of experience in the agriculture
business and food industry in Thailand. The company operates
two core businesses — tapioca starch and starch-related products,
and food. Thai Wah and its related companies have ten tapioca
manufacturing plants, seven of which are in Thailand, two in
Vietnam and one in Cambodia.
Thai Wah’s Vision is to be a regional leader in starch and starchrelated food products. The company’s Mission is to be a regional
leader in starch and starch-related food products, a pioneer
in Thailand for tapioca starch, vermicelli and noodles with a
commitment to innovation and excellence. Thai Wah’s core values
are Accountability, Diversity, Inclusion, Commitment and Openness.
The company takes Pride in doing things as individuals and as a
team. It holds on to Integrity and the highest values of excellence,
honesty and transparency and acts with Consistency to learn and
improve every day.
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Thai Wah creates
innovation and
sustainability from FARMTO-SHELF to serve our
global customers and
consumers better
every day.

Corporate Culture & Company Activities
Thai Wah is driven by its core purpose to serve its global consumers
as they seek to create innovation and sustainability from FARMTO-SHELF. The Company has set 4 key strategies which are
Sustainable Farming; Green Factory and Community; Family Work
and Life Balance; and Organic Food and Healthy Food R&D. In
creating and retaining talents, the Company focuses on developing
knowledge and skills, providing opportunities for life-long learning,
promoting career advancement, and preparing employees for
changes under a working atmosphere where diversity is respected.
Thai Wah has laid out a strategy for sustainable development of

human resources through the implementation of a Competency
Management System, which forms the foundation for corporate
culture towards success. Focus is placed on communications
where employees are engaged in all levels of functional
competency. Thai Wah also emphasises the importance of
promoting long-term community development that supports better
quality of life for the Thai society. In December 2000, the Thai Wah
team donated wheelchairs to people with disabilities as one of its
Corporate Social Responsibility activities.
Achievements and Impact
In 2015, Thai Wah Starch (TWS) and Thai Wah Food Products
(TWFP) were amalgamated. Following the move, Thai Wah
expanded its operations to countries such as China, Vietnam,
Cambodia and Indonesia. Currently, the Company has 15 operation
bases across Asia and exports its products to over 30 countries.
Following the merger, the company’s business expanded and
productivity improved with digital transformation. It also undertook
a brand building and awareness exercise and engaged in R&D
innovation and explored new bioplastic and plant based products.
Thai Wah considers human resource development as a vital part of
the Company’s long term development and considers employees
as part of the “Thai Wah family”. In 2020, Thai Wah has 2,866
employees with a turnover rate of 19%. The Thai Wah Leadership
Academy programme is designed to develop potential employees
into a new generation of managers.
Future Direction
Moving forward, Thai Wah aims to be a major player in the global
consumer food business by 2025. To achieve this target, Thai Wah
established a strategic plan in 2020 which incorporates six main
areas — farm development and supply chain, operating excellence
and efficiency, business growth with innovation, strengthening
technical sales and distribution, increasing market penetration and
pursuing high growth areas and channels.

C O M PA N Y M I L E S T O N E S

1947

The founding
of Thai Wah
in Rangoon
subsequently
moved to
Bangkok

“Thai Wah No.1”,
become Thailand’s
largest exporter of
tapioca

1963

1985

Thai Wah Starch
PCL (TWS) listed
on the Stock
Exchange of
Thailand (SET)

Thai Wah Food
Product PCL
(TWFP) listed on
theStock Exchange
of Thailand (SET)

1989

2015

The amalgamation
of TWS and TWFP,
operate as Thai
Wah International
Trade (Shanghai)

Operate first
Biopower Plant
(TWBP), expanded
operation bases
to Vietnam and
Cambodia

2018

2019

Expanded operation
base to Indonesia,
100% Asia Tapioca
Product (ATP)
owned

Acquisition of
Maesot Starch &
Maesot Biogas,
100% Tapioca
Development
Corporation
Limited (TDC)

2020
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UHS Essential Health
Philippines, Inc.
Direct Selling Industry

www.usana.com/ux/dotcom/enu-PH/story
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Information about the Company
Founded in 1992 by microbiologist and immunologist Dr. Myron
Wentz, USANA Health Sciences is a US-based international
direct-selling company that researches, manufactures, and sells
premium, science-based supplements, personal care and healthy
living products. Today, USANA is a billion-dollar company with
1,400 employees around the world in a variety of skilled positions.
USANA currently operates in 24 countries including the Philippines
where operations began in January 2009. USANA’s newest markets
are Romania, Italy, Germany and Spain which opened in 2018.
With an international outreach and a vast product range, USANA is
able to support a wide range of customers. USANA has always been
at the forefront of scientific research and product development.
USANA’s customers receive only the highestquality products that
are backed by trusted and proven science. USANA’s world-class
research and development team also tests the potency and purity
of each product in the company’s on-site laboratories.
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Achievements and Impact

The Cellular Nutrition
Company.

The COVID-19 pandemic has brought unprecedented challenges
to businesses around the world. The USANA family has found
ingenious ways to reach out to associates, managing and
fulfilling their orders. It utilised social media platforms and
video communications to reach out to customers. The level of
commitment among the employees has been outstanding where
a group of staff even volunteered to convert a portion of the
workplace to be their temporary living quarters.

The USANA vision has remain the same for close to 29 years
now. Quoting from Dr. Wentz, “I dream of a world free from pain
and suffering of degenerative disease. Share my vision. Love life
and live it to its fullest in happiness and health.” This has become
the cornerstone of USANA’s vision of becoming The Healthiest
Family on Earth. While USANA’s goal is to empower the individual,
the company’s Mission is to develop and provide science-based
health products of the highest quality, distributed internationally
through direct sales, thus, creating a rewarding opportunity for its
independent associates, shareholders, customers and employees.

USANA believes in supporting communities. The USANA
Foundation has spent the last nine years feeding hungry children
and providing disaster relief. Since its inception in 2012, the
USANA Foundation has donated tens of millions of meals to needy
families around the world. USANA Philippines has partnered with
several non-governmental organisations and individuals to deliver
aid to those who are in need of it. USANA also holds its World
Service Week in June where employees and associates donate
their time and resources to help a neighbour, stranger or charitable
organisation.

Corporate Culture & Company Activities

USANA Philippines continues to be the No. 1 Vitamins and Dietary
Supplements Brand in the Philippines1 for three years in a row. It
has also been awarded the Inspirational Brand Category, from the
Direct Selling Industry, by the Asia Pacific Enterprise Awards 2020
Regional Edition. USANA Philippines has achieved phenomenal
double to triple digit growth of 55% and 112% in terms of product
sales and sources of growth, respectively. Its manpower grew by
19% over the last year, increasing from 36 to 43.

USANA employees enjoy a unique work culture that embodies
the company’s core values of Excellence, Integrity, Health, and
Community. With Excellence, the company relies on scientific
research to provide innovative, healthy living solutions, and
empower individuals to continually improve each day. In Integrity,
employees demonstrate honesty, responsibility, and accountability
through their individual actions. For Health, the company cultivates
a holistic view of wellness that supports a healthy body and a
strong mind. For the Community, USANA supports, care for, and
encourage one another—and the world—to live happier, healthier
lives.

Future Direction
To sustain growth, USANA will continue to focus on its major
growth drivers — customer acquisition and retention, expand
brand building activities and enhance customer experience. The
Back to Basics training strategies will be maintained to support
these growth drivers. USANA Philippines is projected to achieve
a minimum growth of 5% by year end and a steady growth of
between 5-10% in the next three years.

C O M PA N Y M I L E S T O N E S

2009

2013
Achieved its first PHP 1
Billion sales

USANA Philippines
begins operations

- Expanded to open USANA
Cebu Branch
- Launched the PC Programme

Expanded to open
USANA Davao Branch

2011

2018

2019

- Achieved the first PHP 5 Billion sales
- Awarded Asia Pacific Enterprise
Awards (APEA) 2020 Regional Edition
under Inspirational Brand Category
- “No.1 Vitamins and Dietary
Supplements Brand in Philippines”
for two consecutive years

“No.1 Vitamins
and Dietary
Supplements Brand
in Philippines”

2020

Source: Euromonitor International Limited, Vitamins and Dietary Supplements; % retail value share, 2020 data. CH2021ed.

1

199

Connecting People and Businesses

Singapore - Thai Chamber of Commerce
193/8 Lake Rajada Office Complex, 1st Flr., Ratchadapisek Rd.,
Klongtoey, Bangkok 10110 Thailand
Tel: +66 (0) 2264 0860-4
Email: marketing@singaporethaicc.or.th
www.singaporethaicc.or.th

The much awaited 2020 edition of
BusinessWorld Top 1000 Corporations
is finally out!

Get access to the wealth of credible
information in this ranking of the
country’s biggest corporations.
Email circ@bworldonline.com
or call 0917-6584564 to get your copy now!

FULL LIST OF WINNERS
THE ASIA PACIFIC ENTERPRISE AWARDS 2021 REGIONAL EDITION
30 JUNE 2021 I 4.30PM - 6.00PM (GMT+8) | VIRTUAL AWARDS CEREMONY

ENTREPRENEUR OF THE YEAR CATEGORY
DR. HARALD LINK
Chairman & President
B.Grimm Power Public Co., Ltd.
Energy Industry
5 Krungthep Kreetha Road,
Huamark, Bangkapi,
Bangkok 10240, Thailand.
Tel: +66 2710 3400
www.bgrimmpower.com

MASTER ENTREPRENEUR CATEGORY
DATO’ SRI VICTOR HII LU THIAN
Managing Director & Chairman
Asteel Sdn Bhd
Manufacturing Industry
Lot 712, Block 7, Demak Laut
Industrial Park 93050 Kuching,
Sarawak, Malaysia.
Tel: +6082 433888
www.asteel.com.my
DATO’ MUNIRAH LOOI
Founder & CEO
Brandt International Sdn Bhd
Professional & Business Services Industry
Level 11, Tower 8, Avenue 5, The Horizon,
Bangsar South, No 8 Jalan Kerinchi 59200,
Kuala Lumpur, Malaysia.
Tel: +6012 288 1289
www.brandtinternational.com
DENNIS ANTHONY H. UY
Founder & CEO
Converge ICT Solutions Inc.
Telecommunications & ICT Industry
Reliance IT Building, 99 E. Rodriguez
Jr. Ave, Brgy. Ugong Pasig City.
Tel: +632 8667 0848
www.convergeict.com
MP TSAI
Founder & CEO
eCloudvalley Digital Technology Co., Ltd
Telecommunications & ICT industry
7F., No.111-32, Sec. 4, Sanhe Rd.,
Sanchong Dist., New Taipei City
24152, Taiwan.
Tel: +886 2 22801777
www.ecloudvalley.com
SUDHIR AGARWAL
Founder & CEO
Everise
Professional & Business Services Industry
163, #06-02 Penang Rd,
Winsland House 2,
Singapore 238463
www.weareeverise.com
AVIN C. ONG
Founder, Chairman & CEO
Fredley Group of Companies
Food & Beverage Industry
11th floor Steelworld Tower,
#713 N.S. Amoranto cor. Biak na Bato,
Brgy. Sienna, Quezon City, Philippines 1114
Tel: +09176284822
www.fredleygroup.com
DR. MING-HSI CHUANG
President
Gwo Xi Stem Cell Applied
Technology Co., Ltd.
Healthcare, Pharmaceutical &
Biotechnology Industry
3F., No. 22, Sec. 2, Shengyi Rd.,
Zhubei City, Hsinchu County 302,

Taiwan (R.O.C.).
Tel: +886-3-6585959
www.gwoxi.com.tw
RAMA SHANKAR PANDEY
Managing Director
Hella India Lighting Ltd
Automotive Industry
6th Floor, Platinum Tower,
Plot No. 184, Udyog Vihar, Phase-1,
Gurgaon, 122016, India.
Tel: +91 124 4658600
www.hella.com
KIRAPAT JIAMSET
Governor
Metropolitan Electricity Authority
Energy Industry
Watthanawipat Building 1192
Rama IV Road, Klong Toei,
Bangkok 10110 Thailand.
Tel: +66 2256 3031, +66 2256 3053
www.mea.or.th
SARA LAMSAM
President & CEO
Muang Thai Life Assurance Public
Company Limited
Financial Services Industry
250 Rachadaphisek Rd.,
Huaykwang, Bangkok 10310
Tel: +66 2274 9400
www.muangthai.co.th
NAZEER AHAMED MOHAMED ZACKIRIAH
Founder & Managing Director
Nazmi Textile Mall
Retail Industry
NO.13-15, Block B, Delima Jaya Kompleks,
Kg. Serusop, Jalan Muara, BB2313,
Brunei Darussalam.
Tel: +6738716910
www.nazmibrunei.com
VANNEE LEELAVECHBUTR
Founder & CEO
Neo Target Company Limited
Professional & Business Services Industry
317 Kamolsukosol Building, 14th Floor,
Unit C, D, E Silom road Bangrak,
Bangkok 10500
Tel: +662-6312290
www.neotarget.com
CHUWIT JUNGTANASOMBOON
Founder and CEO
North East Rubber Public Company Limited
Agriculture Industry
398 Moo. 4. KokmaSub-district,
Prakhonchai District, Buriram 31140
Tel: +(66) 44 666 928
www.nerubber.com
KEVIN TSAI
CEO & General Manager
PChome Online Inc.
E-commerce Industry

12F,105, sec.2 Tun-Hwa S. Rd,
Taipei 106, Taiwan.
Tel: +886 2700 0898
corporate.pchome.com.tw
ANG KEN CHOON
Managing Director
Pilot Construction Sdn Bhd
Construction Industry
Wisma Pilot, 11, Jalan Setia Prima
D U13/D, Setia Alam, Seksyen U13,
40170, Shah Alam, Selangor, Malaysia.
Tel: +603-3342 5508 Extn: 300
www.pilotgroup.com.my
PATCHARASRI BENJAMAS
Founder
POWERSHOT Co., Ltd.
Consumer Goods Industry
25 Bangkok Insurance (YWCA) Tower,
24 Fl. 25 South Sathon Road,
Thung Maha Mek , Sathon ,
Bangkok 10120
Tel: +6620268979
www.hipowershot.com
VISHAL TULSIAN
President Director & CEO
PT Bank Amar Indonesia Tbk
Financial Services Industry
Office Park Thamrin Residences Block RA.
07-08 Jl. Thamrin Boulevard
(d/h. Kebon Kacang Raya),
Jakarta Pusat, 10220
Tel: +62 858 1715 1979
www.amarbank.co.id
KUMAR MANOKHARAN
Founder & Managing Director
Vyramid Electrical & Engineering Sdn Bhd
Engineering Industry
No 492D & 492E Lorong Kebun Nyiur,
10450 Georgetown,
Pulau Pinang, Malaysia.
Tel: +604-229 5010
www.vyramid.com
WILLIAM CHIANG
Founder & Chairman
William Tools Co., Ltd.
Industrial & Commercial Products Industry
No. 8, Keya Rd., CTSP,
Taichung 42881, Taiwan.
Tel: + 886-4-2565-8358
www.wtools.com.tw
ANG LEE LEONG
Founder & Managing Director
Yew Lee Pacific Manufacturer Sdn Bhd
Manufacturing Industry
No. 18, Jalan Johan 2/1,
Kawasan Perindustrian Pengkalan II,
31550 Pusing, Perak.
Tel: + 605-366 8608
www.yewlee.com.my

FAST ENTERPRISE CATEGORY
BENAJAYA SDN BHD
Construction Industry
DT 3953 Jalan Angsa Mas 1,
Taman Angsa Mas, 76100
Durian Tunggal, Melaka, Malaysia.
Tel: +6013 3370218

MATCHMOVE PAY PTE LTD
Financial Services Industry
137 Telok Ayer Street, #03-03,
Singapore, 068602, Singapore.
Tel: +65 6271 1371
www.matchmove.com

PCHOME ONLINE INC.
E-commerce Industry
12F,105, sec.2 Tun-Hwa S. Rd,
Taipei 106, Taiwan.
Tel: +886 2700 0898
corporate.pchome.com.tw

BINTANG BULK MOVER SDN BHD
Transportation & Logistics Industry
No. 1, Jalan Indah Satu, Taman Rawang Indah,
Off Rawang Integrated Industrial, 48000 Rawang,
Selangor Darul Ehsan, Malaysia.
Tel: +0360928822
www.bintanggroup.com

MEDICAP SDN BHD
Healthcare, Pharmaceuticals & Biotechnology
Industry
D-22-02, Menara Mitraland,
Jalan PJU 5/1, PJU 5,
Kota Damansara, 47810
Petaling Jaya, Selangor.
Tel: +60125682799
www.medicap.com.my

THE IMMIGRATION PEOPLE PTE. LTD.
Professional & Business Services Industry
10 Anson Road,
#23-10 International Plaza
Singapore 079903
Tel: +65 6240 6995
www.tip.com.sg

BSC RESOURCES SDN BHD
Construction Industry
FL 2, PL 16812,
SL 47, Jalan Canna,
Tabuan Tranquility PH1,
93250 Kuching, Sarawak
Tel: + 082-367 500
www.bscresources.my
FREDLEY GROUP OF COMPANIES
Food & Beverage Industry
11th floor Steelworld Tower,
#713 N.S. Amoranto cor. Biak na Bato,
Brgy. Sienna, Quezon City, Philippines 1114
Tel: +09176284822
www.fredleygroup.com

ONE UNIVERSAL PRODUCTION SDN BHD
Media & Entertainment Industry
B-03-02 Garden Shoppe,
One City, Jalan USJ 25/1A,
47650 Subang Jaya, Selangor.
Tel: +6016-2223661
www.oup.com.my

VYRAMID ELECTRICAL & ENGINEERING SDN BHD
Engineering Industry
No 492D & 492E Lorong Kebun Nyiur,
10450 Georgetown,
Pulau Pinang, Malaysia.
Tel: +604-229 5010
www.vyramid.com

PASARAYA MM SDN BHD
Retail Industry
Lot 3775, A1-A4, Jalan 1-D,
Kampung Baru Subang, Seksyen U6,
40150 Shah Alam, Selangor, Malaysia.
Tel: +603-78400290
www.pasarayamm.com

INSPIRATIONAL BRAND CATEGORY
ACM LANDHOLDINGS, INC.
Property Development Industry
CSJ Building, 105 Aguirre Street,
Legaspi Village, Makati City
1229 Philippines.
Tel: +63288403020
www.acmhomes.com

FREDLEY GROUP OF COMPANIES
Food & Beverage Industry
11th floor Steelworld Tower,
#713 N.S. Amoranto cor. Biak na Bato,
Brgy. Sienna, Quezon City, Philippines 1114
Tel: +09176284822
www.fredleygroup.com

BRAVO IDEAS DIGITAL CO., LTD
Telecommunications & ICT Industry
2F., No.580, Ruiguang Rd.,
Neihu District,
Taipei City 114 Taiwan.
Tel: +886-2-26560758
www.bravoideas.com.tw

METROPOLITAN ELECTRICITY AUTHORITY
Energy Industry
Watthanawipat Building 1192
Rama IV Road, Klong Toei,
Bangkok 10110 Thailand.
Tel: +66 2256 3031, +66 2256 3053
www.mea.or.th

CHUNG HWA PULP CORPORATION
Manufacturing Industry
12F, No.51, Sec. 2,
Chung-Ching S. Rd.,
Taipei, Taiwan.
Tel: +886-2-2396-2998
www.chp.com.tw/en

NATURAL BEAUTY BIO-TECHNOLOGY CO., LTD.
Manufacturing Industry
2F., No. 42, GuanQian Rd.,
Zhongzheng Dist.,
Taipei City 100007,
Taiwan (R.O.C.)
Tel: +886-2-29496663
www.nb.com.tw

E.SUN FINANCIAL HOLDING COMPANY LTD.
Financial Services Industry
No. 117, Sec. 3 Minsheng E. Road,
Songshan Dist., Taipei City, Taiwan.
Tel: +886 2 2175 1313
www.esunfhc.com/en
FARGLORY LIFE INSURANCE CO., LTD.
Financial Services Industry
28F., No.1, Songgao Rd.,
Xinyi Dist., Taipei City, Taiwan.
Tel: +886 2 2758-3099 ext.6615
www.fglife.com.tw
FONTRIP TECHNOLOGY CO., LTD.
Hospitality, Food Service & Tourism Industry
Rm 427, Bldg.52, 195, Sec.4,
Chung Hsing Rd., Chutung,
Hsinchu, Taiwan, 310401, R.O.C.
Tel: +886-3-5910473
www.fontrip.com

NU SKIN SOUTHEAST ASIA
(NSE ASIA PRODUCTS PTE LTD)
Direct Selling Industry
18 Cross Street #06-01/05
Cross Street Exchange
Singapore 048423
Tel: +65 6311 8282
www.nuskin.com
PCHOME ONLINE INC.
E-commerce Industry
12F,105, sec.2 Tun-Hwa S. Rd,
Taipei 106, Taiwan.
Tel: +886 2700 0898
corporate.pchome.com.tw

POWERSHOT CO., LTD.
Consumer Goods Industry
25 Bangkok Insurance (YWCA) Tower,
24 Fl. 25 South Sathon Road,
Thung Maha Mek , Sathon ,
Bangkok 10120
Tel: +6620268979
www.hipowershot.com
RIZAL COMMERCIAL BANKING CORPORATION
(RCBC)
Financial Services Industry
AT Yuchengco Tower,
25th and 26th Street,
Bonifacio Global City,
Taguig City, Philippines.
Tel: (+63) 917 771 7400
www.rcbc.com
www.diskartech.ph
SHINY BRANDS GROUP CO., LTD.
Cosmetic Industry
7F., No.311, Fuxing N. Rd.,
Songshan Dist., Taipei City 105,
Taiwan (R.O.C.)
Tel: +886-2-8712-1319
www.shinybrands.com
TENZ INTERNATIONAL LIMITED
Industrial & Commercial Products Industry
Rm. 529, No. 144, Sec. 3,
Minquan E. Rd., Songshan Dist.,
Taipei City 105, Taiwan.
Tel: +886 2 27160101
www.tenz.com.tw
WILLIAM TOOLS CO., LTD.
Industrial & Commercial Products Industry
No. 8, Keya Rd., CTSP,
Taichung 42881, Taiwan.
Tel: + 886-4-2565-8358
www.wtools.com.tw

CORPORATE EXCELLENCE CATEGORY
AEM HOLDINGS LTD.
Semiconductor Industry
52 Serangoon North Ave 4
Singapore 555853
Tel: +65 6483 1811
www.aem.com.sg

GOVERNMENT SAVINGS BANK
Financial Services Industry
470 Phaholyothin Road, Samsennai,
Phaya Thai, Bangkok 10400
Tel: +662 299 8000
www.gsb.or.th

ASTEEL SDN BHD
Manufacturing Industry
Lot 712, Block 7, Demak Laut
Industrial Park 93050 Kuching,
Sarawak, Malaysia.
Tel: +6082 433888
www.asteel.com.my

GWO XI STEM CELL APPLIED TECHNOLOGY CO.,
LTD.
Healthcare, Pharmaceutical & Biotechnology Industry
3F., No. 22, Sec. 2, Shengyi Rd.,
Zhubei City, Hsinchu County 302,
Taiwan (R.O.C.).
Tel: +886-3-6585959
www.gwoxi.com.tw

BAHWAN CYBERTEK
Telecommunications & ICT Industry
60 Paya Lebar Road,
#13-02 Paya Lebar Square,
Singapore 409051
Tel: +65-6532 1120
www.bahwancybertek.com
BDO UNIBANK, INC.
Financial Services Industry
BDO Corporate Center,
7899 Makati Avenue,
Makati City 0726, Philippines.
Tel: +632 8878 4778
www.bdo.com.ph
BRANDT INTERNATIONAL SDN BHD
Professional & Business Services Industry
Level 11, Tower 8, Avenue 5, The Horizon,
Bangsar South, No 8 Jalan Kerinchi 59200,
Kuala Lumpur, Malaysia.
Tel: +6012 288 1289
www.brandtinternational.com
CITIC TELECOM INTERNATIONAL CPC LIMITED
Telecommunications & ICT Industry
20/F Lincoln House,
Taikoo Place, 979 King’s Road,
Quarry Bay, Hong Kong.
Tel: +(852) 21707101
www.citictel-cpc.com
CONVERGE ICT SOLUTIONS INC.
Telecommunications & ICT Industry
Reliance IT Building, 99 E. Rodriguez
Jr. Ave, Brgy. Ugong Pasig City.
Tel: +632 8667 0848
www.convergeict.com
E.SUN FINANCIAL HOLDING COMPANY LTD.
Financial Services Industry
No. 117, Sec. 3 Minsheng E. Road,
Songshan Dist., Taipei City, Taiwan.
Tel: +886 2 2175 1313
www.esunfhc.com/en
EVERISE
Professional & Business Services Industry
163, #06-02 Penang Rd,
Winsland House 2,
Singapore 238463
www.weareeverise.com
EVERLIGHT ELECTRONICS CO., LTD.
Manufacturing Industry
No.6-8, Zhonghua Rd., Shulin Dist.,
New Taipei City, Taiwan 23860
Tel: +886-2-2685-6688
www.everlight.com
FARGLORY LIFE INSURANCE CO., LTD.
Financial Services Industry
28F., No.1, Songgao Rd.,
Xinyi Dist., Taipei City, Taiwan.
Tel: +886 2 2758-3099 ext.6615
www.fglife.com.tw

QUANTUM AUTOMATION PTE LTD
Telecommunications & ICT Industry
9 Senoko Drive, Singapore 758197
Tel: +(65) 6744 2921
www.qa.com.sg
REIJU CONSTRUCTION CO., LTD.
Construction Industry
9F., No. 50, Sec. 1, Zhongxiao W. Rd.,
Zhongzheng Dist., Taipei City 10041,
Taiwan (R.O.C.)
Tel: +886 0423279977
www.reiju.com.tw

KWG GROUP HOLDINGS
Property Development Industry
KWG International Finance Plaza,
No.8 Huaxia Road,
Zhujiang New Town,
Guangzhou, China.
Tel: +86-20-85500800
www.kwggroupholdings.com

RIZAL COMMERCIAL BANKING CORPORATION
(RCBC)
Financial Services Industry
AT Yuchengco Tower,
25th and 26th Street,
Bonifacio Global City,
Taguig City, Philippines.
Tel: (+63) 917 771 7400
www.rcbc.com
www.diskartech.ph

MIRI PORT AUTHORITY
Transportation & Logistics Industry
Jalan Miri Port,
Kuala Baram Industrial Estate,
Kuala Baram, 98000, Miri
Tel: +085 606009
www.miriport.gov.my

SHIH HSIANG AUTO PARTS CO., LTD.
Manufacturing Industry
No.21-1, Qingguang Rd.,
Wuri Dist., Taichung City 414,
Taiwan (R.O.C.)
Tel: +886-49-2523217 #1212
www.shautoparts.com

MUANG THAI LIFE ASSURANCE PUBLIC COMPANY
LIMITED
Financial Services Industry
250 Rachadaphisek Rd.,
Huaykwang, Bangkok 10310
Tel: +66 2274 9400
www.muangthai.co.th

SRI KOTA SPECIALIST MEDICAL CENTRE
Healthcare, Pharmaceuticals & Biotechnology Industry
Jalan Mohet, 41000 Klang,
Selangor Darul Ehsan, Malaysia.
Tel: +603-3375 7799
www.srikotamedical.com

NATIONAL BANK OF BAHRAIN B.S.C.
Financial Services Industry
NBB Tower, Floor 2,
Building 113, Road 383, Block 316,
Government Avenue,
Kingdom of Bahrain
Tel: +973-17214433
www.nbbonline.com
PASARAYA MM SDN BHD
Retail Industry
Lot 3775, A1-A4, Jalan 1-D,
Kampung Baru Subang, Seksyen U6,
40150 Shah Alam, Selangor, Malaysia.
Tel: +603-78400290
www.pasarayamm.com
PT BANK AMAR INDONESIA TBK
Financial Services Industry
Office Park Thamrin Residences Block RA.
07-08 Jl. Thamrin Boulevard
(d/h. Kebon Kacang Raya),
Jakarta Pusat, 10220
Tel: +62 858 1715 1979
www.amarbank.co.id
PT MORA TELEMATIKA INDONESIA
Telecommunications & ICT Industry
Grha 9, Jalan Panataran No.9
Proklamasi Jakarta 10320 Indonesia.
Tel: +6221 3199 8600
www.moratelindo.co.id
PT. AXA FINANCIAL INDONESIA
Financial Services Industry
AXA Tower 16th Floor
Jl. Prof. DR. Satrio Kav.18,
Kuningan City, Jakarta 12940,
Indonesia.
Tel: +62 21 3005 8000
www.axa.co.id

THAI WAH PUBLIC COMPANY LIMITED
Agriculture Industry
No. 21/11, 2 1/13 Thai Wah Tower 1,
6th floor, South Sathorn Road,
Tungmahamek, Sathorn Bangkok.
Tel: +669-4792-5514
www.thaiwah.com
UHS ESSENTIAL HEALTH PHILIPPINES, INC.
Direct Selling Industry
24/F Tower 1, The Enterprise Center,
6766 Ayala Avenue corner Paseo de Roxas,
Makati City, Philippines 1226
Tel: +(632) 858-4500
www.usana.com/ux/dotcom/enu-PH/story
UTECHZONE
Semiconductor Industry
23553 Rm. 1, 10F., No.268,
Liancheng Rd., Jhonghe Dist.,
New Taipei City 235, Taiwan.
Tel: +886-2-82262088
www.utechzone.com.tw
WESTPORTS MALAYSIA SDN BHD
Transportation & Logistics Industry
P.O. Box 266, Pulau Indah,
42009 Port Klang, Malaysia.
Tel: +603-3169-4000
www.westportsholdings.com

WITH GREAT APPRECIATION

THE ASIA PACIFIC ENTERPRISE AWARDS 2021 REGIONAL EDITION

Enterprise Asia and the Organising Committee of the Asia Pacific Enterprise Awards 2021 Regional
Edition would like to thank the following people and organisations for their support and assistance
in making the Awards Recognition Programme a success:
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

Members of the International Advisory Board
PR Newswire Asia
Avanguardia Group Sdn Bhd
Angel Investment Network Indonesia (ANGIN)
Indian Chamber of Commerce
Indonesian Chamber of Commerce and Industry
Institut Keusahawanan Negara Berhad (INSKEN)
Malaysian Investment Development Authority (MIDA)
Malaysian-Thai Chamber of Commerce
Ministry of Entrepreneur Development and Cooperatives (MEDAC)
National Institute of Entrepreneurship and Innovation (NIEI)
Singapore Thai Chamber of Commerce (STCC)
SME Corporation
The Malaysian Chamber of Commerce (HK and Macau) Limited (MAYCHAM)
BusinessWorld
Commercial Times
Daily Tribune
Hong Kong Economic Times
Jumpstart
Kumparan
New Delhi Times
SME Magazine
The Nation
The Standard
Advertisers and Sponsors

Last but not least, we would like to thank all Award recipients and nominees for your tremendous
support. May you find joy and success in your entrepreneurial endeavours!
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move forward are trademarks of Enterprise Asia.

